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RESUMO

Este estudo tem como objetivo analisar o comportamento de compra dos consumidores de
produtos e servi¢os de luxo no Parand, em termos de atitudes, motivagdes e comportamento de
consumo. A base tedrica do estudo abordou motivagdo, atitude e luxo. Para alcance dos
objetivos, foi realizada uma pesquisa descritiva quantitativa com 289 consumidores do estado
do Parana (Brasil) de produtos e servicos de luxo. O estudo de campo revelou a existéncia de
trés grupos com perfis diferentes em relacio a atitudes, motivacdes e comportamento de compra
de produtos e servigos de luxo.
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ABSTRACT

This study aims to analyze the purchasing behavior of luxury products and services by consumers from
Parand, in terms of attitudes, motivations and consumer behavior. To reach this objective, the first part of
this study is focused on summarizing the existing literature on the subject, in order to create a theoretical
basis for the present study. In the second part, a quantitative descriptive research was conducted with 289
consumers of luxury products and services from Parand. The field study revealed the existence of three
groups with different profiles according to their attitudes, motivations and consumer behavior
towards luxury.
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