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Abstract

Currently with the constant development of technological innovation and the market conditions, the
number of companies and business is increasing. However, the number of business headed or
owned by women, even there is an increment in the initiatives, policies, and resources designed to
promote and develop women's entrepreneurship is not similar to a number of business headed or
owned by men. There are many kinds of research that proof, entrepreneurship is still dominated by
males, once women still possess and manage fewer businesses than men. According to Busolt and
Kugele (2009), and considering the reality of the EU, the low percentage of women researchers leads

to even lower results when we look at inventions developed by a female collective.

Furthermore, authors like Coelho (2010) seem to conclude that organizational structures are not
gender neutral. However, the problem of gender inequality in the field of entrepreneurship still exists
and remains to be wundetermined, because the number of studies about women

entrepreneurs/business owner is substantially low.

The crucial aim of this research is to advance existing knowledge and information on innovation and
women’s entrepreneurship by analysing different gender perspectives, practices and forms of
innovation among the owners of small and medium-sized enterprises (SME), in Portugal and in
Republic of Belarus, and furthermore, to investigate these differences between these two countries.
With these objectives in mind, the main purpose of this study is to compare different perspectives,
and the environmental status of two countries: Belarus and Portugal. More specifically, the research
looked among other things at entrepreneurial motivation, growth strategies, support networks,
barriers to innovation in women-owned enterprises, and existing innovative practices within women-
owned enterprises. The research is essentially qualitative, and the data were collected through semi-
structured interviews with women entrepreneurs and/or who hold leadership positions in a group of

companies in Portugal and Belarus.

Keywords: Innovation, Entrepreneurship, Gender, Companies, Management, Portugal, Republica

da Belarus



Resumo

Atualmente, com o constante desenvolvimento da inovagédo tecnologica e das condigbes de
mercado, o numero de empresas e de negocios esta a aumentar. Contudo, o numero de empresas
chefiadas ou detidas por mulheres, apesar do aumento nas iniciativas, politicas e recursos
destinados a promover e desenvolver o empreendedorismo feminino, ndo € semelhante ao numero
de negocios dirigido ou possuido por homens. Diversas investigagdes evidenciam que o
empreendedorismo ainda é dominado pelos homens, uma vez que tanto as mulheres empresarias,
como as mulheres que ocupam cargos de posi¢ao de topo, sdo ainda em menor nimero do que 0s
homens em posicdes similares. Segundo Busolt e Kugele (2009), e considerando a realidade da
Unido Europeia, a baixa percentagem de mulheres investigadoras conduz a resultados ainda
menores quando olhamos para as inveng¢des desenvolvidas pelo coletivo feminino.
Adicionalmente, autores como Coelho (2010) parecem concluir que as estruturas organizacionais
ndo sao neutras em termos de género. No entanto, a principal razdo pela qual o hiato de género
existente no empreendedorismo continua a persistir continua por determinar, e o niumero de estudos
sobre mulheres empreendedoras/empresarias € ainda substancialmente baixo.

O objetivo fundamental desta investigagao € compreender o conhecimento e informagéo existentes
sobre inovagdo e empreendedorismo (feminino), analisando diferentes perspetivas de género,
praticas e formas de inovagao entre empresarias, em pequenas € médias empresas (PME), em
Portugal e na Republica da Bielorrussia e, além disso, investigar se existem diferengas significativas
entre estes dois paises. Assim, o objetivo principal € comparar diferentes perspetivas entre
empreendedoras dos dois paises: Bielorrussia e Portugal. Concretamente, analisaram-se entre
outros fatores: a motivacdo empresarial, as estratégias de crescimento, as redes de apoio e as
barreiras a inovagdo, em empresas pertencentes a mulheres e praticas inovadoras existentes em
empresas lideradas por mulheres. A pesquisa é essencialmente qualitativa, e os dados foram
recolhidos através de entrevistas semiestruturadas realizadas a mulheres empreendedoras e/ou a

mulheres que ocupam posigdes de lideranga num grupo de empresas em Portugal e na Bielorrussia.

Palavras-chave: Inovagao, Empreendedorismo, Género, Empresas, Gestado, Portugal, Republica

da Bielorrussia



AHHOTauusA

B HacTosILee BpeMs B YCIOBUAX MOCTOSAHHOMO Pas3BUTUS TEXHONOMMYECKUX MHHOBALMIA N PLIHOYHBIX
OTHOLLEHWN pacTeT YUCMO KOMMNaHuh u 6usHeca. Tem He MeHee, 4MCNO NPeanpuUATUN,
BO3rMaBnseMblX MNN MpUHaAnexalmx XeHwuHam, gaxe npy yCcroBUW OKasaHus MOJLEPXKA U
BBEJEHVS creuuanbHbiX Mep U PecypcoB, HampaBneHHbIX Ha MNOOLLPEHVNE U Pas3BUTME KEHCKOro
npeanpuHMmaTenscTBa, He NpMbnuxkaeTcs K KONMYeCTBY NpeanpusaTUiA, KOTOpble BO3rNaBnsaloTCs
UNun NpuHagnexaT MyX4uHam. Pag npoBeaeHHbIX UCCneaoBaHUn NoaTBepXaatT TOT (haKT, Y4TO B
npeanpyHMMaTensCTBE NO-NPEXHEMY AOMUHUPYIOT MY>XYMHbI, B TO BPEMS KakK >XEHLLMHbI BriageoT
W yNpaBnsiT MEHBbLUMM KONNMYECTBOM NPEeANPUSTUN, KOTOPbLIE Yallle BCEro He OTNMYaTCS BbICOKOW
npubbinbHocTblo. CornacHobysonty n Karene(2009), n yuutbiBas peanun EC, HM3KMN nNpoueHT
XeHLWWH-NcecnegosaTenennpnusognt K ewe 0OGonee HW3KMM pe3ynbTatam B pa3paboTtke

WHHOBALMOHHbIX TEXHOSOIMI.

B cBoux pabGoTaxAkkep (1990), nogyepkHysn, YTO OpraHM3auUMOHHbIE CTPYKTYpPbl He SIBMSIOTCS
reHoepHo HenTpanbHbiMU. TEM He MeHee,elle NPEeACTOUT ONPEeAenUTb OCHOBHYH MPUYUHY, TOrO,
rnoyemMy reHaepHbIi paspbiB COXpaHsieTcs B npearnpuHuMaTenbcTBe. NpoBeaeHHbIX UccreaoBaHuii

eLle He JOCTaTOYHO AN1S BbiSIBNEHWS JaHHOW Npobnemsl.

OpHov mM3 uenen AaHHOrO MCCNeAoBaHUS SBMSETCH packpbiTUe YKe CyLEeCTBYLWUX 3HaHWWA U
uHdopmaumm o6 MHHOBALMSAX W XKEHCKOM MnpeanpuHMMAaTenbCTBe MyTeM aHanusa pasfnyHbiX
reHOepHbIX MepcnekTnB, NPakTUK U opM MHHOBaUWA cpeau BriagenbueB ManbiXx U cpeaHux
npegnpustuin (MCI) B MNopTtyranum n B Pecnybnuke benapyck, a Takke, BbIBIIEHWE pPas3nunyui
Mexay ABYMS 3TUMK cTpaHamu. Ewle ogHow Lenbio SBNSeTCs BbiiBNEHWe pUCKoB 1 6apbepos, ¢
KOTOPbIM MOFYT CTOMKHYTbCS NPeanpuHUMaTteny, BHeAPSOWMX MHHOBALMOHHYIO AeATENbHOCTb B
cBow 6m3Hec. C y4yeTOM Bbille NEPEYNCIIEHHbIX LieNen MOXHO CKka3aTb, YTO rMaBHON 3adayen 3Toro
nuccrnegoBaHus SIBNAETCA CpaBHEHWE nokasatenen Gu3Hec-nepcrneKkTMB OTHOCMTENbHO pasBUTUSA
XKEHCKOro npeanpuHMMaTenscTBa AByx cCTpaH: benapycm u [MopTyranuu. TouHee roBsops,
uccrefoBaHus NPOBOAUIUCH B OTHOLLEHUN NPEeAnPUHUMAaTENBCKON MOTUBALMW XXEHLLMH, CTpaTEermmn
pocTa, nporpaMM noaAepxkvu, OapbepoB ANA MHHOBaUWMA B NpPeanpusaTUSX, NpuHaanexalimx
XEHWWUHaM, U1  CyWecTBYIOWMUX MWHHOBALUMOHHbIX MeTodoB paboTbl Ha MpeanpuaTusx,
npuHagnexawmx XeHwmHam.ViccnegoBaHne xapakrepusyeTcs KayeCTBEHHbIM aHann3oM, AaHHble
Obinn cobpaHbl C MOMOLLBI PasHECTOPOHHEro Onpoca XXEeHWWH-NpeanpuHuMaTenen u [/ unm

3aHMMalOLLMX PYKOBOASLLME AOSKHOCTM B rpynne komnanui B MopTtyranum n Benapycwu.

KnioueBble cnoBa: MHHoBauuu, MNpeanpuHumatenscTtBo, eHaep, MNpeanpuatua, MeHeaKMeHT,

Moptyranus, Pecnybnuka benapychb.
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Introduction

The issue of gender diversity has been on the agenda in business for many years. In scientific
literature, it is noted that the structure of modern society remains patriarchal: men, who are highly
paid and prestigious, are usually engaged in work. Statistics show that in most countries in the world

a woman with the same type of work, a woman gets less.

Access to professional activities and careers, immeasurably increased for women compared to the
beginning of the twentieth century. However, it still has a quantitative dimension and often does not
lead to the necessary qualitative shifts. For instance, the report of the McKinsey Global Institute in
the journal, Women Matters of McKinsey & Company (2017) gives an evidence that the gender
inequality still exists.

The main objective of this study is to understand and compare the entrepreneurial profile and some

characteristics among Portuguese women and Belarusian women.
The following studies were conducted to find out the answer to this issue:

1) To estimate the level of gender inequality relatively to the entrepreneurial activities in Belarus and
Portugal.

2) To identify barriers that make it difficult for women to engage in entrepreneurial and innovative
activities in both countries.

3) To analyze and compare the results obtained from women entrepreneurs in Portugal and Belarus.
4) To find out the possible way to improve entrepreneurial activity among women in both countries.

The first chapter of this research work considers theoretical bases of the innovation that include: first,
concept and essence of innovation and its relationship with entrepreneurship, secondly, the historical
background of women entrepreneurship and innovation in Belarus and Portugal. Thirdly, it reveals
problems and factors connected to the gender diversity in entrepreneurship and innovation that exists
in the world.

The second chapter gives characteristic features and evaluation of gender equality in
entrepreneurship and innovation in Portugal and Belarus and the description of relevant indicators
and evaluation of gender equality in Republic of Belarus and Portugal. And the last part of the second
chapter there is an analysis of the factors that could have an impact on women entrepreneurship

relied on the opinion and considerations of the authors and experts in this sphere.

The third chapter describes the main methodological tool that will be used in the research and
interview selection. Also, in the second part of this chapter there figured out the main research
objective and relative research questions that help to reveal the barriers and other issues relative to

the research problem.



The fourth part of the thesis dedicated to the analysis and explanation of the results of the interview
based on the response from women entrepreneurs in Portugal and Belarus. Also, there is a
comparative analysis of the common situation of women's entrepreneurial and innovation activity in
Portugal and Belarus regarding the main research questions.

Finally, the fifth chapter presents conclusions, limitations and future possible research for improving

the situation with women entrepreneurial and innovative activity in both countries.



1. Theoretical bases of innovation

1.1. Concept and essence of innovation and its relationship with

entrepreneurship

As the main theme of this thesis is innovation, entrepreneurship and gender, specifically, a
comparative analysis between Belarus and Portugal, it is of central importance to understanding
what the concept of innovation is. Thus, in the following section, it will be discussed the evolution of

innovation definition.

The first thing we can say about the concept of innovation is that there is no universal concept, which
fits all aspects of its use. Thus, although not as systematically as we understand it today, the concept
has already been known since antiquity. However, one of the definitions that we consider to be of
greater relevance was that developed by Schumpeter (1939), who developed one the most
significant influences on the theories of innovation, which identified innovation as the critical
dimension of economic change, which is still a concept commonly accepted today. Accordingly,
innovation is defined “as the setting up of a new production function” (Schumpeter, 1939, p. 84),
which covers new products or services, a new form of organization or even new markets. One of the
ideas that we can draw from the Schumpeterian innovation concept is the generation of value, the
motor for the growth of the economy and for the increase of development. In fact, it is in this increase
of development that we think when we set out to observe reality from a gender perspective since we

consider that there can be no development without a more equal society (Schumpeter, 1939).

Returning to the definition of innovation, this concept has been studied by a multiplicity of researchers
who have been adding to Schumpeter's vision, new ideas, new visions and new approaches. For
example, Drucker (1985, p. 19) states that “innovation is the specific tool of entrepreneurs, how they
export change as an opportunity for a different business or a different service”. According to this
definition, the concepts of innovation and entrepreneurship are related and can't be dissociated. Also,

the definition of Porter and Stern (1999) who considers the “transformation of knowledge”, which

3



implies a change in knowledge, which although related to new products, services or processes,
brings us to a desirable dynamic in knowledge, which is the engine of modern societies. Effectively,
and increasingly, a place of prominence is given to knowledge because it is he who is at the base of

the most evolved societies.

Many other definitions of innovation may refer specifically to those that focus on organizations in the
broader sense and on firms in a narrower sense and all of them are important since the economy is
composed of organizations, and organizations are composed by people. For Carlson and Wilmot
(2006, p. 4) “...innovation is the process that turns an idea into value for the customer and results in
sustainable profit for the enterprise”, which brings us, once again, to the transformation of knowledge,
applied to something, that someone will buy or/and consume, and that will become the generation of
profit for the company. Subsequently, Mortensen and Bloch (2005, p. 46) provided another good
explanation: “Innovation is the implementation of a new or significantly improved product (good or
service), or process, a new marketing method, or a new organizational method in business practices,

workplace organization or external relations”.

Drucker (1998) considers that innovation is related to certain factors or events occurring within the
company, such as unexpected occurrences, incongruities, process needs and market changes, and
additionally: demographic changes, changes in perception and new knowledge, also considering that
innovations should be something simple and focused and very dependent on work and knowledge.

The concept of entrepreneurship is closely related to the concept of innovation. There are a plenty
of opinions relative to the definition of entrepreneurship. It was first used by the English economist
of the late 17th — early 18th centuries, Richard Cantillon (1755), in the essay on the nature of trade
in general. In the five-page chapter of XIII of his book, Cantillon (1755) first expressed the opinion
that an entrepreneur is a person who buys at a certain price but sells according to an unknown price
and, therefore, operates under risk, and considered that land and labour is what determines the real
value of economic goods, once were considered entrepreneurs not only merchants and artisans, but

also farmers.

The concept adopted by Karl Marx (1867) understood a variety of economic forms up to the possibility
of entrepreneurship without owning property. He also stressed that the function of entrepreneurship
is supposed to be the implementation of innovations and the performance of this function is
associated with the personality of the entrepreneur. But Marx (1867) gave a passive role, since the
entrepreneurial function is only the investment of capital in the means of production, the realization
of business ideas or the organization of one's own business, so later it would bring profit in money

terms, and the role of the capitalist is reduced to the exploitation of labor.

According to Schumpeter (1939) and his Theory of Economic Development, an entrepreneur is
considered the central element of the mechanism of economic development in his striving to use
such a new combination of factors of production, the consequence of innovation. This author
emphasizes that the economic function of the entrepreneur is discrete (it is performed only until the
new combination becomes a routine) and is not permanently fixed to a certain carrier, i.e.,

entrepreneurship does not form a profession or a stable social class.

4



As time showed, Schumpeter's research (1939) was the most thorough and promising in the creation
of the theory of entrepreneurship. In modern conditions, innovation as the main specific function of
entrepreneurship is considered also in the works of P. Drucker (1998), E. Chamberlin (1954) and J.
Robinson (1933).

The most complete modern definition of entrepreneurship is given by Robert and Peters (1989, p.18)
who argue that “entrepreneurship is an innovative initiative activity of property subjects aimed at
creating economic and organizational conditions for the production of material goods and services
and making a profit."

Based on the analysis, the concept of entrepreneurial activity was engaged for a long time and it is
possible to single out the essence of entrepreneurial activity, namely, that entrepreneurship is an
independent activity that is carried out under its own responsibility and aimed at making a profit.
Innovation plays a significant role in entrepreneur activity. It is connected to the fact that new ideas
are being used in the process and new factors and means are being developed to achieve the set

goals.

One of the ideas that must be retained is the clear connection between the concepts of innovation
and entrepreneurship, despite the multiple definitions that each researcher has provided us
throughout economic history. Indeed, both terms are subject to a multiplicity, not only of definitions,
but also of interpretations, for instance, Sarkar (2014) spread the idea that economic growth, and
consequently economic development, depending on the form as the materialization of these

concepts are integrated into the economic activity of a country.

1.2. Women entrepreneurship and innovation. Historical background of

women entrepreneurship and innovation

The third millennium is often spoken of as an era of gender equality, when women, whose activities
throughout most of the history of humanity have been confined mainly to home and family will be
able to fully realize their abilities and opportunities for the whole palette of human relations, including

business, politics and public service.

The Post-2015 Development Agenda, defined as Sustainable Development Goals (SDG) up to 2030,
among others: SDG 4 - “Ensure inclusive and equitable quality education and promote lifelong
learning opportunities for all” and SDG 5 — “Achieve gender equality and empower all women and
girls”. In fact, we have not yet lived in an equalitarian society there is still a long way to go towards
equality, it is necessary, in the times in which we live, the development of politics and measures that

promote equality in different spheres of life.

As we look at the women's collective, we have seen that in the last decades women have
accomplished achievements that until then, and not so many years ago, were impossible. In Western

and contemporary societies, women are free to study and to choose the profession they want.



Currently, in some countries, the educational levels of the female collective are already higher than
the male collective. We refer, particularly, to the case of Portugal (INE, 2012), characterized by a
higher proportion of women in terms of the higher level of education. However, the situation of women
in relation to other spheres of life, as is the case of women in science, has not yet followed

accomplishment.

The situation in the Republic of Belarus is similar. According to the Alternative report on compliance
with the Convention on Elimination of Discrimination against Women by the Republic of Belarus:
Discrimination against Women of Belarus in the labor sphere (2016) in the Republic of Belarus, there
exists a visible inequality between the roles for a man and a woman in society. Women are obliged
to be a homemaker, responsible for the preservation of her family, while men are supposed to go
beyond the family and the home. Men are usually considered to be engaged into public, political,
military, scientific and other socially significant activities. Women are supposed to be an embodiment
of femininity, which implies tenderness, gentleness, care and agreeableness necessary for the
preservation of the family comfort. Although in the last few years we have begun to see a change of
ideas, this perspective, which is supported by several official statistics (INE, 2012), is also shared by
several researchers who analyze the case of Portugal (Aboim, 2008; Abrantes, 2013; Casaca, 2009;
Casaca, 2010; Coelho, 2010).

To understand fully actual situation connected with gender equality in both countries, Portugal and
Belarus, it's better come back to the historical background of each country, since for a correct
understanding of the extension of the reality of concepts, the historical, social and economic reality,
should not be dissociated, Sarkar (2014).

1.2.1. The role and perception of women in the Republic of Belarus

The gender inequality in Belarus has their roots from the Soviet Period. The usual and normal image
of Soviet woman was a housekeeper with responsibilities of taking care of her husband and children.
Moreover, women were obliged to work, and often on physically hard and harmful. It was propagated

as "normal and natural" in numerous Soviet films, books and other mass media (Gradskova, 2007).

An increasing number of scientific articles on this topic confirm this fact. However, modern
researchers consider this problem through the prism of the notion of gender as a significant category
of analysis of the women's issue. Aivazova (2016) considers that gender results from the interaction

between the two sexes, and the cultural patterns formed by societies are reflected in this interaction.

Starush (2011) considers that, in the year 1917, there were three distinct ideological positions: the
reformists and the proletarian who considered the equality of women, albeit in a distinct, and national-

patriotic which placed women into a secondary position in the society.

Korshynova (2016) notes that the status of Russian women consists of a four-year stage in the history
of the status of women in the Soviet and post-Soviet period. Subsequently, these four stages are as

follows:



The first stage covers the period from the end of 1917 until 1920, and it is marked by the appearance
of women's councils and a new look at family-marriage relations. The priority for the Soviet authorities
in resolving the women's issue was the prompt communist education of women, their involvement in
the party for further promotion to state posts: "it is necessary to increase the activity of women in the
struggle of the working class for socialism, to put this force into action". However, in the
implementation of this state policy, a problem arose, since most women of that period were not only
far from politics, they were simply illiterate. To overcome the political illiteracy of Soviet women during
the Civil War in October 1919, women's departments are created in the party organizations and a

special state apparatus is created to work with women - women's councils (Andrle, 1996).

In the fall of 1919, Inessa Armand became the first head of the Department for Working with Women.
After her death, en 1920, the department was headed by Kollontai, and then Samoilova
(Andruhov,1972).

Gradskova (2002) state that to realize the equality of men and women in the family sphere in the
early 1920s, several unique events were held, for instance, on the 18 of December 1917, the decrees
On Civil Marriage, Children and on Civil Status Acts and On Dissolution of Marriage were adopted,
which provided to women the right to choose a place of residence, not imposing obligations on
cohabitation and a possibility of choosing a surname. Accordingly, the procedure of marriage

distortion under the conditions of that time was extremely simplified.

The second stage refers to the period between the 1920s and the mid-50s of the last century, and
it’s characterized by an attempt by the state to create a sexless Soviet man, in the early 1930's. All
women's departments, women's councils, women's public organizations and associations began to
be liquidated. The remaining organizations served as conductors of state policy, for example, one of
such organizations began to train women in male professions such as public transport drivers,
combine operators and builders, among others (Gurova, 2005). In 1926, a new Code on Marriage,
Family and Care, which registered the legal right of women to abortion and the rights of pregnant
women, defended the principle of the community of family property regardless of the legal status of

marriage and again simplified the procedure for divorce.

But in the early 1930s, there was a pullback to the traditionalist imperialism, and women were again
reduced in rights, and in fact, even the few freedoms that existed in 1920s were lost in 1936, for
instance, a law was passed that hampered the process of divorce, and free marriages were banned.
In 1943, the separate education of boys and girls was introduced, and it was believed that boys
should grow soldiers and fighters, and girls, mothers and housekeepers. The right to work was most
often interpreted in such a way that women can now be recruited for heavy physical work, previously
considered the prerogative of men. In the USSR it was presented as a great achievement of
socialism. There were practically no women in the top party leadership and commonly in the

government (Krykova, 2008).

Pushkareva (1998) wrote that at the same time, another process was underway, a process of

strengthening control over all spheres of the private sector. A law was passed that considerably



complicated the process of divorce, and abortion was banned. However, the result of this policy has

become, paradoxically, a decrease in the birth rate.

A separate stage of the second period was the Great Patriotic War, when women massively began
to engage in typical male activities, including not only harmful and difficult types of production, but
also high administrative posts, from which, however, after the end of the Great Patriotic War, they

were easily ousted (Repina, 2002).

The third stage covers the period from the mid-1950s to the beginning of perestroika (1985), which
means reconstruction. It was an unusual period when the state pursued the policy of returning women
to the family, and it provided an opportunity for the professional development and growth of women.
At the beginning of a peaceful life there was a change of interests, and in many countries, women's
organizations were established. In the USSR there was created anti-fascist community and later
renamed the Committee of Soviet Women. This organization established contacts with women's
organizations from different countries, which benefited women's movements and simply raised the
prestige of women to a higher level. The Committee was engaged in human rights activities, the

reception of delegations and in the formulation of programs (Sokolov & Tyazhelnikova, 1999)

The 1960s are considered “the thaw period”. From the mid-1950s education was mixed again and
the procedure of divorce was simplified. Moreover, in 1967 the government introduced the concept
of alimony, and in 1968 introduced a paid maternity leave - but maternity leave as such did not exist
anyway until the very end of the USSR: the child was taken to a kindergarten, while the woman was
driven out to work. Despite the simplification and redirecting to the gender equality principles, the
state propagated the image of the working mother; from the point of view of Soviet ideology, the ideal
image of the Soviet woman was such a caring mother who also works on some basic work,
housekeeping, prepares meals, cares for her husband and children and solves all the domestic
issues. All state policy in the USSR was determined by men, for some rare exception women could
have only a few internal, unimportant questions. Such position was supported by the strong
stereotype that women are more stupid than men and are not capable to make an important and

reasonable decision (Temkina, 1955).

During the Soviet period, feminization of low-wage sectors of the national economy took place, and
it still exists in Belarus nowadays. The only women public organization existed in the USSR (and in
Belarus) and it was a Committee of Soviet Women with a membership of tens of millions of people

and all its activity was under strict control of Communist Party of the Soviet Union (Carlback, 2007).

The fourth stage is the beginning of perestroika and until the present time. This period is rich in
events and changes that have given new opportunities to women. By the early 1990s, unregistered
factual marriages became regular and usual and society began to treat them tolerantly, and the state
ceased to control the family and women. In the early 2000's the birth rate dropped sharply, and the
state, through financial support in the form of benefits and in other ways, tried to get women to agree

to perform the educational function of the home and to give up self-realization outside of it.



During these socio-political changes, the state lost its crucial role in constructing a gender order,
instead of the old gender policy, conflicting public discourses arose. There were new gender roles
as well as new understandings of femininity, and a new and a conflict between supporters of

traditional values and supporters of a feminist understanding of equality (Slynko, 2016).

The country report Participation of Women in Public and Political Life notes that the Belarusian Union
of Women created in 1991 was the successor of the Belarusian Committee of Soviet Women. It
incorporated women’s councils set up in different regions, districts, and towns as well as in many
working communities, educational institutions and at the places of residence. Currently, the Union of
Women consists of more than 170 thousand women, about three thousand primary organizations
are active today and the members of the Union’s governing body make up the majority of the National

Council on Gender Policy at the Council of Ministers of the Republic of Belarus.

The conceptual basis for global changes of Soviet's stereotypes became a list of international norms,
fixed in several documents, including the Convention on the Elimination of All Forms of Discrimination
against Women, in 1980. So far, the Republic of Belarus has prepared seven periodic reports on the
implementation of the provisions of the Convention for the Committee on the Elimination of
Discrimination against Women (CEDAW). Several alternative reports, prepared by Belarusian non-

governmental organizations, were also presented to CEDAW in 2003 and 2009.

To fulfil these international obligations, several legislative acts have been adopted in Belarus, the
most important of which is paragraph four of the National Action Plan for Gender Equality, which
provides for the drafting of the Law of the Republic of Belarus On Gender Equality and the promising
codification of the legislation of the Republic of Belarus, while the third National Action Plan on
Gender Equality (2008-2010), approved by the Government of Belarus Decree No. 1286, is still being

implemented.

According to the decision number 149 on 17" of February 2017 of the Council of Ministers was
signed and approved The National Plan on action to achieve gender equality in the Republic of
Belarus for 2017-2020. This National Plan will facilitate implementation of the activities of government
programs related to improving the situation of men and women in all spheres of life society,
international obligations of the Republic of Belarus in the sphere of gender equality, country programs
of agencies United Nations (UN) - United Nations Development Program (UNDP), the United Nations
Children's Fund (UNICEF) and the United Nations Population Fund (UNFPA) for 2016-2020. This
national plan will also help achieve the goals and objectives of the international sustainable

development for the period up to 2030.

Consistent implementation of national action plans for the gender equality, public programs on
various aspects of the advancement of women allowed the Republic of Belarus to make significant

progress in issues of equal rights and opportunities within both the country and international arena.



1.2.2. The role and perception of women in Portugal

The years that report to the beginning of century XX were characterized by political and social
agitation, that already foresaw the end of the monarchy, that finished with the Implantation of the
Portuguese Republic in October 5 of 1910, being constituted the Provisional Government under the

presidency of Dr. Tedfilo Braga and the end of the Portuguese Constitutional Monarchy.

With the end of the monarchy and the beginning of the republic, in the years of 1911, certain rights
began to be implemented, such as the recognition of the right to strike and lock-out, the compulsory
weekly reston Sunday and the reorganization of primary education services in Portugal, created the
primary education (four years) for both sexes. However, the year of 1914 was marked by the
prohibition, by women to be able to vote (right that was recovered only in the year 1928), according

to the new electoral law (Pimentel, 2011).

The following years were characterized by the occurrence of the First World War and by the
successive rise and fall of several governments and presidents and in the years 1920 and 1921 by
very high inflation rates that contributed to the continuation of the deteriorating economic and social

conditions and for the continued discontent of the Portuguese population.

In 1926, a coup d'état led to the fall of the First Republic and established a military dictatorship, this
year is also characterized by the rise to power of three different Presidents. In 1929 occurs the
serious economic and financial crisis world, continuing the country to feel economic and social
instability and, in the year of 1933 begins the new regime denominated by New State [Estado Novo],

which prevailed for a period of 41 years, until 1974.

During this period, a totalitarian doctrinal project was imposed to the Portuguese society, having tried
to mold all levels of civil society according to new values, through different organizations, among
which stands out the Work of the Mothers by the National Education [Obra das Maes pela Educagao
Nacional - OMEN)], the Portuguese Mocidade [Mocidade Portuguesa - MP] and the Women's
Portuguese Youth [Mocidade Portuguesa Feminina - MPF] (Pimentel, 2011), therefore, and under
the Constitution of 1933, the family was considered as the main nucleus of the New State, and the
individuality was not contemplated, since the individual existed only in the family. This Constitution
states that it is the responsibility of the State to conduct social policies in the sense of defending the
family and protecting motherhood, among others (Pimentel, 2000), also considering the equality
before the law, and the negation of any privilege, with the exception, with respect to women, of the
differences of their nature and the good of the family (Guimaréaes, 1986).

Antonio de Oliveira Salazar pointed out some causes that constrained the family institution
(considered so important for the regime) as the rationalism and the liberal and individualist past
(Pimentel, 2011), hence the importance of regulating behaviors, both in the public sphere and in the
private sphere, that would allow the family to be placed at the center of the New State ideology
(Rosas, 2001).

Women were gradually losing rights, although sometimes in an underhanded form. For example, as

far as voting rights are concerned, women with secondary education had the right to vote, contrary
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to men, who could vote, irrespective of their level of education, and if they only knew how to read
and write (Guimaraes, 1986). Effectively, the Regime proclaimed not only the importance of the
family, but also the importance of rurality, since schooling was not accessible to all, and the
deteriorating economic and social conditions did not always allow to all children access to school,
this being a privilege of some. Lack of schooling leads to a lack of knowledge, and the lack of
knowledge makes people do not question what is imposed on them, accept them more easily and
do not revolt.

In 1940, with the Concordat between the Holy See and Portugal, couples who had been married by
the Church could not divorce, but this did not prevent many separations from taking place before the

law (Guimaraes, 1986).

Regarding work, employment and income, although it was not well seen that women worked outside
the home since they had to devote themselves exclusively to the family, the income from the husband
was not always sufficient to cope to the household expenses so, often, a woman also must work.
However, this work could take two very different forms: a woman could work outside the house, in a
profession that was well seen by the Regime, or worked in agriculture for self-consumption, being
the result of this work what gave sustenance to the household, as evidenced by the work of Carrilho
(1996).

Over the years, and with the continuous deteriorating of the economic and cultural conditions, to
which the wars of the former Portuguese colonies also contributed, the revolution happens in the
year of 1974, which stated the end of the dictatorship, and Portugal began to appreciate an
atmosphere of freedom which was reflected in the most diverse spheres of society (Vaquinhas,
2009), and the first free election, after the long period in which the dictatorship lasted, happens on
April 1975.

From this date, and despite an initial period of some political exacerbation, economic and social
conditions begin to change, and women begin to have access to education and employment in a
more seemingly more equitable way, with the 1976 Constitution.

1.3. Problems and factors connected to the gender diversity in

entrepreneurship and innovation

It's important to explain the essence and importance of gender diversity inside organizations, before
considering problems and factors connected to the gender diversity, entrepreneurship, and
innovation. Gender diversity is equitable or fair representation between genders, in other words,
represents a balance between men and women, not only in terms of quantity in the same categories

but with equal rights and opportunities.
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According to the report of the McKinsey Global Institute in the journal, Women Matters of McKinsey
& Company (2017) the gender inequality still exists, and despite women represents 50% of the
world’s working-age population, only 37% generates Gross Domestic Product (GDP).

The McKinsey Global Institute mapped gender inequality all over the world, based on the Gender
Parity Score (GPS) to perceive how all countries and regions stand on gender parity on the fifteen
indicators across four categories, which is set at 1,00: i) Gender equality in work (Labour-force
participation rate, Professional and technical jobs, perceived wage gap for similar work, Leadership
positions, Unpaid care work); ii) Essential services and enablers of economic opportunity (Unmet
need for family planning, Education level, Financial inclusion, Digital inclusions); iii) Legal protection
and political voice (Legal protection, Political representation); and iv) Physical security and autonomy
(Sex ratio at birth, Child marriage, Violence against women). The results of the application of this
index in the world are presented in figure 1.

Figure 1.Mapping gender inequality in all regions

(based on Gender Parity Score, Gender inequality (1,0 = gender parity)
High o Extremely high).

Source: Adapted from McKinsey & Company, Women Matters, Power of parity reports (2017, p.24).

According to the results that were received after research it's understandable that there isn't region
has achieved full parity score, which shows the inequality that still exists, between genders. The
scores range from 0,44 in South Asia to 0,74 in North America and Oceania, the best performing

regions.

The attitude of entrepreneurs to different aspects of their activities is one of the key factors of
economic activity, having a significant impact on the changes taking place in the social and economic
sphere. Meanwhile, entrepreneurship as a social and professional group is quite diverse and
multifaceted, which is determined by a variety of factors: both the specific sphere of entrepreneurial
activity, and the degree of business development, and the individual psychological characteristics of
entrepreneurs. Among them, there is also the characterization of gender, or more precisely of the

social gender that is formed in the process of society's life activity and involves the development of
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various models of human behaviour: masculine and feminine, characteristic of a specific cultural
environment, respectively, for men and women. This category is interesting in the study of
entrepreneurship in connection with the stereotypes of perception in the society of typically masculine
and typically feminine behaviour formed because of the traditional distribution of social roles between
a man and a woman. For example, it's considered that feminine behaviour is more conservative,
predisposed to cooperation with other people, to mutual support; masculine behaviour is a prone to
rivalry, to individualism, to radical actions, Krykova (2008). These and other similar views, formed in
the mass consciousness of people, reflect on the relationship both within the business community,
and on the relationships of entrepreneurs with other social groups. Their influence is conditioned by
the fact that engaging in entrepreneurship presupposes the presence of such personal qualities as
initiative, the ability to take risks, act in a situation of uncertainty, a tendency to competitive activity,
which in the mass consciousness is associated with the manifestation of masculine qualities, forming
a stereotype of perceiving entrepreneurial behavior as predominantly male, but not feminine,
behavior. And, consequently, the activities of male entrepreneurs and women entrepreneurs are

perceived and evaluated differently by society (Kupreychenko, 2001).

Despite the growing interest of representatives of science and practice in the problems of
entrepreneurship, there are not so much scientific research on gender issues during the reform of
the society. (Poznyakov & Vasileva, 2004) The relations between gender and entrepreneur were
considered in different areas: i) first, socio-political relations in entrepreneurial activity were
investigated, which here include the study of gender identity of modern entrepreneurs, the results of
which indicate the dominance of entrepreneurial masculine patterns of behavior and patriarchal
stereotypes Meshcherkina (1999); ii) the study of gender relations in the entrepreneurial environment

and the analysis of an effective business model for entrepreneurship (Avtomonova, 1999).

Another area of gender studies of entrepreneurial activity is represented by works devoted to the
economic activity of women in business. The problems of adaptation of women entrepreneurs at the
stage of business formation (Korel, 1995), the peculiarities of their career (Zdravomyslova, 1997) the
stress factors in women's entrepreneurial activity (Lokshina & Chasova, 2001), social and

psychological problems of women's entrepreneurial activity (Chirikova & Krichevskaya, 1996).

Specifically studied were such aspects of entrepreneurial activity as relations with business partners,
the conditions of partnership in business at the stage of its spread in the Russian economy
(Barsukova, 1999), the relationship of entrepreneurs of different sex to observance of moral
standards (Kupreychenko, 2001), trust in the relations of male entrepreneurs and women

entrepreneurs (Zhuravlev, Poznyakov, & Titova, 2008).

As previously mentioned, the concept of entrepreneurial activity includes innovative activities
(Sarkar, 2014) because, in this connection, it is also necessary to consider the dependence of gender
and innovation, since it was found out that gender diversity has a positive impact on innovation, what
was proved in the scientific works by such authors as Miller and Triana (2009) and Pitcher and Smith
(2001). Moreover, Diaz-Garcia and Saez-Matinez (2013) in the scientific work explained and showed

four benefits of gender diversity for innovation.
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Firstly, it is a diversified knowledge of women and men. It's believed that attributes, perspectives,
and knowledge of men and women vary. Consequently, men and women diversify the internal
knowledge base and bring various skills and experience, and, as expected, it will be positively related

to innovation (Diaz-Garcia & Saez-Martinez, 2013).

Secondly, improved and diversified knowledge outside the company contributes to innovation.
Moreover, it allows to be aware of customer needs and market trends, what contributes to develop

new and innovative products for different target groups (Teruel, Parra, & Segarra, 2013).

Thirdly, gender diversity improves problem-solving. When facing complex problems or in uncertain
situations, men, and women, in a decision-making process, are usually based on different
perceptions and experiences. It allows avoiding premature consensus and thus increasing the quality

of decisions (Priem, Harrison & Muir, 1995).

Fourth, women are used to work and communicate with each other in a different way. They show the
importance of on an open and flexible work atmosphere, open channelled communication and focus
on interpersonal relationships to foster the sharing of ideas and knowledge, what has a positive

impact on innovation activity (Sandberg, 2003).

The results received by the Global Entrepreneurship Monitor (GEM) in the Women's
Entrepreneurship Report in 2016-2017 prove the fact that women in their entrepreneur activity can
be more effective than men. Moreover, the most diverting fact relative to the results on innovation
activity is the level of gender parity. For instance, at least women entrepreneurs in The Middle East

and North Africa (MENA) are 60% more often implement innovations than men.

The bar introduced below give an information about total entrepreneurial activity levels indicating
innovation proportion by region (in percentage of the female population aged 18-64) in 2015-2016.
According to this data, the highest level equal to 38% of women implement innovations in their

business in North America and the lowest one in sub-Saharan Africa (18%).
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Figure 2. Total entrepreneurial activity levels indicating innovation proportion by region (in a

percentage of the female population aged 18-64) in 2015-2016.

Source: Author's own-elaboration based on GEM, the Women's Entrepreneurship Report (2015-2016, p.38).
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Overall, innovation represents the indicator with the greatest female-to-male gender ratio; across all
74 economies, women entrepreneurs have a 5% greater likelihood of innovativeness than men
(GEM, the Women's Entrepreneurship Report, 2016-2017, p. 38).
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2. Characteristic features and evaluation of gender equality in

entrepreneurship and innovation in Portugal and Belarus

2.1. Description of relevant indicators and evaluation of gender equality in

the Republic of Belarus and Portugal

2.1.1. The Republic of Belarus

According to the (Human Development Report, 2016) the Republic of Belarus is in the group of
countries with a very high level of the Human Development Index (ranks 52" out of 188 countries)
with education is a strategic resource of the state, which leads to the level of literacy of the adult
population of the country has always been one of the highest in the world. The table below introduces
statistical data on the education level of the female and male population, the distribution of the

number of trained women and men by types of educational institutions in the Republic of Belarus.
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Table 1.Distribution of women and men by a level of education. The Republic of Belarus.

2015/2016

Level of education Female (%) Male (%)
General education 49,4 50,6
Professional-technical education 32,2 67,8
Secondary special education 50,2 49,8
Higher education 56,1 43,9
Master's degree 52,2 47,8
Doctor’s degree 48,9 51,1

Source: Author’s own-elaboration using data of official annual report of the National Statistical Committee of
the Republic of Belarus, 2016 (NSC, 2016)

In accordance with the Code of the Republic of Belarus of January 13%, 2011 No 243-3, the
Education System of the Republic of Belarus ensures the education of students at the levels of basic,
additional and special education. The basic education includes levels of preschool, general
secondary, vocational, secondary, higher and postgraduate education. The additional education is
divided into additional education for children and youth, additional education for adults and the
special education is the training and education of students who are persons with special
psychophysical development, through the implementation of special education programs at the levels

of preschool, general secondary education.

The first level of education is general education, and includes primary schools, basic schools,
secondary schools, evening schools, gymnasiums, boarding schools, lyceums, specialized lyceums,
military schools, schools for orphans and children left without parental care, sanatoriums, and other
institutions implementing educational program of special education on the general secondary level

and has a complete duration of 12 years of schooling.

The second level is professional-technical education and includes vocational schools, professional
lyceums, technical colleges, as well as other educational institutions implementing educational
programs of vocational education. It's a basic education level, aiming at the development of the
individual student, his professional formation, obtaining special theoretical and practical training
ending qualification working with vocational training and has a complete duration of three years of

schooling.

The third level is secondary special education and includes colleges and others educational
institutions that implement educational programs of secondary special education and, similarly to the

second level, has the duration of three years of schooling.

The fourth level is a higher education and allows to get a bachelor’s degree. It presents the following
types of institutes: classical university; profile university (academy, conservatory); institutes; higher

college and its duration is from four to five years of schooling.
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The fifth level is post-graduate education is divided into two stages:

Master's degree (duration 1-2 years), corresponding to the first stage of postgraduate education,
aimed at training specialists with the skills of planning and independent research, deep theoretical
knowledge, allowing to prepare a qualifying scientific work (thesis) for the degree of candidate of
science. At the first stage of postgraduate education, an educational program of postgraduate studies

(master) is implemented, ensuring the acquisition of the scientific qualification "Researcher";

Doctor degree (duration 3-5 years), corresponding to the second stage of postgraduate education,
aimed at training specialists with the skills to organize research work on a new direction of scientific
research or to develop existing topical areas of scientific research, analytical generalization of

scientific results, allowing to prepare a qualifying scientific work (thesis) for a doctorate.

According to the Table 1, girls have a higher level of education in the long term and more oriented in
the process of socialization to obtain a higher level of education. As a rule, boys dominate by the
number of students at the level of pre-school, primary and general basic education, but the number
of girls increases in high school schools. The main reason for such essence is that usually in high
school remain those who plan to study in secondary, higher education institutions and post-graduate
education. It is natural that males are more likely to study in the professional-technical institutions
where it is possible to study after nine years of school. The table also shows the situation related to
the Doctor’s degree, where the quantity of females is less than males. This is mostly because the

education system is built in the way to direct girls, firstly, to the roles of mother, wife and housekeeper.

The tendency of the modern education system in the Republic of Belarus is the feminization of
science and education since education has a woman's face. The reasons for this fact is that men
have less desire to teach since pedagogical activities aren't prestige and usually are less paid. The

man perceives as a basement of the family, but it is difficult to maintain with a teacher's salary.

Sociological analysis of gender aspects of the feminization of education singled out the negative
aspect of this problem common for all post-Soviet countries: women in post-Soviet countries are
forced into the low-paid sphere of activity, which in the ordinary consciousness was associated with

direct female responsibilities.

Today, statistics indicate that women in Belarus have a higher level of education. Notwithstanding,
a higher level of education in the long term does not guarantee women career equal pay and access
to high-paying workers professions. In general, women make up half the workforce, however, even
at the global level, their contribution to GDP is estimated at only 37%. However, there is no any
official statistical information on women's entrepreneurship. According to statistics, approximately
half of women aged 18 to 64 years work, which is close to the European average (60%). At the same
time, only 25% of companies are headed by women. This picture is typical not only for Belarus. For
example, in the USA, 85% of key positions in companies are held by men, although there are more

than half of women graduates from universities.

The table 2 shows the data characterizing the gender distribution economically active population,

employed and unemployed, registered in the bodies for labour, employment, and social protection.
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The section contains data on the number of women and men working in organizations, by categories
of personnel, age groups and level of education (Official annual report of the State Statistical
Committee of the Republic of Belarus, 2016).

Table2. Economically active population.The Republic of Belarus, 2017

Category Total (%) Female (%) Male (%)
Economically active population 100 49,4 50,6
Employed 99,2 49,1 50,1
Unemployed 0,8 0,3 0,5

Source: Author’s own-elaboration using data of Official Annual Report of the State Statistical Committee of the
Republic of Belarus, 2017.

The economically active population (labour force) is part of the population, providing a supply of
labour to produce goods (works and services). The economically active population includes the
employed population and the unemployed registered in the bodies for labour, employment, and social
protection. The population employed in the economy (employed population) is a hired employee
working for payment, profit or income, as well as for employer temporarily absent from work. The
number of the employed population includes those performing work (assisting) in an organization
whose founder (participant) is a member of the household or a relative.

Unemployed persons registered with the labor, employment and social protection are capable
citizens permanently residing in the territory of the Republic of Belarus who do not have work and
earnings who are registered in the labor, employment and social protection bodies at their permanent

place of residence to find suitable work, looking for work and ready to start work on it.
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Table3. Employment Key Performance Indicators in the Republic of Belarus (2016)

Employment rate (%) Unemployment rate (%)
(15-74 years old) (15-74 years old)
Male 69,6 Male 7,5
Female 64,1 Female 4,2
Total 66,7 Total 5,8
The proportion of young people who Level of unordinary
do not study or work at the age of employment (%)
15-24 in the total population of this (15-74 years old)

age group (%)

Male 9,2 Male 7,9
Female 8,7 Female 4.3
Total 9,0 Total 6,1

Source: National Belarussian State Statistical Committee, 2016

Table 3 describes the main key performance indicators of employment in the Republic of Belarus
among men and women to the total. The first indicator estimates the ratio of the number of employed
population aged 15-74 to the total population of this age group in percentage. According to the data
from the table the number of employed women aged 15-74 and men are 64,1% and 69,6% relatively.
The next ratio shows the number of unemployed at the age of 15-74 years to the number of labour
(employed and unemployed) of this age group in per cent. The figures indicate that the number of
unemployed women is twice less than men. Likewise, has the information regarding to the quantity
of young people aged 15-24 who do not study or works (includes all unemployed, except for students
and students receiving education in the day-time form of education, and young people who are not
part of the labor force, who do not work and do not study in educational institutions in the day-time
form of education), to the total number of young people age group, in percent. The number of men

and women in this category is almost equal.

The fourth indicator describes the ratio of the number of people employed in the informal sector, this
is, workers employed without formalization of labor relations in farms or in other organizations
(informal employment outside the informal sector), at the age of 15-74 years to the total number of
employed population of this age group in percent. The figures of this indicator show that fewer women

(4,3%) work on the formal basis that men (7,9%).

2.1.2. Portugal

The classification of the Portuguese education system is subdivided in the following way: there are
four levels of compulsory education, ranging from the 1st Cycle (four years of school) to the end of

Secondary Education, for a total of 12 years of schooling. These four levels of education are
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classified according to the United Nations Educational, Scientific and Cultural Organization
(UNESCO). It allows to compare different levels of education with countries that follow the same
classification. Thus, according to the data of National Institute of Statistics [Instituto Nacional de
Estatistica - INE] and collected in the Pordata (2018):

- The first cycle of basic education is the first level of compulsory education, which lasts for four

academic years and which students usually attend from 6 to 9 years of age;

- The second cycle of basic education is the level of compulsory education that lasts for two academic

years and that students usually attend from 10 to 11 years of age;

The whole of the 1st cycle and the 2nd cycle of basic education is equivalent to level 1 of the
International Standard Classification of Education (ISCED).

- The third cycle of basic education is the level of compulsory education that lasts for three academic
years and that students usually attend from 12 to 14 years of age. Corresponds to the 7, 8 and 9t
years of schooling. The third cycle of basic education is equivalent to ISCED 2 of ISCED.

- Secondary education is the last level of compulsory education, which lasts for three school years
and which students usually attend from 15 to 17 years.

- Higher education includes what is commonly understood as academic education, but also includes
vocational or advanced vocational education. It covers levels 5, 6, 7 and 8 of the ISCED, which are
labelled as upper-level, bachelors or equivalent level, masters or equivalent level, and PhD or
equivalent level, respectively. The content of higher education programs is more complex and
advanced than at lower levels of ISCED.

Schooling is one of the factors that most positively influence participation in active life, and this effect
is greater in the case of women (Lima & Neves, 2011). The data collected by INE and made available
by Pordata (2018) allows a comparative temporal analysis between the evolution of the schooling of

women and men by the different levels of education. This information is shown in table 4.

Table 4. Distribution of women and men by a complete level of education. Resident population

aged 15 and over by education level in Portugal. 2000 and 2017.

Female (%) Male (%)
Level of education 2000 2017 2000 2017
No schooling 23,1 9,8 12,4 4,4
First cycle of basic education 31,3 22,3 35,4 22,6
Second cycle of basic education 13,9 9,1 19,5 12,4
Third cycle of basic education 13,1 17,6 15,9 23,6
Secondary Education 11,3 20,1 11,1 22,2
Higher education 7,2 21,0 57 14,9

Source: Author’s self-elaboration; Pordata (2018)
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According to the table 4, it can be observed that the number of men and women without any
education level in 2017 decreased compared to 2000, is a result of several measures successively
introduced by the Portuguese Government to increase the education level of the Portuguese
population. The fact that these numbers are still so high (for men and women) is since the population

is ageing, and a part of the older population does not attend school.

The downward trend (for both men and women alike) for the second and third cycles of schooling
can also be explained by the different educational policies that in the last decades have greatly
contributed to the increase in the educational level of the population. The fact that compulsory
schooling has progressively increased means that most young adults already have completed
secondary education and not only the second and third cycles.

Another observation that we can make to the data of the table is that in the upper levels of schooling
(secondary and higher education) the percentage of women with these complete levels of education
for the year 2017, is higher than for the men. Although we did not include in this analysis the
distinctions between the various levels within higher education (eg. graduate, master and PhD),
official statistics (INE, 2012) indicate that the number of women completing doctoral degrees has
been increasing steadily.

From the overall analysis of table 4, we can conclude that women have been done a great effort to
increase their level of schooling, which is reflected in their growing participation in the paid labour
market.

The following table contains some of the main socio-economic indicators: activity rate, employment

rate, and the unemployment rate, to the Portuguese population, for the years 1983 and 2016.

Table 5.Activity rate, employment rate and an unemployment rate of Portugal. 1983 and 2016

Female (%) Male (%)
Indicators
1983 2016 1983 2016
Activity rate 51,7 53,5 78,6 63,9
Employment rate 43,3 47,5 74,2 56,9
Unemployment rate 11,6 11,2 4.6 11,0

Source: Self-elaboration; Pordata (2018)

The table 5, show that all the indicators considered followed the trend of the evolution of the different

levels of schooling, although according to authors like Coelho (2010), less than proportionally.
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2.2. Analysis of women entrepreneurship and innovation

This part of the research work aimed to analyze the factors that could have an impact on women

entrepreneurship relied on the opinion and considerations of the authors and experts in this sphere.

Cheriakova (2016) noted there are two main problems: the first related to the Belarusian mentality
towards entrepreneurs and fear, and the second is related to the lack of education, experience, skills,
and awareness of business activity. Moreover, Cheriakova (2016) defined the steps that must be
implemented in the program of school and universities to develop a business culture among students.
For instance, it would be useful to give knowledge in business planning, market analysis, problem-

solving, project management, risk management, finance, and accounting.

However, according to recent information, every third female engaged in economic activity had a
diploma of higher education; some 16,5% had a diploma of vocational education in the year 2017
(BelTA, 2018).

Following what has been mentioned, it is believed that management or business-oriented higher

education plays a significant role in improving entrepreneurial activity.

In 2017, Belarussian Economic Research and Outreached Center (BEROC) developed a scientific
research relative to the barriers and drivers of women's entrepreneurship in Belarus. One of the
barriers that were revealed is the lack of knowledge, skills and managerial experience, which retard
their business development. In addition, break in a career during maternity leave affects lack of
experience and slower career development. It leads to the conclusion that the lack of professional

managerial experience, knowledge or skills is a significant barrier for women to do business.

The Pyramid of Maslow is the human needs theory and its motivation to achieve certain goals. In his
theory, Maslow (1943) believed that a person is motivated by a series of needs, built into a hierarchy
or pyramid of five broad layers. In increasing order there are: physiological or basic needs (food,
heat, shelter, etc.); security needs (protection, order), social needs (the need to belong to someone,
to have friendship and to belong to a group), the need for respect (self-esteem and respect, for
example, status, symbols, prestige, fame), the need for self-realization, that is, the need for self-
realization and development of the potential (creative results, in business, achievements in the
upbringing of children, etc.). Therefore, Maslow (1943) suggested that in the simplest case, needs
are satisfied one after another, i.e. as soon as one need is satisfied, it becomes a motivation for
satisfying the next one and so on. But if a new basic need arises with the satisfaction of a group of

needs, a person turns his attention, first, to it.

The first three needs can be reached by working, for instance, in a company under someone's
management. When the needs are satisfied, a person goes to another level of the Pyramid — the
need for self-realization. In accordance with (Krueger, Carsrud & Reilly 2000), an entrepreneurial

activity can be predicted more precisely by the analysis of intentions than by personal characteristics.

It comes to conclusions that the most significant motivation/ factor for starting an entrepreneurial

activity is a desire of self-realization, first, based on the specific personal characteristic.
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Shmid and Solomatina (2016) stated the evidence of existence the stereotype that a woman cannot
reach a comparable career with a man, because in the eyes of society the main function of women
in the education of children and the solution of family issues, so and still according to this idea,
women should build a career that does not interfere with the fulfillment of the role of mother and wife
(Shmid & Solomatina, 2016).

According to the research article of BEROC (2017), seven out of ten women who want to open a
business in Belarus don't realize their desire in a real life (Aginskaya, & Akylava, 2017). One of the
reasons for this trend is appointed by Anna Aginskaya, the research assistant of BEROC, to the lack
of new role models, that is, a small number of success stories of business owners and top managers
among women. In addition, the birth of children affects the professional experience and slower career

development (Golybev, 2017).

Aginskaya and Akylava (2017) in the research paper found out that barriers to development women's
entrepreneurship in Belarus emerge because women typically must balance numerous roles: boss,
wife, mother, even daughter. Own business is a challenge, but the balancing is even more
challenging. When a mother devotes much time to business it involves a certain sense of guilt. And
this barrier is formed not only by women but also by society. A woman decides to step over this
barrier if she gets some moral support or if she is very ambitious, or when acute need happens.
Moreover, the household responsibilities are hardly shared with the partners and remain mostly

among female tasks.

Regarding this questions and opinions of authors, it's an obvious fact, that the stereotype of women-
mother and wife, who has to be concentrated mostly on household duties still remains and it can be

the route of the problem observed.

Petina, co-chairman of the Women's Independent Democratic Movement (2014) concluded that on
the one hand, Belarus takes high positions in the world ranking of gender equality, which is
determined by the level of education of women, their involvement in the labour market and the
representation of women in parliament. On the other hand, women are subject to gender
discrimination, which manifests itself in all spheres of life and above all in such a socially important
and sensitive area as employmentt and economic relations. Thus, in the labour market in Belarus,
vertical and horizontal gender segregation with uneven distribution of men and women in all branches

of the economy and professions, as well as positions in the job hierarchy, persists.

She also noted that, for instance, Belarusian women are widely represented only at the middle levels
of the job hierarchy, often they reach positions of leading specialists, consultants, heads of
departments and offices. However, their representation in the top management levels, and in many
branches is insignificant. And in the last decade, there have been trends in the displacement of
women from high managerial positions. For example, among such feminized sectors as health care,
where 85.3% of women workers are managers only 4.4% of women, in education, respectively:

82.3% of working women, and only 7.1% of managers.
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Petina (2014) in the article noted that the highest governing bodies and authorities are marked by
the extremely low presence of women in Belarus. Thus, only two of the 25 members of the Council
of Ministers of the Republic of Belarus are women: the Minister of Labor and Social Protection and
the Chairman of the Board of the National Bank. Women are completely absent from the Presidium
of the Council of Ministers, there are no women among regional governors, only 4 women represent

the country in the international arena, despite a significant expansion of diplomatic missions abroad.

Such a low representation of women in the higher sphere of decision-making does not allow
developing new alternative management styles, leading to a reduction in the agenda of social issues,
a decrease in interest at the state level in solving problems of public welfare and women's safety,

legal protection, transparency of management.

Schetkina (2017) in the article expressed the opinion that usually the reason why most women do
not do business is that they are afraid and do not know how to deal with it. She also explained that
men are more resolute in this respect. Moreover, most women need an additional consultation. This
problem can be solved by implementing special education management programs. Also, there is
another problem — the lack of financing. As a rule, women's business is either services or production.
And there is a problem in getting a loan for equipment. The way to solve a financial problem is

implementing special crediting on favourable condition for developing women entrepreneurship.

The specialists of BEROC Aginskaya and Akylava (2017) explained that the lack of awareness in
the field of entrepreneurial activity is one another barrier that was revealed according to the results
of research of BEROC relatively to the barriers and drivers of women's entrepreneurship in Belarus.
The specialists concluded that the best way of providing informational support to the entrepreneurs
is through business associations. They integrate women entrepreneurs’ community, initiate and
support economic activity among women, enforce the understanding of the role of women in
economic development. Women business associations could also play a role of lobbying groups,
protecting interests of female entrepreneurs. It is also useful to implement various educational
supporting programs.

The expert of the Belarusian Economic Center BEROC Akulava (2015) in her study "Gender and
Innovation of the Enterprise: the Case of Transition Countries" concluded that the presence of
women among the owners of the company increases the likelihood of innovation. Moreover, the initial
hypothesis was that a higher level of innovation would be in companies owned by men because they
are more prone to risk. Innovation by itself is always a risk. However, it turned out that gender
diversity in the ownership structure is a significant factor affecting the innovation of the business.
However, she concluded that from the point of view of introducing innovations, it does not matter
who manages the enterprise - a woman or a man. In both cases, the number of innovations is

approximately the same.

The expert of the research showed that the gender identity of the head of the company does not
have a significant impact on labour productivity. In companies run by women and men, innovations

have a similar effect.
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According to the results, innovation is one of the most important potential sources of economic growth
in both developed and developing countries. In recent years, the increasingly active position of
women in the labour market, their participation in business also carries the potential for change. In
Belarus, another important factor in improving the economic situation is the development of small
and medium-sized businesses. Finally, the expert concluded that more active involvement of women

in business can have a positive impact on the economic development of our country.
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3. Research methodology

3.1. Description of used instruments and interviewees selection

This work has an exploratory character, applying essentially a methodology of a qualitative nature,

of a case study (multiple) types. The methodology was used for comparing and analyzing two

different perspectives (Portugal and Republic of Belarus) of the same phenomenon (female

entrepreneurship). This research strategy is widely used in several areas within the field of study of

Social Sciences and in the field of Management as well.

According to Quivy and Campenhoudt (1992), there are seven stages of the scientific procedure that

can be grouped into three distinct acts: rupture, construction, and verification, according to the

following scheme:
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Step 4
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The construction of the analysis
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Observation
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Information analysis
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Conclusions

Figure 3.Steps of the procedure

Source: Quivy and Campenhoudt (p. 27, 1992)
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Thus, in an initial phase of this research, a literature review was carried out, whose main objective
was to clarify and define concepts such as innovation and entrepreneurship, always underlining the
gender perspective, as well as the specific reality of the two countries in the investigation was
conducted.

Regarding the collection of data, there was used an initial phase for documentary analysis and in a
secondary phase, interviews were conducted with the various participants in the research, and a
special script was developed to carry them out. According to Quivy and Campenhoudt (1992), this
method of data collection presents following main advantages: firstly, the fact that it allows collecting
data in depth and rich and in the flexibility and the weak directivity, collected through the testimonies
and the interpretation with the researcher.

The interview script, after being developed, was previously validated, before filling it in by the study
participants. This form of data collection proved to be extremely rich, it was targeted not only for
gathering concrete information, but also for collecting point of view of each interviewee and for
adapting or modifying the issues during the interview.

This research was conducted in Belarus and Portugal between December 2018 and May 2018. The
data was analyzed based on answers of eight female entrepreneurs (four from each country) which
were chosen with use of random sampling. The script of the given research cover a broad range of
topics including such topics as an impact of education, work and family, previous working experience,

motivation and innovation on starting entrepreneurial activity between women.

The data collection by interview was selected as a non-probabilistic sample and implemented a
three-stage procedure for collecting the information for database. In the first stage is ascertaining
and looking for female entrepreneurs willing to respond the questions; the second stage was
interview with the leaders or managers of each establishment that was send by mail; the third stage,
receiving and collecting the answers for analysis. All interviews were conducted in the local

languages.

Regarding the companies and participants selected for the study, they were selected according to

the following criteria:

e The companies must be registered in Portugal or in the Republic of Belarus (four cases in
each country);

e Participants must be women;

e Participants must be female entrepreneurs and/or be directly linked to the top management
of companies with the aforementioned characteristics;

e Participants must be willing to participate in the study.

3.2. The objective of the study and research questions

The main objective of this study is to understand the entrepreneurial profile and some characteristics

among Portuguese women and Belarusian women, exactly following:
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Do Portuguese and Belarussian entrepreneurial women have the same a profile and similar

characteristics?
In turn, this primary research objective was subdivided into the following research questions:

e Question 1. Do higher education has a positive impact on business /entrepreneurial
activities?

e Question 2: Does previous professional experience has a positive impact on the conduct of
entrepreneurial activities?

e Question 3: Does striving for financial independence is the main factor for starting an
entrepreneurial activity?

¢ Question 4: Does for women it's usually more difficult to succeed in business than men
because of the need to do household duties and solve family problems?

e Question 5: Is there any discrimination based on gender when appointing to top-
management positions?

e Question 6: Do women entrepreneurs need additional programs/measures to support their
business?

e Question 7: Does participation in business associations and communities helps in the
conduct of business?

¢ Question 8: Do women implement innovations (innovative projects) in their company?

The following part of the research study will consider these questions in the interview of the female

entrepreneurs in both countries: Portugal and Belarus.
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4. Results and comparative analysis of gender equality in

entrepreneurship and innovation in Portugal and Belarus

This chapter is dedicated to the presentation of the results and explanation of the comparative
analysis and results of gender equality in entrepreneurship and innovation in Portugal and in the
Republic of Belarus.

The part with results contains tables relatively to the research questions of the work with indicators
and evidence of the responses based on the interview. After each table, there is a detailed
explanation of the results.

The comparative analysis describes and compares the common attitude of female entrepreneurs to

the business climate between two countries: Portugal and Belarus.

4.1. Results

The tables below describe the indicators and give the evidence based on the results of the interview
of the respondents in Portugal and Belarus relatively to each research questions. Indicators divided
on the two (or in some cases three) logical answers: The first gives a positive answer to the research
question, the second one proposes a negative answer of the interviewed and the third means that
responders didn't give an answer to the question. The evidence points to the current number of the
question and its answer corresponds to the indicators. After each table, there is an explanation of

the answers with a reference to the reply of interviewed entrepreneurs.

Consequently, for each of these research questions the following indicators were defined and

analyzed:
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Table 6.Research Question 1 (Indicators and evidence)

Question 1: Do higher education has a positive impact on business /entrepreneurial activities?

Indicators Evidence

I1 — Yes, higher education has a positive impact on Belarus participants: D (Q13)

business /entrepreneurial activities. Portugal participants: E, F, H (Q13)

12 — No, higher education doesn’t have a positive impact Belarus participants: A, B, C (Q13)

on business /entrepreneurial activities. Portugal participants: G (Q13)

Source: Author’s own-elaboration

There were two kinds of questions in the interview that provided the answer to with this research
question 1: direct (Q13 - Is there a connection between the received education and the sphere of
professional business activity?), and some additional questions (Q11 - Your education level, and
Q12 - Did you finish any management or business courses? If yes, please specify which one?) that

helped to support and clarify received information from the respondents.

According to the data collected, four from eight participants (50% of total respondents) believe that
higher education didn't have any positive impact on their business/entrepreneurial activities
(Participants A, B, C, and G). As for four women entrepreneurs interviewed from Belarus, three
received higher education (participants A, B, D) and one secondary special education (participant
C), (Q11). Three respondents (A, B, C) noted that their education was unrelated and had no
influences on their business activities (Q13); and three out of four found it necessary to obtain
additional education (participants B and D) or courses that contribute to improve knowledge in the
field of enterprise management (Q12). For example, courses on the MBA (Master of business

administration) program (participant A).

Regarding four interviewed women entrepreneurs in Portugal, two of them received a higher
education: one has a bachelor’s degree in international economics and a post-graduation in finance
(participant E) and one has a master’s degree (participant H), (Q11). Two were educated at the level
of basic education (participants F and G). Three of them noted that the education received positively
influences the conduct of their entrepreneurial activity (participants E, F, and H), (Q13). For example,
participant E linked her real business activities with the sphere in which she received higher
education (Q11). Participant H noted that her academic experience provided the theoretical basis for
the implementation of professional activities (Q13). The interviewed participant G expressed the
opinion that education had an impact on the conduct of entrepreneurial activities, but mostly
experience and professional practice (Q13). The fourth interviewee (participant G) expressed the
opinion that her education could not affect the realization of her enterprising activity since she
received only basic education up to grade 6, the main factor is directly the experience gained at work

(Q13). Concerning the additional education in the field of management, all the participants
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considered that it's necessary to pass additional courses in management (participants F and G) or
receive a degree of a graduate student (participant E in finance and participant H - economics and
business), (Q12).

The purpose of this part of the investigation is to clarify if the need for higher education, its sufficiency
for organizing and conducting business activities and the need for additional knowledge in the field
of management. Proceeding the results received from the interview it's possible to note that in
Belarus, two out of three respondents with higher education (participants A and B) did not see the
importance and influence of the received education (Q13). Three of the respondents (participants A,
B and D) considered it necessary to undergo additional courses in the field of management (Q12).
Regarding women entrepreneurs in Portugal, two who have higher education (participants E and H)
consider their received theoretical and practical foundations had a significant impact on the
realization of their entrepreneurial activity. However, all interviewed, regardless of the education

received, saw the need for additional knowledge in the management of the enterprise (Q12).

Table 7.Research Question 2 (Indicators and evidence)

Question 2: Does previous professional experience has a positive impact on the conduct of

entrepreneurial activities?

Indicators Evidence

I1 — Yes, previous professional experience has a positive Belarus participants: (Q17)

impact on the conduct of entrepreneurial activities. Portugal participants: E, F,G,H (Q17)

12 — No, previous professional experience hasn't any Belarus participants: A,B,C,D (Q17)

positive impact on the conduct of entrepreneurial activities. Portugal participants: (Q17)

Source: Author’s own-elaboration

On the question “Does the previous professional experience had any influence on becoming a
businessman?” there was one direct question in the interview (Q17 - Do you think that this previous
professional experience had any influence on becoming a businesswoman? Why?). According to the
response received, opinions were divided relatively to the regions. All interviewed women
entrepreneurs in Belarus negatively answered this question (participants A, B, C, and D). Moreover,
one of the respondents expressed the opinion that this experience only contributed to increase the

desire to work for herself and manage her life (participant A).

In Portugal, collected answers regarding this issue look more positive. Each of the participants noted
the positive impact of the experience gained. For example, participant G said: "Thanks to previous
professional experience, | learned a lot about this field of activity and opened my own business in
the same industry." Participant H noted: "I worked in companies where, in addition to my main

responsibilities, there were management and commercial activities." The other participants also
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noted the positive impact of the professional experience received in the previous work: "The

experience gained made the process easier" (participant E).

The purpose of this part of the investigation was to find out whether a professional experience is
necessary and whether it simplifies the process of creating and managing a business. According to
the results obtained, it can be clearly noted that the creation of business for Belarusian entrepreneurs
is not related to the previous experience gained. However, it does not deny the fact that it can be
useful, but if the experience was received in another field of activity. For example, all the women
entrepreneurs interviewed in Portugal responded positively to the received experience. Since the

further entrepreneurial activity of interviewed related to the same area where they worked.

Table 8.Research Question 3 (Indicators and evidence)

Question 3: Does striving for financial independence is the main factor for starting an

entrepreneurial activity?

Indicators Evidence

I1 — Yes, striving for financial independence is the main Belarus participants: A, B, D (Q19)

factor for starting an entrepreneurial activity. Portugal participants: E, G (Q19)

12 — No, striving for financial independence isn't the main Belarus participants: C (Q19)

factor for starting an entrepreneurial activity. Portugal participants: E, H (Q19)

Source: Author’s own-elaboration

The next question that was investigated relates to the identification of the reasons and motivations
for starting entrepreneurial activity among women entrepreneurs in Portugal and in Belarus. In other
words, to understand whether the desire for financial independence the decisive factor for opening
business and what other factors could contribute to this. According to the interview, the question that
currently gave the answer to this question is Q19 - What was your main motive/motivation for starting
an entrepreneurial activity?

Regarding the responses received, five out of eight women interviewed noted the fact of financial
independence was decisive (participants A, B, D and participants F, D). Three Belarusian managers
put the fact of financial independence as a significant motive for opening their own business.
Additional factors appeared, firstly, the desire for self-realization, the implementation of their business
ideas (participants A, B, C, and D) and, secondly, reluctance to work under someone's management
(participant A). Portuguese women entrepreneurs shared their opinions and put the motive for
opening their business to the desire for self-realization, the realization of their business ideas
(participants E and F), and two respondents (F and G participants) noted the importance in financial
independence. Moreover, participant G noted that the main reason was unfavourable financial
conditions. Participant H noted the decisive factor became the desire to realize their professional and

personal qualities (self-realization is included).
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As a conclusion, it's understandable that the desire for financial independence among women
entrepreneurs in the countries studied is an important motive, but the most significant motive was
the desire for self-realization and realization of their business ideas (participants A, B, C, D and

participants E and F).

Table 9.Research Question 4 (Indicators and evidence)

Question 4: Does for women it's usually more difficult to succeed in business than men because

of the need to do household duties and solve family problems?

Indicators Evidence
11 — Yes, for women it's usually more difficult to succeed in Belarus participants: A and D (Q30);
business than men because of the need to do household Aand D (Q31)

duties and solve family problem
ulies and solv VP S Portugal participants: F and H (Q30);

E, F, G and H (Q31)

12 — No, for women it isn’t usually more difficult to succeed Belarus participants: B and C (Q30);
in business than men because of the need to do household B and C (Q31)

duties and solve family problems. Portugal participantsE and G (Q30): (Q31)

Source: Author’s own-elaboration

Concerning this research question, there are three main questions in the interview that were currently
related: firstly, Q30 - Do you think that your family life in any way affects your work in the company?
Why? How?; secondly, Q31 - Do you think that the activities of the company affect your personal
and family life? How and why? and Q21 - How do you evaluate your business now? And three
additional personal information about civil status and children (Q8 — Civil status; Q9 - Do you have

children? If yes, how many? and Q10 — The age of children).

The answers received from the interviewed participants from Belarus, opinions were divided.
Participant A responded to the Q30: "A woman in comparison with a man has less time, because of
household issues, childbirth, parenting. Therefore, to become a successful businessman or leader,
a woman needs to do more in less time". Regarding the Q31, she noted: " Influences, as there isn't
enough time for bringing up children, attention to my husband and so on. Managerial status adds
rigidity to the character, what makes the relationship in the family worst.” She evaluated her business
as Leading (Q21). An additional characteristic is the fact that the interviewed businesswomen has

two underage children of 3 and 14 years of age and is married (Q8, Q9, Q10).

Participant D noted a positive impact: "The family and children help to switch to other questions,
which stimulates the birth of new ideas."(Q30) Regarding the company's impact on family life, she
stressed that the work stimulates her family and personal life (Q31). This participant also evaluated
her business as Leading (Q21). Likewise, it worth underlining the fact that this interviewed participant
has two adult children, 26 and 30 years old and unmarried (Q8, Q9, Q10).
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Participants B and C on both questions (Q30 and Q31) expressed the opinion that the company's
activity does not affect family and personal life and vice versa. They evaluated the status of their
companies as Survival (Q21). Both participants B and C have one child: 19 years and marital status

- unmarried (participant B) and 7 years old, married (participant C), (Q8, Q9, Q10).
Relatively to the answers of interviewed women in Portugal there were made some considerations:

Participant E, regarding the impact of family life on the company's activities, answered: "No, not at
all. On the contrary: | have my own business, which is my source of income and provides a good
standard of living for my family (for me and my son) “(Q30). The entrepreneur noted that the work
spends a lot of her time and sometimes it's difficult to give proper attention to the upbringing of her
son. However, the advantage is the opportunity to adjust your work schedule and work remotely
(Q31). Participant E evaluated the level of her business as competitive (Q21). Additional
characteristics of participant E: she has a child (6 years old), not married (Q8, Q9, Q10).

Participant F, who is working together with her family (in the family business) said that often working
problems can bring misunderstandings in family life. At the same time, the family business allows
spending more time with the family (Q30). Also, she reiterated the fact that sometimes the problems
of the company are reflected on the mood in the house (Q31). The business was estimated as
survival (Q21). Additional information about participant F: two adult children, 23 and 28 years old,
married (Q8, Q9, Q10).

Participant G said that despite the family business, everyone is busy with their own questions in the
company and does not interrupt the work of the others. (Q30). However, she added that family
business and working moments often affect family life, because the whole family lives together. She
evaluated her company as competitive (Q21). Additional information about the participant D: two
adult children aged 33 and 38, married (Q8, Q9, Q10).

Participant H believes that working as a manager is a very difficult task, that affects personal and
family life, as it takes a lot of her time (Q30 and Q31). She estimated her company as competitive
(Q21). Additional information about participant H: hasn't a child, unmarried. (Q8, Q9, Q10).

Based on the responses received, it's clear that women pay more attention and spend much time on
their entrepreneurial activity, which allows them to be successful in the business. However, more

often it negatively affects family and personal life.
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Table 10.Research Question 5 (Indicators and evidence)

Question 5: Is there any discrimination based on gender when appointing to top-management

positions?

Indicators Evidence

I1 — Yes, there is a discrimination based on gender when Belarus participants: (Q27.2)

appointing to top-management positions Portugal participants: E, G, H (Q27.2)

I2 — No, there isn't any discrimination based on gender Belarus participants: A,B,C,D (Q27.2)

when appointing to top-management positions Portugal participants: F (Q27.2)

Source: Author’s own-elaboration

The answer to this research question is devoted to question Q27 - Below is a few points of view
about doing business by women. Which of these statements do you agree with, and with which you
do not? that includes four statements:

Q27.1: It's more difficult to succeed in business for women than for men;
Q27.2: There is a gender inequality in the appointment to senior management in your country;

Q27.3: It is more difficult for women to do business in your country than for women in others
European countries;

Q27.4: In your country women entrepreneurs are needed in additional programs/measures to support
their business.

There was a choice for answering the statements of Q27: to agree, disagree or leave without

responding.

Currently to the research question: Is there any discrimination based on gender when appointing to
top-management positions?” devoted the statement Q27.2. The other statements helped to analyze
and support their opinion (Q27.1; Q27.3; Q27.4).

Considering the answers of Belarussian entrepreneurs Participant A disagreed with the main Q27.2
statement. But the entrepreneur supported the statements relative to the achieving of success in
business (Q27.1); approved that it's difficult for women to do business in Belarus than in European

countries (Q27.3) and noted that women are in need for special programs to support their business

(Q27.4).

The participant B and C disagree with all the statements. That means that both considered that there
aren't any difficulties for women to became and manage a company. In their opinion men and women

are on the equal rights for appointing to the top management positions.

The participant D from Belarus agreed only with the first statement: It's more difficult to succeed in
business for women than for men (Q27.1). The statements Q27.2; Q27.3; Q27.4 wasn't supported
by the respondent.
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Regarding the participants from Portugal, three out of four agreed with the main statement that there
exists discrimination based on gender when appointing to top-management positions (Participants
E, H, and G). Relatively to the statement Q27.1 three out of four disagreed that it's more difficult to
succeed in business for women than for men (Participants E, F, and H). Nobody supports the Q27.3,
that it is more difficult for women to do business in Portugal than for women in others European
countries (Participants E, F, G, H). There is only one entrepreneur (Participant G), who agreed that
in Portugal women entrepreneurs are needed additional programs/measures to support their
business.

The main purpose of this part of the research investigation was to find out if there is discrimination
relatively to the women as manager and/or barriers to doing their business. According to the data
received from representatives of both countries, it's clear the gender inequality still exists in

entrepreneurial activity.

Table 11. Research Question 6 (Indicators and evidence)

Question 6: Do women entrepreneurs need additional programs/measures to support their

business?

Indicators Evidence

I1 — Yes, women entrepreneurs need additional Belarus participants: A (Q27.4)

programs/measures to support their business Portugal participants: G (Q27.4)

I2 — No, women entrepreneurs don't need additional Belarus participants: B, C, D (Q27.4)

programs/measures to support their business Portugal participants: E, F, H (Q27.4)

Source: Author’s own-elaboration

The aim of this part of the research was to find out if it necessary to implement additional

programs/measures to support their business. In addition, consequently, what kind of programs.

Considering the research question 6 there was taken the response from one direct Q27.4 where
women could agree or disagree with the statement: In our country women, entrepreneurs are needed
in additional programs/measures to support their business. In addition, there was one additional
question to the respondent: The implementation of what areas of support and development of small

and medium-size businesses is necessary for successful business development?

Three out of four representatives (Participants B, C, and D) from Belarus disagreed with this
statement (Q27.4) and only one woman agreed that women entrepreneurs are in need for additional
programmes or others supportive measures for developing their business (Participant A). According
to the responses (Q26), three of female entrepreneurs noted that some additional supportive
measures will be useful for doing their business. For instance, Participant A said that for a successful
development of her business it's necessary to implement: “1. Low-interest lending; 2. Improve the

purchasing power of the population; 3. Reduce the tax burden, Value Added Tax (VAT) “ 1.
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Investments; 2. Contractual terms with suppliers with deferred payment” (Participant B). “1. Various

benefits — tax and rental benefits; 2. Make special conditions for attracting funding” (Participant D).

The situation in Portugal is the same, and three out of four (Participants E, F, and H) expressed that
it's not necessary to implement special programs for improvement women entrepreneurial activity
(Q27.4) However, each of the respondents noted that some measures will be useful (Q26). For
example, participant F declared: “I think we should have free training. More free training. More
information, because | think that in our country laws are always coming out... ’. Participant G needs

in support of business management and simplification of taxation.

According to the data collected from both response on the questions Q26 and 27, it's clear that
entrepreneurs from Portugal and Belarus are needed in additional support for improving their

business activity.

Table 12. Research Question 7 (Indicators and evidence)

Question 7: Does participation in business associations and communities help in the conduct of

business?

Indicators Evidence

I1 — Yes, participation in business associations and Belarus participants: A (Q28)
communities helps in the conduct of business.

Portugal participants: F, G, H (Q28)

12 — No, participation in business associations and

communities doesn’t help in the conduct of business.

I3 — Didn’t answer. (not participate) Belarus participants: B, C, D (Q28)

Portugal participants: E (Q28)

Source: Author’s own-elaboration

The current question of the interview that helped to find answers to the research question 7 is Q28 -

Do you or your organization participate in business associations or communities?

Three out of four respondents from Belarus said that they and their companies are not participating
in business associations (Participants B, C, D). Participant A declared that she is in the Belarussian
entrepreneurial Confederation. In addition, a woman noted that participating in the Association helps

them in doing business.

In Portugal, the situation is the opposite. Three out of four entrepreneurs participate in the business
association. For instance, Participant F is a member of the Commercial and Industrial Association of
Vila Real. Participant G, who also participate in business association and said: “It provides a support

for me in the development of business activity, provides training programs for me and my
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employees”; also participant H stated: “Yes, at the moment I'm receiving financial support and

training from association promoting my business”.

The aim of this research question 7 was to explore if participating in business associations positively
effects on business activity. Even though totally only four out of eight interviewed females are in the
business association, it's approved that being a member of the business community provides

significant benefits to the entrepreneurs, at least, financial and educational.

Table 13. Research Question 8 (Indicators and evidence)

Question 8: Do women implement innovations (innovative projects) in their company?

Indicators Evidence

I1 — Yes, women implement innovations (innovative Belarus participants: A and D (Q39)

projects) in their company. Portugal participants: H (Q39)

12 — No, women don’t implement innovations (innovative Belarus participants: B and C (Q39)

projectsa ) in their company. Portugal participants: E, F, G (Q39)

Source: Author’s own-elaboration of author

The research question 8 observed aimed to find out if women are implementing innovations in their
business activity. According to the interview, Q39 affords “Are you implementing innovations
(innovative projects) in your company?” to receive the answer to this question. In addition, the
question Q38 - Have you ever participated in the scientific research or innovative programs? If yes,
what kind of?. In the Q40 female entrepreneurs estimated the effectiveness of applying for innovative

tools or programs in their companies.

The data collected from the respondents (Q39) showed that two out of four implement innovations in
the activity of their company (Participant A and D). For example, participant A uses the method of
innovative product development with a new raw material. It is worth noting, that implementation of
this kind of innovations was estimated as +1 “good” (Q40). It means that there is a positive effect of

application innovative method of production on the company's activity results.

The participant D who also use implementation of innovations: “Development of new technological
field equipment” (Q39) noted the positive effect (Q40). Moreover, it worth mentioning that before

woman participated in the scientific research or innovative programs (Q38).

Relatively to the respondents from Portugal, only one out of four applies innovations (Q39) in the
business activity (Participant H). This participant stated: “Our companies are research and
innovative, so the entrepreneurship programs are focused on innovations, product research, and
development. Also, we are developing and creating a new application for support” (Q38). Moreover,

this entrepreneur estimated company’s innovative effectiveness as good (Q40).
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According to the collected data, there are only three out of eight women who are implementing
innovations in their companies. Nevertheless, it worth noting that all the innovative programs have a

positive effect on their company.

40



4.2. Comparative analysis of gender equality in entrepreneurship and

innovation in Portugal and Belarus

To reach the goal there is introduced the table based on the response collected from the female

entrepreneurs in both countries and summed up data regarding the research questions.

Table 14. Comparative analysis of results of gender equality in entrepreneurship and innovation in

Belarus and Portugal

Ne Belarus Portugal
o1 Higher education doesn’t have a positive impact Higher education has a positive impact on
on business /entrepreneurial activities. business /entrepreneurial activities.
All the respondents declared that their previous All the entrepreneurs approved that previous
Q2 professional experience doesn't have a positive professional experience has a positive impact on
impact on the conduct of entrepreneurial the conduct of entrepreneurial activities.
activities.
The main motivation to start business became Most of the Portuguese respondents declared that
Q3 “The desire for self-realization, the “The desire for self-realization, the implementation
implementation of their business ideas”. of their business ideas”.
They do not support the idea: “it's usually more All the participants refused the stereotype that it's
Q4 difficult to succeed in business than men usually more difficult to succeed in business than
because of the need to do household duties and men because of the need to do household duties
solve family problems and solve family problems”.
All the women considered that in their country Three out of four managers said there is a
Q5 there isn't any discrimination based on gender discrimination based on gender when appointing to
when appointing to top-management positions. top-management positions in their country.
The respondents said that in Belarus women Most participants refused the fact that
Q6 entrepreneurs don’t need additional entrepreneur in Portugal needs additional
programs/measures to support their business. programs/measures to support their business.
The participation in business associations helps The respondents, who participate in business
Q7 to do the business. associations see the positive effect on business
activities.
Two entrepreneurs expressed that they Only one out of four applies innovations in the
Q8 implement innovations in their company and it business and it gives advantages for the company.

positively affects their companies’ activity.

Source: Authors self-elaboration based on the answers of the participants in the research

In table 14, there are introduced summarized results of women entrepreneurs based on the interview
responds relatively to the researched questions. The results divided into two columns, which

corresponds to the Belarus and Portugal.
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The first question considered the issue connected to the positive impact of higher education. The
answers are completely different if compare two countries, In Portugal responders expressed the
opinion that their educational degree had a positive impact on their entrepreneurial activity when
Belarussian female representation said that their higher education didn't affect. Nevertheless, both
sides support the opinion that it's necessary to obtain additional education, or courses to improve

knowledge in the field of enterprise management.

The second question was correlated to the previous professional experience. All respondents from
the Portuguese side noted a positive effect of previous working experience in the conduct of business
activity. The interviewed women from Belarus expressed that their previous professional experience
doesn't have any positive impact.

The third research question was connected to the motivation that contributed women to start their
own business. The respondents both from Portugal and Belarus expressed the opinion that the main
reason is the desire of self-realization, the implementation of their business ideas. On the second
place came the motive of “Striving for financial independence”.

The fourth research question revealed that all the interviewed women don't consider that it's more
difficult to succeed in business than men because of the need to do household duties and solve
family problems”. Moreover, most of the participants declared that their work more interrupts their
family and personal life because they spent a lot of time on their business.

The fifth research question regarding the question of discrimination based on gender when
appointing to top-management positions. The Belarussian women rejected the fact if discrimination
in their country when Portuguese respondents otherwise support this fact.

The results regarding the sixth research question showed that most of the interviewed said that they
don't need additional programs or measures to improve their business activity. However, all add

some programs that can simplify their entrepreneurial activity.

The seventh question correlated to the participation in business association and its effectiveness.
According to results Belarussian, most entrepreneurs don't participate in business associations when
women enterprise-owner otherwise take part in such an organization. Moreover, all the respondents
noted that participation in the business association helps to do their business.

And finally, the eight-question is dedicated to the implementation of innovations in the enterprises
and estimation of its effectiveness. It worth noting that neither in Portugal nor in Belarus women
implement innovations. Only three out of eight responders said that they innovate, and it has a

positive effect on their companies' activity.
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5. Conclusions, limitations and future research lines

At present, more attention is paid to such a trend as gender equality in all spheres of life, and a
particular attention is paid to the consideration of women as entrepreneurs and innovators. However,
despite several events carried out by special business associations, educational programs,
legislative changes, conventions and several other measures that contribute to the disclosure of the

potential of women as an undertaking, gender inequalities persist in the world.

Quite often, researchers who study the gender aspect argue that companies run by women are less

successful than men-led companies.

However, in several studies that have been conducted on the issue of women as entrepreneurs and
innovators, it has been found that the presence of women among the owners of the company
increases the likelihood of introducing innovations. Innovation is one of the most important potential
sources of economic growth in both developed and developing countries. This leads to the
conclusion that more active involvement of women in business can have a positive impact on the

country's economic development.

The research based on the interview of the women entrepreneurs focused on revealing motivation,
growth strategies, support networks, barriers to innovation in women-owned enterprises, existing
innovative practices within women-owned enterprises and problems to do the business and possible
ways to avoid these problems in Portugal and Belarus. It was also necessary to understand the
current attitude of female entrepreneurs relatively to gender inequality in their countries in the field
of women entrepreneurship and innovations. The analysis made after getting all the responses
provided to build the common picture and level of women business and innovation activity in the

country and compare results between Portugal and Belarus.

. The idea of higher education is different from Portuguese and Belarus participants since

Belarussian participants consider that higher education doesn’t have a positive impact on business
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and on entrepreneurial activities. However, both find important to have additional education or
training, to broaden their knowledge in the managerial field;

. The previous professional experience has a positive impact on Portuguese participants when
Belarussian respondents expressed negative position and didn't find any advantages in doing their
business;

. The main motivation for starting a business is a desire of self-realization, the implementation
of their business ideas. The motivation “Striving for financial independence” took the second place
only;

. During the interview, it turned out that the family does not interfere in business activities and
does not distract them from work, on the contrary, their business spends a lot of time and energy
and often brings harm to family and personal life;

o In the whole according to the answers of the interview, the discrimination based on gender
inequality in entrepreneurial activities still exists. Moreover, the Portuguese respondents actively
supported the opinion that there is gender inequality when appointing to a top-management
positions;

o The implementation of special supplementary programs regarding financial, administrative,
informational and training support can contribute to the growth of the number of enterprises
established by women and improve the business activity of existing companies;

. The members of business association reviewed that participation in such entrepreneurial
organizations simplify to do their business in the field of education, finance and provide a lot of useful
business information;

. Innovative activities have a positive impact in doing business: attract new customers and

consequently contribute the profit growth.

However, it should be noted that this work is not perfect and has some limitations in the research
and performed analysis. Firstly, these limitations include a small number of responders. There were
interviewed only eight entrepreneurs (four from each country were randomly chosen). There are
hesitations relatively to understanding the whole picture of the women-owned enterprises in the
country. Secondly, the lack of answers or shortage explanation of the response to some questions

of the representatives of the companies may decrease the effectiveness of the research.

During the research process, it was revealed that the best way to improve women entrepreneurial
activity is to implement special business financial and educational programs. For instance, give
additional benefits for women entrepreneurs in certain business areas, make special conditions for
attracting financing for women entrepreneurs and provide women entrepreneurs with information of
opening their own business and to open access to study. Additionally, it's clear from the responses
that participation in special business association gives plenty of advantages such as free educational

training for employees, financial support and helps in solving some business problematic issues.

The topic of women entrepreneurship and innovation is quite new, especially for Belarus. Based on
the results received it is clear that the further research could be directed, first, on the development

of special programs for increasing business and innovative activities among females. Secondly,
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creation of special business forums and association that will actively support women

entrepreneurship and implementation of innovation in the country.
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APPENDIX 1

INTERVIEW SCRIPT - PORTUGUESE
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1. Por favor, faca a sua apresentagao:

Nome e apelido:

2. Nome da empresa, cidade, ano de criagdo da empresa:

3. Area de atividade da empresa:

. Agricultura, caga e silvicultura, pesca e piscicultura

. Producgao

. Construcao

. Reparagao de veiculos, produtos domésticos e itens pessoais
. Comércio por grosso

. Comércio a retalho

. Hotelaria e restauragao

. Transportes

© 00 N O O b W DN -

. Comunicagao

10. Operagdes com iméveis (compra, venda e arrendamento)
11. Investigagéo, desenvolvimento e educacao

12. Saude e servicos sociais

13. Prestacao de outros servigcos (sociais, pessoais, etc.)

14. Outros (por favor, especifique)

4. Quantos colaboradores e colaboradoras tem a sua empresa?
1. Até 15 colaboradores/as.
2. 16-100 colaboradores/as.
3. 101-250 colaboradores/as.
4. Mais de 250 colaboradores/as.
5. Em que ano nasceu?
6. Qual o cargo que ocupa?
7. Com que idade comegou a trabalhar na gestdo da sua empresa?
8. Estado civil
9. Tem filhos/as? Em caso afirmativo, quantos?
10. Indique qual a idade dos/as seus/suas filhos/as

11. Indique qual o seu nivel de escolaridade:
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12. Frequentou e ou concluiu algum curso de Gestdo? Em caso afirmativo, especifique qual ou

quais.

13. Existe alguma ligagéo entre a formacao inicial que frequentou e a esfera profissional em que

atualmente trabalha?

14. Pensa que a sua experiéncia académica e profissional foi decisiva ou importante para a

criagdo da sua empresa ou para a entrada para o cargo que atualmente ocupa? De que forma?

15. Com que idade comecgou a trabalhar?

16. Em que area de atividade trabalhou anteriormente?

17. Pensa que a sua experiéncia profissional teve alguma influéncia no facto de se ter tornado

empresaria ou gestora? Porqué?

18.

19.

20.

Ha quantos anos trabalha:
18.1 Em cargos de gestao: anos

18.2 Num cargo de Gestao nesta empresa: anos

Qual foi o motivo principal ou motivagéo que a levou a iniciar uma atividade empresarial?

. Circunstancias financeiras desfavoraveis

. Procura por independéncia financeira

. Desejo de autorrealizagéo, implementacao de ideias proprias relacionadas com o negécio
. Vontade de trabalhar por conta prépria

. Ter mais tempo livre

. Outro (Por favor, especifique)

N o o0 A WN -

. Nao identificados

Que tipo de dificuldades enfrentou quando se tornou empresaria?

1. Falta de conhecimento e/ou de experiéncia em fazer negdcios

2. Dificuldade com os recursos humanos

3. Barreiras administrativas (burocracia, corrupgéo, etc., ...)

4. Inacessibilidade a determinadas infraestruturas (escritérios, armazéns, comunicagdes,
etc., ...)

5. Dificuldade em encontrar os fornecedores adequados

6. Dificuldade ou inacessibilidade a financiamentos, dificuldade em atrair investimentos
7. Inacessibilidade de informacao sobre o mercado e prospec¢ao de negdcios

8. Dificuldade no desenvolvimento de marketing; concorréncia desleal

9. Outros (por favor, especifique)
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10. Ndo identificados

21. Como classifica, atualmente, o seu negécio? (escolha apenas uma das opgdes)
1. Sobrevivente
2. Competitivo
3. Lideranga (¢ um dos lideres do Mercado)

4. Dominante (tem a maior quota do mercado)

22. Qual é o motivo principal para continuar a desenvolver o seu negécio? (escolha apenas uma
das opgoes)
1. A capacidade de gerar rendimento
2. A possibilidade de desenvolver uma atividade que gosta
3. Auséncia de outra fonte de rendimento alternativa
4. Outra (por favor, especifique)

5. Nao identificados

23. Por favor, indique quais os principais feitos ou ganhos no seu negoécio e as principais
barreiras ao seu sucesso:
Feitos/ganhos:

1.

2.

3.

4. N3o identificados

Barreiras:
1.
2.
3.

4. N3o identificados

24. Quais sao os seus planos para a empresa para o futuro préximo (no espago de um ano,
aproximadamente)?

1. Desenvolvimento e expansao das atividades da empresa

2. Manter a faturagdo da empresa no nivel atual

3. Aumentar ou reduzir o negécio

4. Outro ou outros (por favor, especifique)

25. Avalie o atual ambiente relativamente ao empreendedorismo:

- No seu pais:
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Muito mau - é praticamente

impossivel fazer negécios

+2

- Na sua regiao ou cidade:

Muito mau - é praticamente

impossivel fazer negdécios

+2

Muito bom — é facil e eficiente

desenvolver atividade empresariais

Muito bom — é facil e eficiente

desenvolver atividade empresariais

26. Que areas considera essenciais para o desenvolvimento, com sucesso, dos negécios das

pequenas e medias empresas:
1.

2.

3.

4,

5. Ndo identificadas

27. Na tabela seguintes encontram-se alguns pontos de vista (frases) acerca do

empreendedorismo feminino. Indique se concorda, ndo concorda ou nao concorda nem discorda

com cada uma dessas frases.

Concordo

Nao

concordo

Nao concordo

nem discordo

atividade empresarial do que para os homens.

1. E mais dificil, para as mulheres, ter sucesso numa

de chefia em Portugal.

2. Existe uma desigualdade de género no acesso a cargos

europeus.

3. E mais dificl para as mulheres desenvolverem uma

atividade empresarial em Portugal do que noutros paises

conduzirem os seus negocios.

4. Em Portugal, as mulheres empreendedoras precisam de

recorrer a programas ou medidas adicionais para

28. Pertence, ou a sua empresa, a associagbes comerciais ou industriais ou a tipo de

organizagdes que promovam o associativismo?

1. Sim, e apoiam-me no desenvolvimento da minha atividade empresarial (especifique

exatamente de que forma)

2. Sim, mas nao apoiam o desenvolvimento da minha atividade empresarial

3. Nao

29. Em que é&reas considera que necessita de mais conhecimento e apoio para o

desenvolvimento da sua atividade empresarial?
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. Na promocgao de bens/servigos e relagdes publicas
. Na area financeira

. No recrutamento e selegéo

. No planeamento estratégico

. Nas vendas online

. Noutra area (por favor, especifique)

. O conhecimento que tenho é suficiente para o desenvolvimento da minha atividade

0w N o o B~ WODN -

. Nao identificadas

30. Considera que a sua familia, de alguma forma, afeta o seu trabalho na empresa? Porqué?

Como?

31. Considera que seu o trabalho na empresa afeta a sua vida pessoal e familiar? Porqué?

Como?

32. Considera que o facto de ser mulher lhe traz algum conhecimento ou vantagem no

desenvolvimento da sua atividade empresarial? Qual ou quais? Porqué?

33. Quais sao as principais dificuldades que enfrenta considerando o relacionamento com

outros/as colaboradores/as da empresa?

34. Primeiramente, a carreira de uma empresaria permite:
1. Aumentar o seu nivel de rendimento
2. Tornar o mundo num local melhor
3. Desenvolver a sua atividade preferida
4. Crescer profissionalmente
5. Ter mais tempo livre

6. Outra (Qual ou quais, especifique)

35. O que pensa que motiva uma mulher a criar o seu proprio negécio?
1. Responsabilidade pela sua familia
2. Necessidade interna de ser criativa
3. Intuicdo — compreensao das tendéncias do meio empresarial
4. Ambicao ao nivel do desenvolvimento da sua carreira e a necessidade de se autorrealizar
no meio empresarial

5. Outra (Qual ou quais, especifique)

36. Considera que existem algumas areas de atividade que ndo sdo apropriadas para as
mulheres?
1. Nao
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2. Sim (Por favor, indique que areas considera ndo serem apropriadas para as mulheres)
Producgao

Comeércio

Logistica e transportes

Lazer e entretenimento

Consultoria em inovagao (Tecnologias de Informacgao) e alta tecnologia
Financas e seguros

Moda e design

Marketing e publicidade

Saude

10. Outras (Por favor, especifique qual ou quais)

© © N o g bk~ w0 NP

37. O que é necessario que seja mudado em Portugal, para motivar as mulheres a tornarem-se
empreendedoras (isto &, a criar o seu proprio negécio)?
1. A introdugcdo de determinados beneficios adicionais (para empreendedoras) em
determinadas areas de atividade
2. Condicdes especiais de financiamento
3. Educacéo e formagéao profissional em areas de apoio a gestao
4. A criagdo de organismos publicos para assisténcia ao empreendedorismo feminino

5. Outras (Por favor, especifique qual ou quais):

38. Alguma vez participou a implementagdo de programas cientificos de investigacdo e

inovagdo? Em caso afirmativo, em qual ou quais?

39. Atualmente, encontra-se a implementar algum ou alguns projetos (de inovagédo) na sua

empresa? Em caso afirmativo, que tipo de projetos ou de inovagcéo?

40. Avalie o grau de inovagdo na sua empresa?

Ineficaz Eficiente

(Sem resultados) (Com resultados significativos)
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APPENDIX 2

INTERVIEW SCRIPT - RUSSIAN
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1.MoxanywcTta, npeacTaBbTECh:

2. HaseaHwue komnaHuu, B koTopoii Bbl paGoTaeTe, ropog :

3. Chepa gesaTenbHOCTV opraHu3aumnu:

1. CenbcKkoe x034MCTBO, OXOTa U fNIeCHOEe X03ANCTBO, PblOONOBCTBO U pbIOOBOACTBO
2. MpounssoacTeo

3. CTpouTtenscTBo

4. PeMOHT aBTOTpPaHCMOPTHbLIX CPEACTB, ObITOBbIX U3OENUN W MPEeaMETOB  NUYHOro
Nnosnb30BaHNs

1. OnToBas Toprosns

2. Po3HuyHas Toproens

3. "OCTMHULBI U pecTopaHbl

4. TpaHcnopT

5. Ces3b

6. Onepauuun ¢ HegBMXUMbBIM UMYLLLECTBOM, apeHaa

7. HayuyHble nccnepoBaHua n paspaboTku, obpasoBaHme

8. 3apaBooxpaHeHmne 1 NpefocTaBeHne coumnanbHbIX YCnyr

9. MpepocTaBneHne Npounx ycnyr (coumarnbHbIX, NTEPCOHANbHbIX U Np.)

10. [Opyroe (ykaxwuTe)

4.CKonbko COTPYAHMKOB paboTaeT B Balleln opraHnsaumm?

1. o 15 yen.

2. 16-100 4en.

3. 101-250 ven.

4. Bonee 250 yen.

5.0aTa v rog poxaeHust

6.Bawa gomkHocTb
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7. BospacT npu co3gaHuu komnaHum (ecnn ydpegutens) / BospacT, korga cranu ynpasndatb

KOMMaHWeNn

8.paxxgaHckmi cTaTyc

9.4ucno peten

10.Bo3spacTt geten

11. Bawe obpa3soBaHue:

1. CpenHee cneumansHoe

2. HeokoH4eHHOe BbicLLEE

3. Bbicwee

4. YueHast cTeneHb KaHauaaTa Hayk

5. Y4yeHas cTeneHb AOKTOpa Hayk

6. MBA | Opyroe 6usHec-o6pa3oBaHme

12. Bbinu nn Y Bac Kakme-nmbo KypCbl MO yrnpaBleHNK unm rlpep,rlpl/lemaTeanTBy? Ecnn pa,

YKaXuTe, Kakon u3 Hux?

13. EcTb nuM cBA3b Mexay MOoNydYeHHbIM akageMudeckum obpasoBaHveM ©  cdepon

npodeccuoHaneHon geaTensHocTn usHeca?

14. CumTaeTe nu Bbl, YTO BaLl akageMUYeCcKnin U NpodecCcnoHanbHbI ONbIT ObiN peLlaroLwmMm 1nm

BaXXHbIM ANs co3gaHus koMmnaHum? Kakum obpasom?

15. Bo CKoMbKO NeT Bbl Ha4Yanu patoTtatb?

16. B kakux cgepax gesaTenbHoOCTM Ui komnanum Bel paboTtanun?
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17. Cuntaete nu Bbl, YTO ATOT NpeabiayLL M NPodeCCMOHanbHBIN ONbIT OKa3arn kakoe-nnbo BnusiHme

Ha TOo, 4TobbI cTaTh BU3HecMeHom? NMovemy?

18. Ckonbko Bcero net Bbl paboTtaeTe...

18.1
18.2

19.

Ha PyKOBOOALLUNX OOJIKHOCTAX: net

B pyKOBO,D,FILU,GVI OOJDKHOCTU Ha 3TOM npeanpudaTnin: net

Uto nocnyxuno ana Bac oCHOBHbIM  MOTMBOM/ MOTMBamMuM  AnNd  Hadvana

npeanpuHMMaTenbCKoN AeATEeNbHOCTN?

1. CnoxHble chmHaHCOBbIE 06CTOATENBLCTBA

2. CtpemneHue K hMHaAHCOBOI HE3AaBUCMMOCTH

3. CTpemneHue kK camopeanusauum, peanusaumm cBoux busHec-uaen

4. HexenaHue paboTtaTb Nog YbUM-TO ynpaBrieHNeM

5. Hanuuue 6onbluoro o6bema cBOGOAHOrO BpEMEH!

6. [Opyroe (ykaxuTe)

7. 3aTpyaHsitocb OTBETUTb

20. C Kakumu TPyOHOCTSIMM Bbl CTONMKHYNWCb B Havane CBOeW npeanpuHMMaTenbCKon
OeATenbHOCTU?

1. HexBaTtka 3HaHWI 1 onbiTa BegeHusa busHeca

2. HepocTynHOCTb KapOBbIX pecypcoB

3. AoMuHucTpaTuBHbIE Gapbepbl (koppynums, OropokpaTus)

4.  HepocTynHOCTb UHpPACTPYKTYpbl (0hrcoB, cknagos, KOMMYHUKaLWIA)

5.  CnOXHOCTM C NOUCKOM NOCTaBLLMKOB

6. HepocTynHOCTb (OMHAHCUPOBAHWS, CIIOXHOCTb NpUBAEYeHNss NUHBECTULUI

7.  HepocTynHOCTb MHOpMaLMm O pbIHKE M BO3MOXHbIX NepcrnekTnBax busHeca
8.  CrnoxHocTu cObiTa NpoAyKumMn, HeA4oOPOCOBECTHAsA KOHKYPEHLNS

9.  [HOpyroe (ykaxuTte)

10. 3aTpyaHsaChb OTBETUTb

21. Kak Bbl oueHvnBaeTe Baww 6usHec B HacTosAWwmn momeHT? (OguH oTBeT)
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1. BbbpkuBatoLliee
2. KoHkypeHTOoCnocobHoe
3. Tunawnpyrowee (BXoQUT B YACMO NNAEPOB pPbIHKA)

4.  [OoMuHupyoLlee (3aHMMaeT HanbonbLUYo A0S0 PbiHKA)

22. Uto ans Bac ABnseTcs rmaBHbIM CTUMYINOM AN NPOAOoIKeHUs BeaeHus busHeca? (OguH

oTBET)

1. Bo3amoxHOCTb Mony4yeHus goxoaa

2. B03MOXHOCTb 3aHMMaTbLCA NIOOVMbIM AENOoM

3. OtcyTcTBME OPYrUX, anbTePHATUBHbLIX MCTOYHMKOB A0X04a

4. [pyroe (ykaxuTte)

5. 3aTpyaHsiocb 0TBETUTH

23. Ha3oBunTe HeCKONbKO CBOUX OOCTVIXKEHUIN B BU3HECE N HECKOJLKO rMaBHbIX NPENSTCTBUN Ha

nyTU K yCnexy:

Hoctmxenuns MpenaTcTeus

1. 1.

2. 2.

3. 3.

4. 3aTpyaHsACh OTBETUTL 4. 3aTpyaHAChL OTBETUTL
24. KakoBbl nnaHbl Bawero npeanpusatus B bnvnxanwee spemsa?

1. PassuTue 1 paclumpeHune OeaTenbHOCTH
2. bBes usmeHeHwuit, coxpaHeHne obopoTa KOMMaHUN NPUMEPHO Ha TOM Xe YPOBHE
3. CsopauuBaHue, cokpalleHune GusHeca

4. [pyroe (ykaxuTte)

25. OLI,eHI/ITe COCTOAHME nNpeanpuHnMaTesibCKoro KnmmvaTta B HacTodllee BpeM4:
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-B CTpaHe B LiefioM:

OdyeHb nnoxon (3aHWMaTbCA
-2 -1 0 +1 +2
O13HECOM CINOXHO)
- B Bawem ropoge/pernoHe:
OuyeHb nnoxon (3aHMMaTbCs
-2 -1 0 +1 +2

O13HECOM CINOXHO)

26.

O4yeHb  xopoLwmn (Bectu

BGun3Hec nerko n apdeKTUBHO)

OuyeHb  xopoLun (Bectn

Bun3Hec nerko n apdeKTNBHO)

Peanusaums kakux HanpaBneHWn NOAAEPXKKM W pasBUTMS Maroro u cpegHero GusHeca

Heobxoamma Bam ang ycnewHoro pa3sutus busHeca:

1.

2.

o,

27.

npegnpnHnMmaTenamMmu. C KaKnuMun U3 HUX Bbl COrNacHbl, a C KakKMmMu HeT?

3aTpyaHsCh OTBETUTb

Hwxe npeacrtaB/ieHO HECKOJIbKO TO4YeK 3peHund O BegeHun Ou3Heca >XeHLWMHaMn —

Ckopee

cornawycb

Ckopee He | 3aTpyaHsocb

cornawycb OTBETUTb

1. XKeHwmHam 0ObIMHO crnoxHee [obuTbeA

ycnexa B Oun3Hece, Yem My>X4nHam

2. B Benapycy cywecTByeT AMCKPUMUHALMS MO
reHO4epHoOMYy Mpu3HaKy Mpu Ha3Ha4YeHWM Ha BbICLUME

ynpaBrieH4YeCcKne OOSKHOCTU

3. B Benapycm XEeHWnHam CcnoxHee BeCTU

npegnpnHUMaTenbCKyo OeATEeNbHOCTD, 4yem

XutenbHuuam eaponeﬁcxwx CTpaH

4. B

npeanpuHUMarenen

Benapycu ans KEHLLMH-

HY>XHbI AOonoJSTHUTENbHbIE

nporpammbl / Mepbl Mo noaaepxke nx GusHeca
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28. Coctoute nu Bbl MM Bawa opraHusaums B npeanpuHUMaTENbCKUX O00beaUHEHUSIX,

accoumauunsax, coobuectsax?

1. [a v oHu nomMoratoT BedeHno GusHeca (ykaxkuTe, kak UMEHHO)

2. [la, HO OHM He nomoratlT BeEHMNIO OusHeca

3. Hert

29. MonyyeHne [OOMOMHUTENbHBIX 3HAHUA B KakMx cdepax HeobxoAMMo nvMyHO Bam Ha

CerofHsWHWIN aeHb Ans passuTus Balero 6usHeca?

B cdpepe npoaswxkeHust Tosapos / ycnyr n PR
B cpepe pmHaHcMpoBaHus 6usHeca

B cepe nogbopa n ynpasneHuss nepcoHanom
B cepe cTpatermyeckoro nnaHMpoBaHums

B cdpepe TexHonorni npogax

B apyron copepe (ykaxuTe, 4TO MMEHHO)

MHe BnonHe 4OCTaTOYHO MOMX 3HAHWUIA

© N o g s~ w e

3aTpyaHsilocb OTBETUTb

30. CuunTaeTe N Bbl, YTO Balla ceMelHas X13Hb KakuM-nmbo 06pa30M BInAeT Ha Bally paGOTy

B komnaHun? MNouemy? Kakum obpasom?

31. CuutaeTte nu Bbl, YTO OEATENbHOCTb KOMMAHUW BIUSIET Ha Bally JNINYHYIO U CEMENHYI0

Xn3Hb? Kak n novemy?

32. Cuntaete nu Bbl, 4YTO q)aKT ObITb >XEHLUUHOWM NPUHOCUT BaM Kakoe-TO NpenmMmyLlecTtBo uin

3HaHW4 B ynpasneHun sawlen komnaHnein? Kakon ns Hux? Mouemy?

33. KakoBbl OCHOBHble TPYAHOCTWU, KOTOPble Bbl WUCMNbITbIBAETE B OTHOLWEHWUSX C OpYyrumu

COTPYOHUKaMU KOMNaHUN?

34. B nepByto ovepeb Kapbepa XKeHLWUHbI-NpeanpuHUMaTENs NO3BONSET KEHLUNHE:
1. bonblue 3apabaTbiBaTb
2. MeHATb MUp K ny4lemy

3. 3aHumaTbcsa NodUMbIM AENOM
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4. PacTtu npodeccrmoHanbHo
5. umeTb 6onbLue cBO6OAHOrO BpeMEHHU

6. dpyroe

35. YTo no BallemMy MHEHWIO MOTUBMPYET XKEHLLMH OTKPbIBaTb CBON GU3HEC:

1. OTBETCTBEHHOCTb Nepe ceMbei — Haao 3apabaTbiBaTb AEHbIM

2. BHyTpeHHAst noTpebHOCTbL B TBOpYECTBE

3. IHTynums — noHMmMaHue TeHaeHumn B mupe busHeca

4. KapbepHble ambuumm 1 noTpedHOCTb peanusaunn cebs B 6usHece

5. Apyroe

36. EcTb nn, No BaweMy MHEHUIO, XXEHCKNE U HEXEHCKUe cdepbl OusHeca?
1.Het

2. [a (MoxanywncTa, oTMeTbTe, Kakue cdepbl OM3Heca, Ha Balw B3rnag, He BNonHe noaxoadar ans

XKEHLUWH:

1. MpounssoacTteo

2. Toproens

3. Jlornctuka n nepeBoskn
4. [locyr n passrieyeHs
51T

6. KoHcanTuHr

7. NHHOBaUWOHHbIE 1 BbICOKME TEXHONOMMNU
8. ®duHaHChbI M cTpaxoBaHue
9. Moga v gusanH

10. MapkeTuHr 1 peknama

11. 3apaBoxpaHeHue

11. Opyroe

37. YTo Hy)XHO M3MeHUTb B Benapycu, 4tobbl Gonblue XeHLWH BbiGupanu kapbepy

npegnpyHumMaTenemn?

1. BBecTy gONOMNHUTENbHbIE NbFOThl ANS XKeHLWMH-NpeanpuHuMaTenei B onpeaeneHHbIx cdepax

Ou3Heca (HanoroBble, NbrOThl MO apeHAHOW CTaBKe)
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2. CoenaTtb cneumarnbHble ycnoBuda no npuenevYeHno (bI/IHaHCMpOBaHI/IFl Aana XeHWwnH-

npeanpuHumarenemn

3. OGecneynTb XeHLWWH-NpeanpuH1MaTenein nHdopmaumeri No Bonpocam OTKpbITUS

cobcTBEHHOro 6usHeca 1 aatb BO3MOXHOCTb 06yanbc;|

4. Co3faTb 06LIEeCTBEHHbIE OpraHu3aUuy Ans NoMoLLM U B3aMMOOENCTBUS XKEHLLNH-

npeanpuHumarenen

5.0pyroe:

38. YyacTtsoBanu nu Bbl B BbINOMHEHUN Hay4HbIX NporpamMm, nccnenoBaTesibCkux 1

MWHHOBALMOHHbIX I'IpOGKTOB? Ecnun pa, To B Kakux?

39. 3aHMMaeTech Ny Bbl BHEAPEHNEM VUHHOBALMIN (MHHOBALMOHHbIX MPOEKTOB) B Ballen

opraHusaumm? Ecnu ga, 10 Kakmx?

41.0ueHunTe 3dh(PeKTMBHOCTb BHEAPEHUSA MHHOBALWI Ha BalleM NpeanpusTum?

He achdpekTnBHO -2 -1 0 +1

+2
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INTERVIEW SCRIPT — ENGLISH
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Interview script

1. Please, introduce yourself:
Your name:

2. Name of the company, city, year of foundation:

3. Field of activity:

1. Agriculture, hunting and forestry, fishing and fish farming
2. Production

3. Construction

4. Repair of motor vehicles, household products and personal items
5. Wholesale trade

6. Retail trade

7. Hotels and restaurants

8. Transportation

9. Communication

10. Operations with real estate, renting

11. Research and development, education

12. Health and social services

13. Provision of other services (social, personal, etc.)

14. Other (please specify)

4. How many employees work in your organization?
1. Up to 15 people.

2. 16-100 people.

3. 101-250 people.

4. More than 250 people.

5. Year of birth

6. Your position
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7. At what age did you begin to manage the company?

8. Civil Status

9. Do you have children? If yes, how much?

10. The age of children

11. Your education level:

12. Did you finish any management or business courses? If yes, please specify which one?

13. Is there a connection between the received education and the sphere of professional
business activity?

14. Do you think that your academic and professional experience (education) was decisive or

important for creating a company? How?

15. At what age did you start working?

16. In which field or company did you work before?

17. Do you think that this previous professional experience had any influence on becoming a

businesswoman? Why?

18. How many years do you work:
18.1 In management positions: years

18.2 In a managerial position at this enterprise: years

19. What was your main motive/motivation for starting an entrepreneurial activity?
1. Complicated financial circumstances

2. Striving for financial independence
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3. The desire for self-realization, the implementation of their business ideas
4. Unwillingness to work under someone's control
5. Having a lot of free time

6. Other (please specify)

7. Difficult to answer

20. What kind of difficulties did you face at the beginning of your business?

1. Lack of knowledge and experience of doing business

2. Inaccessibility of human resources

3. Administrative barriers (corruption, bureaucracy)

4. Inaccessibility of infrastructure (offices, warehouses, communications)

5. Difficulties with finding suppliers

6. Inaccessibility of financing, difficulty in attracting investments

7. Inaccessibility of information about the market and possible business prospects
8. Difficulties in marketing products, unfair competition

9. Other (please specify)

10. | do not know

21. How do you evaluate your business now? (Choose one)
1. Surviving

2. Competitive

3. Leading (one of the leaders of the market)

4. Dominant (takes the largest share of the market)

22. What is the main reason for you to continue business? (Choose one)
1. The ability to generate income

2. Ability to do things you love

3. Absence of other, alternative sources of income

4. Other (please specify)

5. Difficult to answer
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23. Please, write down your main achievements in business and barriers to success:
Achievements:

1.

2.

3.

4. Difficult to answer
Barriers:

1.

2.

3.

4. Difficult to answer

24. What are the plans of your company in the near future?
1. Development and expansion of activities

2. Keeping the company's turnover at the same level

3. Folding, reduction of business

4. Other (please specify)

25. Assess the current state of the entrepreneurial climate:

- In your country:

Very Bad (impossible to do Very good (excellent condition

business) for doing business)

- In your region/city of the country:

Very Bad (impossible to do Very good (excellent condition

business) for doing business)

26. The implementation of what areas of support and development of small and medium-sized

businesses is necessary for successful business development:
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3.

4.

5. Difficult to answer

27. Below are a few points of view about doing business by women. Which of these statements

do you agree with, and with which you do not?

Agree

Not

agree

Difficult

answer

to

1. It's more difficult to succeed in business for women than for men

2. There is a gender inequality in the appointment to senior
management positions in Portugal

3. Itis more difficult for women to do business than for women in
Portugal than in others European countries

4. In Portugal women, entrepreneurs are needed in additional

programs/measures to support their business

28. Do you or your organization participate in business associations or communities?

1. Yes, and they help to do business (specify exactly how)

2. Yes, but they don’t help business

3. No

29. In which areas do you think you need to get additional knowledge for developing your

business?

1. In the field of promotion of goods/services and PR

2. In the sphere of business financing

3. In the field of personnel selection and management

4. In the field of strategic planning

5. In the field of technology sales
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6. In another area (please specify)

7. My knowledge is enough for me

8. Difficult to answer

30. Do you think that your family life in any way affects your work in the company? Why? How?

31. Do you think that the activities of the company affect your personal and family life? How and

why?

32. Do you think that the fact of being a woman bring you some advantage or knowledge in

running your company? Which one is it? Why?

33. What are the main difficulties that you faced in dealing with other employees of the company?

34. First of all, the career of a woman entrepreneur allows a woman:
1. Make more money

2. Change the world for the better

3. To be engaged in the favorite business

4. Grow professionally

5. Have more free time

6. Other

35. What do you think motivates women to open their business?
1. Responsibility for the family

2. Internal need (motives) for creativity

3. Intuition - understanding of trends in the business world

4. Career ambitions and the need to realize yourself in business

5. Other

36. How do you think if there are spheres of business that are not suitable for women?

1.No
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N

Production

Trade

Logistics and transportation
Leisure and entertainment

IT Consulting

Innovative and high technology
Finance and insurance

Fashion and design

© © N o gk~ w NP

Marketing and advertising
10. Healthcare
11. Other:

. Yes (Please, note which business areas, in your opinion, are not quite suitable for women:

37. What is necessary to change in Portugal for motivating women to found their own business?

1. Introduce additional benefits for women entrepreneurs in certain business areas

2. To make special conditions for attracting financing for women entrepreneurs

3. Provide women entrepreneurs with information of opening their own business and to open

access to study

4. Create public organizations for the assistance and interaction of women entrepreneurs

5. Other:

38. Have you ever participated in the implementation of scientific programs, research and

innovation projects? If yes, in which?

39. Are you implementing innovations (innovative projects) in your company? If yes, what kind

of innovations?

40. Evaluate the effectiveness of innovation in your company?

Ineffective (without any

results)

+2
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APPENDIX 4

SUMMARY OF INTERVIEWS BY QUESTION SUBMITTED TO PARTICIPANTS,
IN THE LANGUAGE OF ORIGIN, WITH TRANSLATION TO ENGLISH
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1. Por favor fagca a sua Please,introduce yourself: -
= MoxanywncTa, npeacTtaBbTeCh:

apresentacao:

A Alexandra Nehorosheva Alexandra Nehorosheva AnekcaHgpa Hexopoluesa

B Svetlana Morozova Svetlana Morozova CsetnaHa Mopo3osa

C Julia Betenia Julia Betenia lOnus beteHs

D Ekaterina lvanova Ekaterina lvanova EkatepuHa MiBaHoBa

E L.S L.S L.S

F Participante F Participante F YyacTtHuk F

G AM AM AM

H C.T. C.T. C.T.

2. Nome da empresa, cidade, ano Name of the company, city, year of Ha3BaHue opraHusauum, ropoa,
de criagao da empresa foundation rog cosgaHus
B & W, Bielorrussia, Minsk, 2010 B&W, Belarus, Minsk, 2010 B&W, Benapyck, MuHck, 2010

B “Paptorg"”, restaurante da “Paptorg", Beer restaurant, Belarus, “Paptorg”, Beer restaurant,
cerveja, Bielorrussia, Minsk, Minsk, 2010 Belarus,
2010 Minsk, 2010

C Saldo "Arhidea", Bielorrissia, Salon "Arhidea", Belarus, Minsk, CanoH «ApxWpes», Bbenapycs,
Minsk, 2014 2014 r.MuHck, 2014

D “SPETSMash”,Bielorrussia, CJSC “SPETSMash”, Belarus, C3AO «ClELUMaw», Benapycs,
Minsk, 2001 Minsk, 2001 r.MuHck,2001

E Empresa E, Portugal, Vila Nova Company E, Portugal, Vila Nova de Komnanusa E, MNopTyranusa, Bunna
de Famalicdo, 2011 Famalicdo, 2011 Hosa, 2011

F Empresa F, Portugal, Vila Real; Company F; Portugal, Vila Real; Komnanua F, MNMoptyranua, Bunna
2005 2005 Peanb, 2005

G Empresa G, Portugal, Vila Real; Company G; Portugal, Vila Real; Komnanusa G, MNopTtyranusa, Bunna
2002 2002 Peanb, 2002

H Empresa F, Portugal Company F; Portugal Komnanusa F, MNopTyranus.
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3. Area de atividade da Field of activity
Cdbepa pestenbHOCTH
empresa
A Producao Industry MpoussoacTeo
B Hotéis e restaurantes Hotels and restaurants "oCTUHMLBI U pecTopaHbl
C  Comércio a retalho Retail PosHnyHasa Toproens
D Producao Industry MpoussoacTeo
E Consultoria financeira Financial Consulting PUHAHCOBbLIN KOHCANTUHT
F Construcao civil e venda de Construction and retail of
artigos para a construgdo civil. articles/products for civil
. . . CTpounTenLCTBOMPO3HUYHAATOPIOBA
Construction and retail of construction.
. L CTpouTenbHbLIMW MaTepuanam.
articles/products ~ for  civil
construction.
G Produgéo (Transformagédo de Production (Processing of marbles [NpowussoacTtso (obpaboTka
marmores e granitos) and granites) MpamopaunrpaHuTta)
H Fabricagdo deartigos joalharia Fabr. Jewelery and other articles ®a6p.
e outros artigos ourivesaria jewelery KOBenupHblen3genuanapyruensaenm
Investigacao e Research and development in AOBENVpHbIEN3AENNA
desenvolvimento em biotechnology WccneposaHuanpaspaboTtkusobnacT
biotecnologia Sport equipment nbrnoTexHonorum
Formadores TpeHaxepbl
4. Quantos colaboradores e How many employees work .
. KonuyectBO niogen B wTate
colaboradoras tem a sua yourorganization? .
Ballen opraHusaumm
empresa?
A Até 15 colaboradores/as Up to 15 people o 15 yenoeek
B 16-100 colaboradores/as. 16-100 people 16-100 yenosek
C Até 15 colaboradores/as Up to 15 people [o 15 yenosek
D Mais de 250 colaboradores/as More than 250 people Bonee 250 yenoeek
E Até 15 colaboradores/as Up to 15 people o 15 yenosek
F Até 15 colaboradores/as Up to 15 people [o 15 yenosek
G Até 15 colaboradores/as Up to 15 people o 15 yenoBek
H Até 15 colaboradores/as Up to 15 people o 15 yenosek
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5. Em que ano nasceu? Year of birth lop poxaeHus
A 1982 1982 1982
B 1964 1964 1964
Cc 1980 1980 1980
D 1963 1963 1963
E 1975 1975 1975
F 1966 1966 1966
G 1961 1961 1961
H 1986 1986 1986
6. Qual o cargo que ocupa? Your position in the company Bawa [oMmKHOCTb B KOMMaHUN
A diretor, coproprietario director, co-owner OVpeKTop, coBnagened,
B diretor diretor anpekTop
Cc diretor diretor OUpeKkTop
D Diretor Geral CEO [eHepanbHbIV gupekTop
E Sdcia-gerente Top manager YnpasnswooLwmmn
F Empresaria; gestao Business woman, manager Ynpaenswowasa
G Sécia-gerente Top manager YnpasnsoLwui
H Geréncia, (Administragdo, Management, (Administration, Ynpaensawowas,
Produgéo e Comercial) Production and Commercial) (aaMUHMCTPUpPOBaHKE,
NpPOn3BOACTBOMKOMMEPLIMS)
7. Com que idade comegou a At what age did you start working
trabalhar na gestdo da sua onrunning your business? Bospact, B KOTOpOIVi cranv
empresa? ynpaBnsaTb KOMNaHuen?
A 26 anos 26 years old 26 net
B 45 anos 45 years old 45 net
Cc 24 anos 24years old 24 net
D 40 anos 40 years old 40 nert
E 36 anos 36 years old 36 net
F 35 anos 35 years old 35 net
G 41 anos 41 years old 41 net
H 31 anos 31 years old 31 net
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8. Estado civil Civil status paxpaaHckum ctaTtyc
A casada married 3amyxem

B solteira single He 3amMyxeMm

C casada married 3aMyxem

D solteira single He 3amyxeMm

E solteira single He 3amMyXeMm

F casada married 3aMyxem

G casada married 3amyxem

H solteira single He 3amMyXxeMm

9. Tem filhos/as? Quantos? an?Jzﬁg have children? If yes, how E:':(::b):“?;c petn? Ecnu pa,
A 2 2 2

B 1 1 1

C 1 1 1

D 2 2 2

E 1 1 1

F 2 2 2

G 2 2 2

H 0 0 0

10. De que idades, anos The age of children, y.o BospacTtaeTten, nert
A 3 e 14 anos 3 and 14 years old 3114 net

B 19anos 19 years old 19 ner

C 7 anos 7 years old 7 net

D 26 e 30 anos 26 and 30 years old 26 n 30 net

E 6 anos 6 years old 6 net

F 23 e 28 anos 23 and 28 years old 23 1 28 net

G 33 e 38 anos 33 and 38 years old 33138 net

H i . -
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11. Indiqgue o seu nivel de Your education level YpoBeHb Bawero
escolaridade obpasoBaHusa
A Ensino superior Higher education Bbiciuee obpazoBaHue
B Ensino superior Higher education Beicluee obpa3oBaHue
C Profissional secundario Professional secondary CpegHee cneunanbHoe
D Ensino superior Higher education Beiclwee obpasoBaHune
E Licenciatura em  Economia Degree in International Economics; CrteneHb B MeXayHapOAHON
Internacional; Postgraduate in Finance 3KOHOMMUKE;
Pé6s-graduacéo em Finangas AcnupaHT no oMHaHCcam
F Ensino secundario completo Secondary education CpepnHee obpasoBaHune
2° Ciclo do Ensino Basico 2nd Cycle of Basic Education 2-1 unkn 6asoBoro o6pa3oBaHus
H Mestrado Master MarucTtepckas cteneHb
12. . Did you finish any management or Bbinu nu y Bac kakue-nu6o
Frequentou e ou concluiu .
= business courses? If yes, please Kypcbl N0 ynpaBneHU0 unm
algum curso de Gestido? Em . .
. . - specify which one? npeanpvMHUMaTenbLCTBY?
caso afirmativo, especifique N
. Ecnu pa, ykaxute, Kakon u3
qual ou quais.
HUX?
A Sim, atualmente estou a estudar Yes, I'm studing on the program [da, cewyac y4yycb  Ha
no programa Executive MBA Executive MBA nporpamme ExecutiveMBA
B Sim Yes Oa
Néao No Het
D . . . Yes, second higher education Ha, BTOpOE BbICLLEE
Sim, segundo ensino superior
obpa3soBaHue
E . i . . Yes, Postgraduate in Finance a, acnupaHT rno unHaHcam
Sim, Pés-graduagao em Finangas g A P ®
F Sim, frequentei apenas Yes, | attended complementary
~ L . S Oa, npodeccmoHanbHble
formacdes profissionais  professional training in management
. . ; KypCbl C cchepe MeHeaXMeHTa
complementares na area da and in other areas that | think are
~ . . . 1 B Apyrnx cgepax, kotopble s
gestdo e em muitas outras areas complementaries.
= cuuTalo, Kak
que penso que séo
OOMNONHUTENbHbIE.
complementares.
G Yes, | recently completed a training [a, HegaBHO S OKOH4YMna
. , and consultin rogram in  y4ebHyto "
Sim, conclui recentemente um ung prograr y y
= Management in the Marketing and KOHCynbTaUMOHHYO
programa de formagdao e .
. ~ . Sales. But it does not confer an nporpammy B obnactu
consultoria em Gestdo, na area . N -
. ~ academic degree, it's more a training MeHegXxmeHTa B obnacTtu
de Marketing e Vendas. Mas ndo .
. directed to entrepreneurs. MapkeTuHra un npogax. Ho ato
confere grau académico, N
~ He [paeT  akageMu4eckomn
tratando-se de uma formagao
o . cTeneHu, ABnsieTcs
direcionada para empresarios.
oby4eHneM, HanpaBneHHbIM
Ha npeanpuHUMaTenen.
H Frequento a pds-graduagcdo em Post-graduate studies in economics
A . . AcnupaHTypa (3KOHOMMKA W
ciéncias economicas e and business
- 6u3Hec)
empresariais
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13. Existe alguma ligacdo entre Is there a connection between the EcTb nu kakas-HMOyab CBA3b
a formagao inicial que received education and the sphere mexay nony4eHHbIM
frequentou e a esfera of professional business activity? obpasoBaHue " cchepon
profissional em que npodyeccuoHanbHOMn
atualmente trabalha? aesitenbHOCTM 6M3Heca?

A N&o No Het

B Nao No Het

C Nao No Het

D Sim Yes [a

E Sim, trabalho exatamente na Yes, | work exactly in the areawhere | [a, s paboTtalo MMeHHO B TON
area em que me licenciei e graduated and specialized. | am also cdepe, Ha KOTOpyl A yyunachb u
em que me especializei. Sou an Audit Officer since | have taken the cneunanuanpoBanace. A Takke
também Revisora Oficial de course of Official Auditors. SABNSIOCb cneumnanncTom no
Contas, pois fiz o curso de ayauTy, MNOCKombKy S npotuna
Revisores Oficiais de Contas. KypCbl ayauTa.

F . . Yes, for example, the last training we [a, Hanpumep, nocneaHuin
Sim, por exemplo, a ultima . . L -

~ ) . did was the First Aid is always useful TpeHWHr, KOTOpbIA Mbl MPOLLNH,
formacao que fizemos foi os - N
L i training because an employee can 9ato «OkasaHne MeaUUMHCKON
Primeiros Socorros é uma A . -
= L cripple himself, or another employee nepso nomowm» - Bcerga
formagao sempre util porque
or even a person on the street and a nonesHoe obyyeHne, NOTOMY 4TO
um empregado pode-se
. person can help her. paboOTHMK  MOXeT  MnoKanevuTb
aleijar, pode... um
i cebs, paboTHMKa, WM pgaxe
empregado ou até uma
yenoBeka Ha ynuue, N 4enoBek
pessoa na rua, e uma pessoa
yxke OyneT 3HaTb Kak OKa3biBaTb
pode-a socorrer.
NnepBy NOMOLLb.
G N&o, nenhuma. Mas também  No. But | only studied until the 6th year
X . o . HeTt. Ho 2 yunnacbk Tonbko o 6-ro
s6 estudei até ao 6° ano de of schooling and | have been already
. ., . Kypca oby4yeHus, M K TOMY
escolaridade e na altura ja working.
BpemeHu g yxe paboTtana
estava a trabalhar
H Yes

Sim

Oa
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14. Pensa que a sua experiéncia Do you think that your academic
L . . . . Cuntaete nu Bbl, 4YTO Bal
académica e profissional foi and professional experience .
- ) . S akagemMuyeckumn 7]
decisiva ou importante paraa (education) was decisive or -
o . . npodyeccrmoHanbHbIN ONbIT GbIN
criagdo da sua empresa ou important for creating a
pelalowWwmM UN1M BaXHbIM Ans
para a entrada para o cargo company? How?
cos3paHua KomnaHum? Kakum
que atualmente ocupa? De
obpasom?
que forma?

A Né&o No Hert

B Néao No Het

C Nao No Het

D Nao No Het

E Sim, uma vez que trabalho Yes, | work exactly in the area. [a, nockonbky 8 paboTato B TOW Xe
exatamente na area. coepe.

F . . . . Yes, but more the experience and [da, HO no OGonbwen yactu
Sim, influenciou, mais a . .

_— . the professional formation than my nosnuan onbIT n
experiéncia e a formacao . .
. academic education. npodeccroHansHas npakTuka,
profissional do que a
o YyeM  HemnocpeACTBEHHO  CaMo
académica.
obpa3soBaHue

G Nao, a experiéncia académica, No, because, as | have already said, HeTt, notomy u4To, Kak s yxe
pois como ja referi, s6 enho 0 6° | studied only until the 6th year. But cka3sana, yyunacb Tonbko Ao 6-n
ano. Mas a experiéncia my professional experience was roga. Ho Mol npodeccuoHanbHbI
profissional foi, pois trabalhei 16 more significant because | worked onbIT 3aknioyancs B TOM, 4YTO 4
anos na area dos granitos, for 16 years in the field of granite pabotana 16 netr B o6nactu
antes de ter a empresa, isto &, before | became a manager of the rpaHuTa, npexge 4Yem wumeTb
antes de me tornar soécia- company. KOMMaHuio, TO eCTb, Npexae 4Yem
gerente da minha empresa. cTaTb YnNpaBnsioWMM NapTHEPOM

MOEeWN KOMMaHuu.

H Sim, a minha experiéncia Yes, my academic experience has [da, Moi akagemMuyeckun OnbIT
académica forneceu-me as provided me with the theoretical npepocTaBun MHe TeopeTnyeckue
bases tedricas para a minha basis for my professional activity and  ocHoBbI ans mMoen
atividade profissional e a minha my professional activity made it npodeccuoHansHon
atividade profissional permitiu- possible to implement these bases pestenbHocTy, " Mosi
me implementar essas bases e and discover new concepts and npocdeccrnoHanbHas
ir a descoberta de novos formations. [EeATenbHOCTb MNo3Bonuna MHe
conceitos e formagdes. peanu3oBaTtb 3TW OCHOBbl MU

OTKPbITb HOBble KOHLienumm
obpasoBaHus.
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15. Com que idade comegou a In what age did you start working? B kakom Bo3pacTe Bbl Hauyanu
trabalhar? paboTtaTb?

A 18 anos 18 years old 18 net

B 24 anos 24 years old 24 ropga

C 17 anos 17 years old 17 net

D 20 anos 20 years old 20 ropa

E 23 anos 23 years old 23 roga

F 18 anos 18 years old 18 net

G Aos 12 anos de idade. Fiz 0 6° At12years of age. | did the 6th grade B BospacTte 12 net. A yuunace B
ano por etapas, mas ja instages, butlhad already worked. 6-m knacce noaTamnHo, HO Yyxe
trabalhava. paboTtana.

H 18 anos 18 years old 18 net
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16. . .. In which field or company did you B KaKom cdepax
Em que area de atividade pany y Pep
. work before? pestenbHocTu Bbl paGotanu
trabalhou anteriormente?
paHble?

A Em uma revista, em uma .Inamagazwlf, in ar(lj.ITcompany, inan B svorane. 8 T ommasmn o
empresa de T, em uma empresa international forwarding company o ypHa o, . )
internacional de KAYHAPOA o

. 3KCNEeAUTOPCKOM KOMMNaHUm
encaminhamento

B Comércio por grosso e aretalho ~ Wholesale and retail trade OnTtoBas 1 po3HNYHasa TOProens
Dancarina de balé, Ballet dancer, administrator of the

- ~ ApTtuctbanerta, agMuHMUCTpaTop
administradora do saldo de beauty salon
carnoHa KpacoTbl
beleza

D . . Research Institute Hay4Ho-uccnegosatensckui

Instituto de pesquisa
WHCTYTYT

E . i | have been always working in this £ Bcergpa pabotana B 3TOWM

Sempre trabalhei nesta area de . Y . 9 pa p

- . area, although in the first two years | cdepe pedatenbHOCTM, XOTA
atividade, embora nos primeiros - .

. had taught in a professional school. BNepBble  ABa roja A
dois anos tenha dado aulas numa

S npenogasana B
escola profissional. -
NpodeCccHMoHarnbHOWM LLIKONe.

F Trabalhei no hospital, trabalheina | worked at the hospital, worked at A pabotana B GonbHuue,
Moviflor, tive um café... varios Moviflor, as a businesswoman, I solda pa6otan B  Moviflor.  Kak
ramos. Como empresaria sim, coffee as a distributor. | also worked in  guctpubbloTop, s npoaaBana
tive um café como empresaria. an office. koce. A Takke pabotan B
Também trabalhei num escritorio. odumce.

G Aos 12 anos fui tomar conta de At age of 12, | took care of old people. B 12 ner MHe Hapo 6bino
pessoas de idade. Trabalhei |worked ina private house,takingcare 3aboTUTbCAO0 MOMX poauTensX.
numa casa particular, a tomar of the elderly until | was 17 years old. A pabotana B yacTHOM Jome,
conta de idosos, até aos 17 anos. For 16 years | have been working for 3aboTsicb 0 npecTtapenbix, Noka
Depois casei e fui trabalhar na the company, and then became one of MHe He ucnonHunocb 17 net. B
pedra, até agora. Durante 16 the managers of this company. TeyeHne cnegywowmx 16 net s
anos trabalhei por conta da paboTtana B  KOMMNaHuW, B
empresa, ou seja, era empregada KOTOpOM no3xe Yyxe cTana
numa empresa, € a partir dai por OLHUM U3 pyKOBOAUTENEN.
minha conta, como empresaria.

H Bombeiros voluntarios, Voluntary firefighters, veterinary TMoxapHbin (BOMOHTEP),
laboratério de analises analysis laboratory and agricultural pa6otana B  nabopartopun

veterinarias e laboratério de
analises agricolas

analysis laboratory

BETEPUHAPHOrO aHanuMsa ”u B
na6opaTtopum cenbcKo-
XO3AWCTBEHHOrO aHanusa
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17. Pensa que a sua Do you think that this previous CuuTtaete nm Bbl, 4YTO 3TOT
experiéncia profissional professional experience had any npeabigywumn
teve alguma influéncia no influence on becoming a npodeccruoHanbHbIN onbIT
facto de se ter tornado businesswoman? Why? oKasan Kakoe-nubo BnusiHMe Ha
empresaria ou gestora? TO, YTOObI cTaTb GU3HECMEHOM?
Porqué? Mouyemy?

A N&o, isso so influenciou 0 No, it only increased my desire to HeT, 370 okasano BAMAHWE TOMbLKO
facto de eu querer trabalhar work on myself, manage my life and Ha TO, 4TO 21 X04y paboTaTb Ha cebs
para mim e gerir minha vida time W cama ynpaBnsATb CBOEW XN3HbIO U
e tempo sozinha. BPEMEHEM

B Nao No Het

C Nao No Het

D Néao No Het

E Sim, para além de ter Yes, itfacilitated the process [Oa, obnerunn npouecc
facilitado o processo.

F E assim, influenciou no More yes than no, because this store Ckopee [fa, 4em HeT, MOCKOMbKY
sentido sim e ndo, porque was mine and at the time it was 9TOT marasuH Obin MOMM U B TO
esta loja era minha e na rented, my husband has been Bpewmsi Gbin apeHOoBaH, MOW MyX
altura estava alugada, o working in this field for twenty years. pabotaer B aToW cdepe yxe
meu marido ja trabalha no and the person who rented the store aBaguatb net. YenoBek, KOTOpbIi
ramo ha vinte e tal anos, e left, and we decided, for the benefit apeHgoBan nomelleHve yBonuncs,
como coincidiu o senhor ownterms to sell products ataresale w Mmbl pelumnu npogaTtb ToBapbl Mo
gue estava na loja sair, price. CHWXEHHBIM LieHaMm
resolvemos nds, para
beneficio préprio termos os
produtos para gastar a
precos de revenda.

G Sim. Essa experiéncia de Yes. This previous work experience [Oa. Bnarogaps npowrnomy onbiTy
trabalho anterior, permitiu- allowed me to know the area and paboTbl 5 y3Hana MHoroe 06 3Ton
me conhecer a area e abrir open my own business chepe AEATEenbHOCTU U OTKpbINa
0 meu préprio hegocio CBOW cOOCTBEHHbIN BusHec

H Sim, trabalhei em empresas Yes, | worked in companies where | [a, s paboTtana B komnaHusx, rae B

em que me foi solicitado o
apoio a gestdo e comercial,

para além das minhas
fungbes como  técnica
laboratorial.

was a manager and involved in a
commercial activity additionally to
my main functions.

JOMOSHEHNE K MOWM OCHOBHbIM
obsA3aHHOCTAM s 3aHMManachb
ynpaerieHvem " Bena
KOMMEPYECKYID AEeATENbHOCTb Ha
npeanpusiTUm.
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18. Ha quantos anos trabalha: How many years do you work: CkonbKo Bcero net Bbl paboTtaeT:
1. Em cargos de gestdo: 1. In management positions: 1.Ha pykoBoaswmx AOMKHOCTAX:
anos years ner
2. Num cargo de Gestdo 2. In a managerial position at 2. B pykoBogsiLien 4OIMKHOCTU Ha
nesta empresa: this enterprise: 3TOM NpeanpUATUN:
anos years ner
A 1.9 anos 1. 9 years 1.9 net
2.8 anos 2. 8 years 2.8 net
B 1. 8 anos 1. 8 years 1.8 net
2.8 anos 2. 8 years 2.8 net
C 1. 14 anos 1. 14 years 1. 14 net
2.14 anos 2. 14 years 2. 14 net
D 1. 15 anos 1. 15 years 1. 15 net
2.15 anos 2. 15 years 2. 15 net
E 1. 16 anos 1. 16 years 1. 16 net
2.7 anos 2.7 years 2.7 net
F 1.Ha 17 anos como 1 For 17 years as a 1.BreueHue 17 ner Kak
empresaria, na gestao businesswoman npeanpuH1MaTenb
2. Nesta empresa ha 13 anos. 2. In this company for 13 years. 2. B aton komnaHum 13 ner.
G 1. 16 anos 1. 16 years 1. 16 net
2.16 anos 2. 16 years 2.16 net
H 1.1 ano 1.1 year 1.1 rona
2.1 ano 2. 1lyear 2.1ron
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19. Qual foi o motivo principal What was your main motive / Yto nocnyxuno pana Bac
ou motivagao que a levou a motivation for starting an OCHOBHbIM MOTUBOM/ MOTUBaMU
iniciar uma atividade entrepreneurial activity? ans Havana
empresarial? npeAnpMHUMaTENbCKON

aesiTernnbHOCTU?

A 1. Procura por independéncia 1. Striving for financial 1.Ctpemnenne K buHaHcoBoOW
financeira independence HEe3aBUCUMMOCTHU
2. Desejo de autorrealizagdo, 2. The desire for self-realization, 2. CtpemneHue K
implementacdo de ideias the implementation of their camopeanusauum, peanusauum
proprias relacionadas com o business ideas cBouX BusHec-naemn
negocio 3. Unwillingness to work under 3. HexenaHne pabGotatb noA
3. Vontade de trabalhar por someone's management YbUM-TO ynpaBneHnem
conta propria

B 1. Procura por independéncia 1. Striving for financial 1. Crtpemnenue k uHaHCcOBOW
financeira independence HEe3aBMCUMOCTH
2. Desejo de autorrealizagdo, 2. The desire for self-realization, 2. Ctpemnenue K
implementacdo de ideias the implementation of their camopeanusauun, peanusauuu
proprias relacionadas com o business ideas cBoux GusHec-naemn
negécio

Cc Desejo de autorrealizagdo, The desire for self-realization, the CtpemneHue k camopeanusauuu,
implementagdo de ideias implementation of their business peanusauun ceBoux GusHec-naew
proprias relacionadas com o ideas
negécio

D 1. Procura por independéncia 1. Striving for financial 1. Crtpemnenne Kk uHaHcoBOW
financeira independence HEe3aBMCUMOCTU
2. Desejo de autorrealizagdo, 2. The desire for self-realization, 2. Ctpemnenue K
implementacdo de ideias the implementation of their camopeanusauuu, peanusauum
proprias relacionadas com o business ideas cBoux GusHec-naemn
negocio

E Desejo de autorrealizagdo, The desire for self-realization, the CtpemneHue k camopeanusauuu,
implementacdo de ideias implementation of their business peanu3auuu cBonx 6GusHec-naen
proprias relacionadas com o ideas
negocio

F 1. Procura por independéncia 1. Striving for financial 1. CrtpemneHue k uHaHCOBOW
financeira independence HEe3aBMCUMOCTH
2. Desejo de autorrealizagdo, 2. The desire for self-realization, 2. CtpemneHue K
implementacdo de ideias the implementation of their camopeanusauun, peanusauuu
proprias relacionadas com o business ideas cBouX BusHec-naen
negocio

G 1. Procura por independéncia 1. Striving for financial 1. CrtpemneHue k uHaHCcoOBOW
financeira independence HEe3aBMCUMOCTH
(Circunstancias financeiras  (Unfavorable Financial (HebnaronpusitHele ¢uHaHCOBbIE
desfavoraveis) Circumstances) ycnosusi)

H Nao realizagdo profissional e Desire to realize professional >XenaHune peanusoBaTb  CBOM
pessoal nos anteriores  activity and personal npodeccuoHanbHble W NNYHbIE
trabalhos achievements KayecTBa (camopeanusauus)
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20. Que tipo de dificuldades What kind of difficulties did you C kKakumMu TPyAHOCTSAMM Bbl
enfrentou quando se tornou face at the beginning of your CcTORNKHynucb B Havane csoen
empresaria? business npegnpuUHUMaTerbCKoMn

aesiTernnbHOCTU?

A 1. Falta de conhecimento e/ou 1. Lack of knowledge and 1. HexsaTka 3HaHuWn K onbiTa
de experiéncia em fazer experience of doing business BefileHns bnaHeca
negocios I

9 2. Inaccessibilty of human 2. HepocTynHoCcTb  KagpoBbIX
2. Dificuldade com os recursos resources pecypcoB
humanos . . .

3. Administrative barriers 3. AOMUHMUCTPATUBHbIE

3. Barreiras administrativas (corruption, bureaucracy) 6apbepbl (koppynuus,

burocracia, corrupgao, etc., e e . BrlopokpaTus

( ) P& 5. Difficulties with finding suppliers POkp )

; . ) . 4. CnoxHoCTM C  MOWCKOM
- 6. Inaccessibility of financing,

4. Dificuldade em encontrar os e . L NOCTaBLLNKOB

difficulty in attracting investments

fornecedores adequados
_— . . 5. HepocTynHocTb
e 7. Inaccessibility of information
5. Dificuldade ou . UHaHCMpPOBaHUS, CNOXHOCTb
. — about the market and possible .
inacessibilidade a . npuBreYeHns NHBECTULIUIA
) ] e business prospects
financiamentos, dificuldade em
. . P . . 6. HepoctynHocTb
atrair investimentos 8. Difficulties in  marketing
. " WHdOpMauuM O  pblHKE U
. products, unfair competition
6. Inacessibilidade de BO3MOXHbIX nepcnekTMeax
informacgéao sobre o mercado e 6usHeca
rospecao de negocios
prospeg 9 7. CnoxHocTu cbbiTa
7. Dificuldade no npoaykumm,  HegobpocoBecTHas
desenvolvimento de marketing; KOHKYpeHLMs
concorréncia desleal

B 1. Falta de conhecimento e/ou 1. Lack of knowledge and 1. HexBatka 3HaHW/ u onbiTa
de experiéncia em fazer experience of doing business BefeHusa brusHeca
negocios i

9 2. Inaccessibility of human 2. HepocTtynHoCTb  kagpoBbiX
2. Dificuldade com os recursos resources pecypcos
humanos . ) .

3. Inaccessibility of financing, 3. HepocTynHocTb
3.Dificuldade ou difficulty in attracting investments  dpmHaHcMpoBaHus, CINOXHOCTb
inacessibilidade a npuBnNeYeHns MHBECTULMI
financiamentos, dificuldade em
atrair investimentos

Cc Falta de conhecimento e/ou de Lack of knowledge and experience HexsaTka 3HaHuin 1 onbITa
experiéncia em fazer negocios  of doing business BefeHusa brusHeca

D Dificuldade ou inacessibilidade Inaccessibility of financing, 1. HepocTynHocTb
a financiamentos, dificuldade difficulty in attracting investments  cwHaHcMpoBaHus, CMOXHOCTb
em atrair investimentos npuBreYeHns NHBECTULIMI

2. AgMuHUCTpaTMBHble Gapbepbl
(koppynuus, 6ropokpaTusi)

E Nao identificados; nao senti | don’t know 3aTpyaHsaoCh OTBETUTD
nenhumas dificuldades

F Dificuldade com os recursos Inaccessibility of human resources HepocTtynHocTb KaapoBbIX
humanos pecypcoB
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20.

Que tipo de dificuldades
enfrentou quando se tornou

What kind of difficulties did you
face at the beginning of your

C KakMMu TPYAHOCTAMU Bbl
CTONKHYNUCb B Hayane CBOeW

empresaria? business npegnpuUHUMaTerbCKoMn
aesiTernnbHOCTU?
G 1. Falta de conhecimento efou 1. Lack of knowledge and 1. HexsaTtka 3HaHWn © onbiTa
de experiéncia em fazer experience of doing business BefeHusa brusHeca
negocios
9 2. Lack of knowledge of the zone, 2. CnoxHocTu cbbiTa NpoayKumK,
2. Falta de conhecimento da other competitors HeobpocoBeCTHas KOHKYpeHUUS
zona, outros concorrentes
H 1. Falta de conhecimento efou 1. Lack of knowledge and 1.HexsaTka 3HaHuin u onbITa
de experiéncia em fazer experience of doing business BefeHusa brusHeca
negocios - . .
9 2. Administrative barriers 2. AgMmuHucTpatmMBHble Gapbepsbl
2. Barreiras administrativas (corruption, bureaucracy) (koppynuus, 6ropokpaTusi)
burocracia, corrupgéo, etc. . . o
( P& ) 3. Dificuldade ou inacessibilidade 3.HepoctynHocTb durHaHcK-
3.Dificuldade ou a financiamentos, dificuldade em poBaHus, CINOXHOCTb
inacessibilidade a atrair investimentos npuBreYeHns NHBECTULINIA
financiamentos, dificuldade em
atrair investimentos
21. Como classifica, atualmente,0 How do you evaluate your Kak Bbl oueHuBaeTe Bauw
seu negocio? (escolhaapenas business now? (Choose one) 6usHec B HacTosALWMN
uma das opgoes) MomMeHT? (OauH oTBeT)
A Lideranga (¢ um dos lideres do Leading (one of the leaders of the JlugupytoLiee (BxoguT B 4Mcno
Mercado) market) NVMAEepOoB pbiHKa)
B Sobrevivente Survival BbpkuBatoLlee
C Sobrevivente Survival BbhkuBatoLlee
D Lideranga (¢ um dos lideres do Leading (one of the leaders of the Jlugupytouiee (BxoguT B 4Mcno
Mercado) market) NMAEepoB pbiHKa)
Competitivo Competitive KoHKkypeHTHOCnocoGHoe
Sobrevivente Survival BbikmBatoLee
Competitivo Competitive KoHKkypeHTHOCnoco6Hoe
H Competitivo Competitive KoHKkypeHTHOCnocoGHoe

90



22. Qual é o motivo principal What is the main reason for you Yto ans Bac saBnsietcs rmaBHbIM
para continuar a desenvolver to continue business? (Choose cTtumynom pAans npoAommkeHuUs
o seu negoécio? (escolha one) BeaeHus 6usHeca? (OauH oTBeT)
apenas uma das opgoes)

A 1. A capacidade de gerar 1. The ability to generate income 1. BoamoxHocTb nony4yeHns
rendimento 2. Ability to do things you love aoxoaa
2. A possibilidade de 2.B03MOXHOCTb 3aHMMaTbCcs
desenvolver uma atividade que nodumbIM genom
gosta

B A capacidade de gerar The ability to generate income Bo3moXHOCTbL nonyyeHus goxoaa
rendimento

Cc A possibilidade de desenvolver Ability to do things you love BoamoxHocTb 3aHMMaTbCA
uma atividade que gosta nobumsiM Aenom

D A possibilidade de desenvolver Ability to do things you love BoamoxHocTb 3aHMMaTbCA
uma atividade que gosta nobumbiM Aenom

E A capacidade de gerar The ability to generate income Bo3MoXXHOCTb nonyyeHus goxoaa
rendimento

F Continuar a apoiar a minha Continue to support my family and TNpogomkaTenoaaepXMBaTbCBOKC
familia e a ter a minha to be independent and have my emblon GbiTb HE3ABUCUMOW, UMETb
independéncia e o meu posto own deal. In addition, to grow. cBoe geno (busHec).
de trabalho. E ser cada vez
melhor.

G A capacidade de gerar The ability to generate income Bo3moXHOCTb nonyyeHus goxoaa
rendimento

H A capacidade de gerar The ability to generate income Bo3MOXHOCTb NonyyeHnst goxona

rendimento
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23. Por favor, indique quais os Please, indicate your main Ha3oBUTe HECKONIbKO CBOMX
principais feitos ou ganhos no achievements in business and pocTmxeHun B OusHece M
seu negocio e as principais barriers to success: HEeCKOJbKO rnaBHbIX
barreiras ao seu success: npensiTCTBUA Ha NyTM K

ycnexy:

A Feitos/ganhos: Achievements: HocTtnxenus:

1. Dominar a tecnologia complexa 1. Mastering complex technology 1.0cBoeHne CMNOXHON
sem educagdo e experiéncia without adequate education and TexHonorum be3
adequadas experience COOTBETCTBYHOLLIETO
2. Entregas de produtos para as 2. Deliveries of products to the o6pa3oBaHus u onbiTa
maiores instalagdes do pais largest facilities of the country 2. TloctaBkM wm3genuin Ha
3. Garantir um bom padrao de vida 3. Ensuring a good standard of living  kpynHenwmne o6bekTbl CTpPaHbI
para a familia for the family 3. ObecneyeHne xopoLuero
Obstaculos: Obstacles: YPOBHS XXU3HU ANsi CEMbMU
1. Dificuldades financeiras em 1. Financial difficulties in connection [NpenatcTaus:
conexao com fendbmenos with frequent crisis phenomena in 1. ®uHaHCOBbIE CNOXHOCTM B
frequentes de crise na economia the economy CBA3N C YaCTbIMU KPU3UCHBIMU
2. Clientes injustos (falta de 2. Unfairclients (non-payment, delay sBneHusMu B 3kOHOMUKE
pagamento, atraso de pagamento)  of payment) 2.HepobpocoBecTHble
3. Corrupgéo 3. Corruption KNUEHTbI(HeoNNaThbl, 3a4epPXKK1
onnar)
3. Koppynums

B Feitos/ganhos: Achievements: HocTmxenus:

1. Capacidade de dominar a 1. Ability to master the situation 1. YMeHue Bnagetb cutyaumen
situagéo 2. Attracting guests, advertising 2. TpuBnevyeHne  rocten,
2. Atrair convidados, publicidade 3. Comfortable working conditions peknama

3. Condicdes de  trabalho Obstacles: 3. KomdopTHble ycnosusa ans
confortaveis 1. Expensive rental paboTbl

Obstaculos: 2. Competition MpenaTcTeumsa:

1. Aluguer caro 3. Shortage of staff 1. Joporas apeHaa

2. Concorréncia 2. KoHKkypeHuusa

3. Escassez de pessoal 3. HexsaTka kagpos

C Feitos/ganhos: Achievements: Hoctmxenus:

Dificil responder Difficult to answer 3aTpyaHsaCh OTBETUTD
Obstaculos: Obstacles: MpenatcTeus:
Dificil responder Difficult to answer 3aTpyaHsAChL OTBETUTL

D Feitos/ganhos: Achievements: JocTtmxeHus:

1. Inicie e mantenha o projeto 1. Start and maintain the project 1. Havano un nopgepxaHue
2. A transicao para 0 2. The transition to self-financing npoekTta
autofinanciamento 3. Maintaining the leading 2.Mepexon Ha
3. Mantendo o lider positions camoduHaHcupoBaHme
posigcdes Obstacles: 3. NopaepxaHve nuavpytoLen
Obstaculos: 1. Financing no3vummn
1. Financiamento 2. Competition MpenatcTeus:
2. Concorréncia 1. duMHaHcHpoBaHve

2. KoHKkypeHuus

E Feitos/ganhos: Achievements: HoctuxeHus:

1. Ter a minha 1. To obtain financial independence 1. duHaHcoBas
independéncia financeira 2. Having a good portfolio of clients He3saBucMmocTb

2. Ter uma boa carteira de that allow me to provide a certain 2. Basa knuMeHTOB, kOTOpas
clientes, que me permitem level ofincome nossonsieT MHe obecneunTtb

assegurar um determinado nivel de
rendimento

3. Possibilidade crescimento
pessoal e profissional

Barreiras:

1. Falta de tempo

3. The possibility of personal and
professional growth

Obsticles:

1. Lack of time

onpeaenexHHbIn
aoxona

3. BO3MOXHOCTb HUYHOIO U
npodyeccroHansHoro pocTa
MpenaTtcTBuS:

1. HegoctaTtok BpemeHu

ypOBeHb
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23. Por favor, indique quais os Please, indicate your main Ha3oBUTe HECKONIbKO CBOMX
principais feitos ou ganhos no achievements in business and pocTmxeHun B OusHece u
seu negocio e as principais barriers to success: HEeCKOJbKO rnaBHbIX
barreiras ao seu success: npensiTCTBUA Ha NyTM K

ycnexy:

F Feitos/ganhos: Achievements: HocTtnxenus:
1.0rganizagao 1. Organization 1. OpraHn3oBaHHOCTb
2.Poupangas, nao haver 2. Savings 2. DkoHOMUSI
desperdicios 3. Encourage staff to work and to go 3. TMoowiepeHne nepcoHana,
3.Incentivar o pessoal a trabalhar, a  forward. KOTOpbIA roTOoB pabotatb WU
ir para a frente. BCerga uaTtu Brnepes

G Feitos/ganhos: Achievements: Hoctmxenus:

1. Ter a minha independéncia 1. Financial independence 1. durHaHcoBas

financeira 2. Customer base, which allows me  HesaBucumocTb

2. Ter uma boa carteira de clientes, to provide a certain level of income 2. basa knueHTOB, KOTOpas

que me permitem assegurar um Obsticles: no3BonsieT MHe obGecneynTb

determinado nivel de rendimento 1. Difficulties in  conducting onpegeneHHbIn YypOBeHb

Barreiras: accounting joxona

1. Dificuldades nas 2. ldentifying and evaluating a good [pensTcTBUS:

cobrangas/recebimentos and bad client 1. TpyaHocTM B BedeHun

2. Reconhecermos o que € o cliente Oyxrantepckoro yyeta

bom e qual ndo é 2. OnpepeneHne U1 oOuUEHKa

XOPOLLIEr0 1 NIIOXOro KMMeHTa

H Feitos/ganhos: Achievements: HocTmxenus:

1.Projetos vencedores em
concursos de empreendedorismo
2.Parcerias com instituicdes
relBarreiras:

1.Dificuldade burocratica
2.Dificuldade de acesso a
financiamentoevantes do setor

1. Winning projects in
entrepreneurship competition

2. Partnerships with relevant industry
institutions

Barriers:

1. Bureaucratic difficulties
2.Difficulty of access to financing

1. 3aHsaTne npmsoBbLIX MeCT C
npoekTamm B KOHKypcax
npeanpuHMMaTensCcTBa

2. MapTHepckne OTHOLLEHUS C
oTpacfieBbIMU UHCTUTYTaMm
MpenatcTeumsa:
BropokpaTtuueckune 6apbepbl

2. TpymHocTb pgocTyna K
hbrHaHCHpoBaHUIo
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24. Quais sao os seus planos para What are the plans of your KakoBbl nsaHbl Bawero
a empresa para o futuro companyinthe near future? npeanpuaT™MA B Onukanwee
préoximo (no espago de um ano, BpemA?
aproximadamente)?

A Desenvolvimento e expansao de Development and expansion of Passutue " paclumpeHne
atividades activities LesaTenbHOCTH

B Aumentar ou reduzir o negocio Folding, reduction of business CBopauvBaHue, cokpalleHve

6usHeca

Cc Manter a faturagdo da empresa Keeping the company's turnover at be3 W3MeHeHWiA, COXpaHeHue
no nivel atual the same level o6opoTa kKoMNaHMU NPUMEPHO Ha

TOM e YpOBHe

D Desenvolvimento e expansao de Development and expansion of Passutue " paclumpeHne
atividades activities [eaTenbHoCTU

E Manter a faturagdo da empresa Keeping the company's turnover at be3 W3MeHeHWlA, COXpaHeHue
no nivel atual the same level obopoTa KoMnaHuM NPMMEpPHO Ha

TOM e YpOBHE

F Manter a faturagdo da empresa Keeping the company's turnover at be3 n3MeHeHWlA, COXpaHeHue

no nivel atual the same level o6opoTa KoMMNaHMU NPUMEPHO Ha
TOM € YpOBHE

G Manter a faturagdo da empresa Keeping the company's turnover at be3 un3meHeHuI, coxpaHeHue

no nivel atual the same level obopoTa KoMNaHuM NPMMEpPHO Ha
TOM e YpOBHE

H Desenvolvimento e expansao de Development and expansion of Passutue " paclumpeHme

atividades activities nesTenbLHOCTH
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25. Avalie o atual ambiente Assess the current state of the OueHute cocTosiHue
relativamente ao entrepreneurial climate: npeanpUHUMaTenbCKOro
empreendedorismo: - In your country KNnuMarta B HacTosiLee Bpems:
- No seu pais - In your region or city -B cTpaHe B uenom
- Na sua regido ou cidade -B Bawem ropoge/pernoHe

A -1 -1 -1

0 0 0

B -1 -1 -1

-1 -1 -1
C 0 0 0
0 0 0
D +1 +1 +1
0 0 0

E +2 +2 +2

+2 +2 +2

F No pais: 0 Média. Eu acho que In the country: OAverage. | think B Crpane: 0 CpegHas. A
ja esteve pior. Quando se ouviu it's been worse. When people heard  gymato, 4to ctano xyxe. C Tex
muito falar na crise as pessoas, a lot about the crisis, the word made nop, kak nogu cTanuM MHOro
acho que a palavra Ilhes metia them afraid. And people who had cnbllwaTtb 0 Kpuance. A gymato,
medo. Acho que as pessoas que money still have money because yTO Yy nogen, y KOTopbiX Obinu
tinham dinheiro continuavam a the money did not run. | think now, [eHblN, BCe TaKXe eCTb AeHbIM.
ter porque o dinheiro ndo fugiu. at this moment, they are releasinga B pernoHe unu ropoge: +1 Ha
Eu acho que agora, neste little bit more. YpOBHe ropoaa si [ymalo, uTo
momento estdo-se a soltar mais |n the region or city: +1 At the ropog, yxe A0CTaTOuHO
um bocadinho. level of the city | think the city is MOJEepHU3NPOBaH. YpoBeHb
Na regido ou cidade: +1 A nivel remodelling very much. The level of  HoBoro cTpouTenbCcTBa
da cidade acho que a cidade estd  new construction has stopped, and |  npekpatuncs, u s gymato, 41O
a remodelar muito, muito, muito.  think people are renovating the old NIOAN  PEMOHTMPYIOT — CTapble
A nivel da construgdo nova houses. What we had, because goma. Mel  pywmm cTapble
parou e eu acho que as pessoas also, itis not justified in a city, we let 3gaHns wu pgenaem  TOMbKO
estdo a renovar o antigo. O que the buildings all fall to bits and only HOBble, YTO O4YeHb 3aTpaTHo. A
a gente tinha porque também, do new work. | think it's very, very OyMalo, 4YTO PEKOHCTPYKUMS U
ndo se justifica numa cidade, a interesting and very good, for me, at pectaBpauusas — 3TO XOPOLLO,
gente deixar os prédios todos leastin my branch, it was always ONs MeHs, MO KparHen mepe, u
cair aos bocados e s6 fazer obra my field, restoration. anst Moen OesTenbHOCTU. 3JTo
nova. Eu acho que é muito, muito Bcerga ObINo 4acTbio  MoOero
interessante e muito bom, para gena.

mim, pelo menos, no meu ramo,
foi sempre o meu ramo,
restauragao.

G +2 +2 +2

+2 +2 +2

H +1 +1 +1

+1 +1 +1
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economia
2.Comunicacdo e marketing

3.Investigagéo e
desenvolvimento

2.Communication and marketing
3.Investigation and development

26. Que areas considera The implementation of what areas Peanusauus Kakunx
essenciais para o of support and development of HanpaBneHMW noOAAEPXKU U
desenvolvimento, com small and medium-sized pa3BuUTUS Manoro U cpeagHero
sucesso, dos negocios das businesses is necessary for ©6usHeca Heobxoguma Bam
pequenas e medias successful business development: pgnsa ycnewHoro pa3BuTUS
empresas: 6usHeca:

A 1. Empréstimo com juros baixos 1. Low interest lending 1. KpeanTtoBaHue nop HU3KUMWA
2. Melhoria do poder de compra 2. Improvement of the purchasing MNPOUEHT
da populagéo power of the population 2. YnydyweHne noKynaTenbCKon
3. Reducdo da carga fiscal, em 3. Reduction of the tax burden, in cnocobHOCTM  HaceneHwus B
especial o IVA particular VAT uenom

3. CHmxeHne HanoroBoro
Opemenn, B yactHoctn HOC

B 1. Investimentos 1. Investments 1. IuBectnuumn
2. Termos contratuais com 2. Contractual terms with suppliers 2.[loroBopHbleycnoBusicnoctas
fornecedores com pagamento with deferred payment LMKaMmMcoTcpoYKomnaTexa
diferido

Cc Dificil responder Difficult to answer 3aTpyaHACh OTBETUTL

D 1. Varios beneficios - impostos, 1. Various benefits - tax, rental 1. PaanuuHble nbrotel -
beneficios de aluguel benefits HanoroBsble, NbroThbl no
2. Criar condigbes especiais 2. Make special conditions for apeHaHou cTaBke
para atrair financiamento attracting funding 2. CpenaTb  cneuuwanbHble

YCINOBUST MO NPUBIIEYEHUIO
drHaHCcHMpoBaHus

E 1. Gestdo de empresas para 1. Business management (for 1. YnpaBneHnve 6u3Hecom (ans
empresarios/as de outras areas entrepreneurs from other business npegnpuHumartenen w3 Opyrux
de negdcio areas) cchep 6usHeca)

2. Fiscalidade 2. Taxation 2. Hanoroo6noxexue
3. Nogbes de contabilidade 3. Notions of accounting 3. YnpouweHns B Byxantepckom
yuéTe

F Acho que deveriamos ter | think we should have free training. A Aagymaw, Ham  OOMKHbI
formagdes gratis. Mais More free training. More information, npegnaratb becnnaTtHoe
formagdes gratis. Mais because | think that in our country laws  oGy4yeHue. Bonblie
informagdo, porque eu acho are always coming out, because now | wuHdopmauum, MOCKOITbKY
que no nosso pais estdo even think there is a new law that is nocTossHHO wm3gaTCA HOBblE
sempre a sair leis, leis, leis, comingout...thatldon'tknowsowell. 3akoHbl, ¥ paxe cenyac
porque agora até acho que ha BbIXOANT HOBbIN 3aKOH,
uma lei nova que esta a sair... KOTOPbIA S HE OYEHb XOPOLUO
que eu ainda nao estou bem. 3Hato.

G 1. Gestédo de empresas 1. Business management 1. YnpaeneHne 6usHecom
2. Fiscalidade 2. Taxation 2. Hanoroo6noxeHue

H 1.Empreendedorismo, gestdo e 1. Management and economy 1. YnpaBneHue 1 aKkoHOMMKa

2. KoMMyHMKaLmn 1 MapKeTUHr
3.MccnepoBaHue n paspaboTka

96



27. Na tabela seguinte encontram- Below are a few points of view Hwuxe npeacTaBneHo
se alguns pontos de vista about doing business by women. HecCcKONbKO TO4YeK 3peHust o
(frases) acerca do Which of these statements do you BeaeHuun 6usHeca
empreendedorismo feminino. agree with, and with which you do eHwmnHamm-

Indique se concorda, nao not? npeanpuvHUMaTensamMu. Cc
concorda ou ndo concorda KaKMMWU U3 HUX Bbl COrMacHbl,
nem discorda com cada uma a Cc KakKumu HeT?

dessas frases.

1 1.E mais dificil, paraas mulheres It's more difficult to succeed in 1.KeHwwnHam 06bIYHO CroXHee
ter sucesso numa atividade business for women than for men pobuTtbca ycnexa B 6usHece,
empresarial do que para os yemM MyXXYMHam
homens.

2 2. Existe uma desigualdade de There is a gender inequality in the 2. CywecTByeT AucCKpuMnHaums
género no acesso a cargos de appointment to senior management Mo reHgepHOMy MpU3Haky npu
chefia em Portugal/ Belarus positions in your country. HasHaveHun Ha BbICLUNE

ynpasrieH4Yeckme OOJIKHOCTU B
Bawewn ctpaHe.

3 3.E mais dificil para as mulheres It is more difficult for women to do 3.B Balwueii cTpaHee xeHLMHaM
desenvolverem uma atividade business in your country than for cnoxHee BECTU
empresarial em Portugal/  women in your country than in npeanpvHUMaTenbCckyto
Belarus do que noutros paises European countries 0eATenbHOCTb, yem
europeus XuTenbHuLam €BPONencKknx

cTpaH

4 4Em Portugal/ Belarus, as In your country women 4. B Bawen cTpaHe ang
mulheres empreendedoras entrepreneurs are needed in KeHWWH-NpeanpuHUMaTenen
precisam de recorrer a additional programs / measures t0  HyXHbl OOMONHUTENbHbIE
programas ou medidas support their business nporpammbel  /  Mepbl MO

adicionais para conduzirem o0s
seus negocios

nogaepxke ux GusHeca

45

3,5

2,5

15

0,5

mAgree = Disagree

Figure 4. Results of the responds on the question Ne27. (Belalarusian participants)

Source: Author’s own-elaboration based on the results of interview
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4,5
3,5
2,5 3

15

1
0,5 -
0

m Agree = Disagree

Figure 5. Results of the responds on the question Ne27. (Portuguese participants)

Source: Author’s own-elaboration based on the results of interview

28. Pertence,ouasuaempresa,a Do you or your organization CocTtoute nu Bbl unu Bawa
associagdoes comerciais ou participate in business opraHusauus B
industriais ou a tipo de associations or communities? npeanpyMHUMaTENbCKUX
organizagbes que promovam o6begnHeHusnXx,

0 associativismo? accoumaumsx, cooblecTsax?

A Sim, e eles ajudam a fazer Yes, it helps to do business, [a,oHu nomorawT BeAeHUO
negécios. Confederagdo de Belarusian Confederation of 6u3Heca. Benopycckas
Empreendedorismo entrepreneurship KoHbeaepauns
daBielorrussia npeanpuHMMaTensCcTBa

B Nao No Het

Cc Nao No Het

D Néao No Het

E Nao No Het

F Sim, sou associada da Yes, the Commercial and Industrial [Oa, s $BNSiOCb COTPYAHUKOM
Associagao Comercial e Association of Vila Real. ToproBo-NpOMbILLIIEHHON
Industrial de Vila Real. accouunaumm Buna-Peanb.

G Sim, apoiam-me no Yes, it provides a supportformeinthe [a, nopgepxvBawT MeHs B
desenvolvimento da minha development of business activity, passutum Moen nenosomn
atividade empresarial, apoiam- provide training programs for me and akTuBHOCTH, obGecneymsaioT
me através de programas de my employees y4ebHbIMM nNporpamMmamu, Kak
formagao, tanto para mim, como MeHS1, Tak U MOUX COTPYAHMKOB
para os meus empregados

H Sim, neste momento estou a Yes, now | am receiving financial [Oa, B pfgaHHbIA MOMEHT 9
receber apoio financeiro e de support and training from an nonydat nHaHCoBYIO
formacdo de uma associagdo association promoting my business noggepxkky u  0byyeHne OT
promotora do meu setor sector. accoumauum, npoasuraroLLemn

empresarial.

cBoOW Ou3Hec.
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de bens / servigos e relagbes
publicas

2. Na esfera do financiamento
das empresas

goods / services and PR

2. In the sphere of business
financing

29. Em que areas considera In which areas do you think TMony4yeHue AONOJTHUTENbHbIX
que necessita de mais you need to get additional 3HaHMW B kakux cpepax Heo6xoaMMO
conhecimento e apoio para knowledge for developing nuyHo Bam Ha cerogHsAWHMA AeHb
o desenvolvimento da sua your business? AnAa passutua Bawero 6usHeca?
atividade empresarial?

A 1. No dominio da promocdo 1. In the field of promotion of 1. B ccepe npoasuxeHus Tosapos /
de bens / servigos e relagdes goods / services and PR ycnyr u PR
publicas 2. In the sphere of business 2. B cdepe prHaHCMPOBaHWs BusHeca
2. Na esfera do financiamento financing 3. B cthepe nogbopa u ynpaBneHus
das empresas 3. In the field of personnel nepcoHanom
3. No dominio da selecgdo e selection and management 4. B cepe CTpaTer1yeckoro
gestao de pessoal 4. In the field of strategic nnaHMpoBaHWs
4. No campo do planejamento  planning 5. B cchepe TEXHOMOTMIA Npoaax
estratégico 5. In the field of sales
5. No campo das vendas de
tecnologia

B 1. No recrutamento e selegcdo 1.In the field of personnel 1.Bcdepenogbopanynpasnennsnepco
2. No planeamento  Selection and management Hanom
estratégico 2. In the field of strategic 2.B chepe cTpaTernyeckoro

planning nnaHnpoBaHus

Cc No campo das vendas de In the field of sales B cdepe TexHonorun npogax
tecnologia

D O conhecimento que tenho € My knowledge is enough for me  MHe BnonHe JOCTAaTOYHO MOMX 3HAHWN
suficiente para o}
desenvolvimento da minha
atividade

E O conhecimento que tenho € My knowledge is enough for me  MHe BnonHe AOCTAaTOYHO MOMX 3HAHWNA
suficiente para o}
desenvolvimento da minha
atividade

F Na éarea da gestdo e da In management and B obnacTtn ynpasneHus n opraHnsaummn
organizagao. organization. B copepe OPUCOVKLMM "
Também em legislagdo e Also, in legislation and human 3akoHogaTenscrTBsa.
recursos humanos. resources. B cdepe nopGopa M ynpasneHus

nepcoHarnom
Nas vendas online In online sales B oHnanH-npogaxax
H 1. No dominio da promocédo 1. In the field of promotion of 1. B ccepe npoasuxeHuss ToBapos /

yenyr n PR
2. B chepe pmHaHcupoBaHus 6usHeca
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30. Considera que a sua Do you think that your family lifein CuuTaete nu Bbl, 4TO Bawa
familia, de alguma forma, any way affect your work in the cemelHass Xu3Hb KakumM-nu6o
afeta o seu trabalho na company? Why? How? obpa3zom BnuMAeT Ha Bawy
empresa? Porqué? Como? paboty B komnaHuun? lMoyemy?

Kakum o6pazom?

A Sim. Uma mulher em Yes. A woman in comparison with a [a. Y XeHLWuHbl N0 CpaBHEHUIO C
comparagcao com um homem man has less time, because of wMyxunHOM B pasbl  MeHblue
tem menos tempo, por causa household issues, childbirth, BpeMeHun, Tak kak 4acTb OTHUMAIOT
de questdes domésticas, parenting. Therefore, to become a ObIToBble BOMPOCHI, BOCNUTAHUE
parto, parentalidade. successful businessman or leader, a pgetei. Mo3TOMy >XeHLLMHE, YTOObI
Portanto, para se tornar um woman needs to do more in less time. cTaTb ycnewHbIM GU3HECMEHOM
empresario ou lider de Thanks to my spouse, who helps me unu pykosoautenem, Hago
sucesso, a mulher precisa and supports. ycneBaTb Gonbluee 3a MeHbLuee
fazer mais em menos tempo. Bpemsa. Cnacubo moemy cymnpyry,
Gragas ao meu cbnjuge, que KOTOpbIA MHE MNOMOraeT U MeHs
me ajuda. nogaepxvsaer.

B Nao No Het
Nao No Het

D Sim. Familia, as criangcas Yes. Family, children help to focus on [Oa. Cembs, pgetm nomorarT
ajudam a se concentrar em otherissues, which stimulates the birth nepeknioyatbcs Ha Apyrue
outras questbes, o que of newideas. The family helps restore Bonpocsl, 4yTo  CTMMynupyeT
estimula o nascimento de their physical and emotional health. poxaeHve HoBbix uaen. Cembs
novas idéias. A familia ajuda noMoraeT BOCCTaHOBWUTb  CBOE
a restaurar sua saude fisica e dum3nyeckoe Un 3IMoLMOHanbHOE
emocional. 3[40pOBbLE.

E N&o. De forma alguma. Pelo No. On the contrary: My work is a Het. CoeBcem HeT. Hanpotus: y
contrario: tenho a minha source ofincome and to ensure agood MeHs eCTb CBOW GU3HEC, KOTOPbIN
empresa para ter uma fonte standard of living for my family (for me sBnsietca  MOMM  WCTOYHUKOM
de rendimento e para and my son). goxoaa n obecrnedmBaeT XOpoLUmin
assegurar um bom nivel de YPOBEHb XWU3HW AN MOEN CeMbM
vida a minha familia que é (ans meHsa 1 Moero cbiHa).
composta por mim e pelo
meu filho.

F Sim, quer dizer, afeta e ndo Yes, because being a family company [Oa, 3To Tak, NOCKOSfbKY Yy Hac C
afeta, porque sendo uma sometimes we bring working troubles myxem cemeinHbIn 6Gu3Hec, U
empresa familiar talvez uma inside family life. WHOrA4a Mbl MEpPeHocuM  CBOWU
pessoa leve algum problema pabo4ne npobnembl Ha CeMeHyIo
para casa e talvez até arranja
uma discordia.

G Nao, porque apesar de ser No, because, despite the family Het, notomy 4tO, HecMoTpsa Ha
uma empresa familiar, cada business, everyone is busy with their cemeliHbIi GU3HeC, Kaxablh 3aHAT
um sabe ocupar o seu lugar own business in the company. cBOMM OenOM B KOMMaHWW.
dentro da empresa. Cada um Everyone does his job and does not Kaxgpbii BeinonHseT cBoto paboty
tem a sua fungéo definida e interfere with the work of others. n He mewwaeT paboTte apyrux.
ndo se metem no trabalho
dos outros.

H Sim,o trabalho como Yes, work as an entrepreneuris avery [a, paboTta B KayecTtBe
empreendedora é um demanding job and requires a lot of npegnpuHumaTtens sABngaeTcs
trabalho muito exigente e time, so that to maintain good family o4yeHb cnoxHonm 3agaven wu
exige muito tempo, pelo que, cohesion, a correct time management TpebyeT MHOrO BpeMeHW, NO3TOMY
para se manter uma boa is necessary. Ons  NOAAEepXaHus  XopoLuen
coeséao familiar € necessaria CMITOYEHHOCTH cemMbu
uma correta gestdo do Heobxoanmo npaBubHoOE
tempo. ynpasneHne BpeMeHeM.
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vezes, a vida pessoal e familiar
é afetada. As horas dedicadas
ao empreendedorismo  sdo
sempre mais acentuadas do
que de um trabalhador normal,
pelo que, por muito boa gestéo
do tempo, por vezes nem
sempre se consegue conciliar
com o tempo familiar e vice-
versa.

Usually, to work is devoted more time
than to the family.

31. Considera que seu o trabalho Do you think that the activities of Cuutaete nu Bbl, yTO
na empresa afeta a sua vida the company affect your personal pesTenbHOCTb KOMMaHUM
pessoal e familiar? Porqué? and family life? How and why? BNUSAET Ha Bally FNUYHYO U
Como? cemerHyl0 Xu3Hb? Kak wm

noyemy?

A Influencia, como ndo ha tempo Influences, as there isn't enough time Bnusier, Tak Kak He xBaTaeT
suficiente para a educagdo for brining up children, attention to my BpemeHu Ha  MOMHOLEHHOE
completa das criangas, atengdo husband and so on. Managerial status BocnuMTaHWe [OeTel, BHUMaHWEe
para o marido e assim por adds rigidity to the character, what myxy un 1A4.
diante. O fato de ser gestora makes the relationship in the family pykosoacTBO pobasnsiet
traz-me uma maor rigidez de worst. KECTKOCTU  XapakTepy,  4To
carater, o que afeta o BMMSIET Ha OTHOLLEHNS B CeMbe
relacionamento com a familia. He B NyYLLYO CTOPOHY.

B Néo. No Het

C Nao. No Het

D Sim. Estimula. Yes. Stimulates. Oa. Ctumynupyet

E Sim, uma vez que despendo Yes, | spend more time at work than [a, nockonbky s Tpayy 6onblie
mais tempo ao trabalho do que with my family and it is not always BpemeHn Ha paboTy, 4em Ha
a familia, uma vez que asseguro  possible for me to devote to my son. cBol CceMblo, MHE He Bcerga
todo o servigco que recebo na Nevertheless, a few days aweek | can ygmaetca ygensTb  BHUMaHue
empresa, nem sempre me €& work at home, this allows me to be moemy cbiHy. Ho BmMecTe ¢ Tewm,
possivel dedicar a atengdo que closer to him and put more attentionon  Heckonbko AHEW B Hedemnwo s
gostaria ao meu filho. Mas, his brining up. mory paboTtatb goma, 4TO
independentemente disso, e nossonseT MHe Bcerga ObiTb
como alguns dias or semana psgoM € HUM U Gonblue
trabalho a partir de casa, isso BHUMaHUSA yaensTb ero
permite-me estar sempre perto BOCMUTaHMIO.
dele e acompanhar mais de
perto o seu crescimento.

F Sim, por vezes os problemas da Yes, sometimes the company's [a, mHorga npo6nemsl KoMnNaHum
empresa acabam por ser problems influence “home mood”’, B KOHEYHOM UTOre MPUHOCATCS U
levados para casa, onde ndo where they should not be. OTpaXalTCs Ha HacCTPOeHUN B
deveriam estar. aome.

G Sim, porque convivemos muito  Yes, because we live together, and [a, notomMy 4TO Mbl XMBEM
juntos e por vezes chocamos e sometimes the company's work BwmecTe, n uHorga pabouve gena
isso as vezes passa da esfera process penetrate into our family life. KOoMnaHum NPOHMKaT B
da empresa para a esfera CEMEWHYH0 XN3Hb.
familiar

H Sim, pela exigéncia que o Yes, sometimes entrepreneurship [Oa, mHorga npeanpuHn-
empreendedorismo tras, por affects personal and family life. maTenbcTBO ckasbiBaeTca Ha

NUYHOM U CEMEWHOW  XKWU3HW.
Yawwe BCEro paboTe
nocesiaeTcs Gonblle BpEMEHM,
YeM CeMbe.
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facilmente se adaptam a novos
desafios e a necessidade de
efetuar diversas tarefas ao
mesmo tempo.

32. Considera que o facto de ser Do you think that the fact of being CunTtaete nu Bbl, 4TO hakT
mulher |he traz algum a woman bring you some ObiTb XEHLWWHON MNPUHOCUT
conhecimento ou vantagem no advantage or knowledge in Bam Kakoe-TO NpeUMyLLECTBO
desenvolvimento da sua running your company? Which wnu 3HaHuA B ynpaBreHUM
atividade empresarial? Qual oneis it? Why? Bawen komnaHuen? Kakon us
ou quais? Porqué? Hux? Moyemy?

A As vezes é mais facil conseguira Sometimes it is easier to achieve the WHoraa npowe  pobutbes
agao desejada de um desired action from a subordinate HyxHoro OencTBus oT
subordinado devido a due to the female approach (smile, nog4MHeHHOro 6naropaps
abordagem feminina (sorriso, kind request). If the woman is »eHckoMmy nogxogy (ynbiGKow,
pedido gentil). Se a mulher é beautiful, there is a certain npocbboi). Ecnu xeHwwmHa
bonita, ha uma certa vantagem advantage in dealing with male «kpacuBas, TO eCTb
em lidar com clientes do sexo clients, based on sympathy, you can onpegeneHHoe npenMyLLECTBO
masculino, com base na realize a deal or acquire a new B paboTe C  KIMeHTaMu-
simpatia, pode-se realizar um business partner. My>XX4YMHaMK, Ha Gase cumnaTuu
negécio ou adquirir um novo MOXHO peanu3oBaTb CAeErnky
parceiro de negdcios. unu npnobpecTn HoBoro GusHec-

napTHepa.

B Intuicdo Intuition UHTYnumns

Cc Nao No Het

D Nao No Het

E N&o. Penso que é indiferente ser No. | do not think so.ltis indifferentto Het. A Tak He cuuTawn. A He
homem ou mulher. Penso que be a man or a woman. | do not think agymair, 4TOo ecTb Kkakoe-To
ndo existe qualquer vantagemno there is any advantage in the npeumwecTBo Ana passuTUA
desenvolvimento de um negécio, development of a business because (npougeTtaHus) 6usHeca, B TOM,
pelo facto de se ser homem ou you are a man or a woman. YTO Thl MYXUYMHA UMK KEHLLMHA.
mulher.

F Talvez em alguma é&rea, na Maybe in some area, in the MoxeTr OblTb, B  KakoW-TO
organizagdo por exemplo, no organization for example, and in o6nactu, Hanpumep, B
sentido de poupangas. Fago savings. | have several discount opraHusauuMu, B  OTHOLUEHUU
diversos cartdes de descontos, cards, which | have an advantage. 3koHOMuMM. Y  MeHa  eCTb
gue aproveito. O meu marido My husband does not care about it. HECKONMbKO AMCKOHTHBLIX KapT,
ndo liga nada isso. KOTOopble 9 ncnonb3ayo. Mo myx

He 3aboTnTCA 06 3TOM.
Nao No Het

H Sim, as mulheres estdo Yes, women are used to performing [a, >XeHWwWHbl NPUMBLIKIN K
habituadas a terem varias various duties (professional or BbINONHEHWIO pasnnyHbIX
responsabilidades (profissionais family) at the same time. ob6s3aHHoCTEN
ou familiares) de modo que mais (npodeccuoHanbHbIX unu

CEMeVIHbIX) OAHOBPEMEHHO.

102



33. Quais sdo as principais What are the main difficulties that KakoBbI OCHOBHble TpPyAHOCTH,
dificuldades que enfrenta you faced in dealing with other koTopble Bbl ucCnbiTbiBaeTe B
considerando o employees of the company? OTHOLUEHUAX c apyrumu
relacionamento com COTPYAHUKaAMU KOMNaHun?
outros/as
colaboradores/as da
empresa?

A Nao No Hert

B Confianga Confidence Hosepue

Cc Nao No Het

D Confianga Confidence Oosepue

E N&o aplicavel, umavezquea No, because | am my company. Het. TlMockonbky & M ecTb Mos
minha empresa sou eu. KOMMaHus.

F Acho que a maior dificuldade | think the biggest difficulty is when A paymai, 4to camas 6onbluas
é quando sao influenciaveis. they are pressed. TPYAHOCTb  3aKknio4vaeTcsd B TOM,
Eu ja tive aqui um KOraa Ha HUX AaBsT.
empregado que influenciava
os outros. Influenciava-os a
nao meterem as maquinas
nas carrinhas, nos carros
deles, ou dizia para os
outros: “vamos embora, ja s6
falta meio metro, mas esta
na hora de ir embora”.

Depende muito dos colegas

deixarem-se influenciar.

Acabei por o despedir, pois

ndo tinha perfil para trabalhar

€ONNOoSCo.

Néao No Het

H N&o (Estas duas empresas No, (Both companies are on the stage

estdo numa fase inicial do
seu desenvolvimento, pelo
que a coesao e o espirito de
dedicagdo é muito forte entre
todos. No entanto, a gestao
dos recursos humanos nem
sempre ¢ facil, pelo que é

esperado que  existam
algumas dificuldades no
futuro).

of their development, so the cohesion
and the spirit of dedication is very
strong among all. However, human
resource management is not always
easy, so it is expected that there will
be some difficulties in the future.)

Het, (O6e komMnaHuy noka TONbKO
Ha CcTaguM CBOEro pasBUTUS,
noaToMy Moka noaaepXusaeTcs oyx

CMNNOYEHHOCTHU "
CaMOOTBEPXXEHHOCTH. OpHako,
ynpasneHue nepcoHanom He

BCerga AaeTcs nerko, No3aTomy ectb
BEPOSATHOCTb, 4TO B Oyaywiem
BO3HUKHYT HEKOTOPLIE TPYAHOCTU.)
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34. Primeiramente, a carreira de First of all, the career of awoman B nepByr o4yepeab Kapbepa

uma empresaria permite: entrepreneur allows a woman: XeHLWMHbI-NpeanpuHUMaTens
NO3BOJISIET XEHLIUHE:

A 1. Faga mais dinheiro 1. Make more money 1. bonbLwe 3apabaTbiBaTh
2. Mude o mundo para melhor 2. Make the world better 2. MeHsiTb MUp K nyyliemy
3. Estar envolvido em negécios 3. To be engaged in favorite 3. 3aHumaTbca  MoOGUMbIM
favoritos business gernom
4. Crescer profissionalmente 4. Grow professionally 4. Pactu npodeccuoHanbHo

B 1. Estar envolvido em negdcios 1. To be engaged in favorite 1. 3aHumaTtbca  MOOGUMbIM
favoritos business aenom
2. Crescer profissionalmente 2. Grow professionally 2. Pactu npodeccuoHaneHo

C 1. Estar envolvido em negdcios 1. To be engaged in favorite 1. 3aHumaTbca  MOOGUMbIM
favoritos business aenom
2. Crescer profissionalmente 2. Grow professionally 2. Pactu npodeccuoHaneHo

D 1. Estar envolvido em negdcios 1. To be engaged in favorite 1. 3aHumaTbca  MOOGUMbIM
favoritos business aenom
2. Crescer profissionalmente 2. Grow professionally 2. Pactu npodeccuoHaneHo

E 1. Aumentar o seu nivel de 1. Increase yourincome level 1. YBenuuuTb aoxon
rendimento 2.To be engaged in favorite business 2. 3aHumaTbcs  MIOGUMBLIM
2.Crescer profissionalmente 3. Grow professionally aenom
3. Ter mais tempo livre 3. Pactu npodeccrnoHanbHo

F 1. Faga mais dinheiro 1. Make more money 1. Bonblwe 3apabaTbiBaTh
2. Mude o mundo para melhor 2. Make the world better 2. MeHsiTb MUp K nyywiemy
3. Estar envolvido em negécios 3. To be engaged in favorite 3. 3aHumatbca  nobyvMbiM
favoritos business aenom
4. Crescer profissionalmente 4. Grow professionally 4. Pactn npoceccuoHansHo

G 1. Estar envolvido em negécios 1. To be engaged in favorite 1. 3aHumaTtbca  MOOUMbIM
favoritos business noenom

H 1. Crescer profissionalmente 1. Grow professionally 1. Pactu npogeccrmoHansHo

104



35. O que pensa que motiva uma What do you think motivates Y10 no Bawemy MHEHUIO
mulher a criar o seu préprio women to open their MOTUBMPYET XEeHLIUH OTKPbIBaTb
negocio? business? cBoW 6usHec?

A Ambicao ao nivel do Career ambitions and the need KapbepHble ambuunm n NoTpebHOCTL
desenvolvimento da sua carreira  to realize oneself in business peanunsaumun cebs B busHece

B 1. Intuigdo — compreensdo das 1. Intuition - understanding of 1. HTynumsa — noHMMaHWe TeHaeHUnn
tendéncias do meio empresarial  trends in the business world B Mupe 613Heca
2. Ambigdo ao nivel do 2. Career ambitions and the 2.KapbepHbie ambuumm "
desenvolvimento da sua carreira need to realize vyourself in noTpebHocTb peanusaumm cebs B

business 6usHece

Cc Ambicao ao nivel do Career ambitions and the need KapbepHble ambuunm n NoTpebHOCTL
desenvolvimento da sua carreira to realize oneself in business peanunsauumn cebs B busHece
e a necessidade de se
autorrealizar no meio
empresarial

D 1. Responsabilidade pela sua 1. Responsibility for the family 1. OTBETCTBEHHOCTb Nepef ceMben —
familia 2.Internal need (motives) for Hano 3apabaTbiBaTb AEHbIM
2. Necessidade interna de ser creativity 2. BHyTpeHHAss noTpebGHoOCTb B
criativa 3. Intuition - understanding of TBOpYecTBe
3. Intuigdo — compreensdo das trends in the business world 3. UHTynums — noHnmaHve TeHgeHunm
tendéncias do meio empresarial 4. Career ambitions and the B Mupe busHeca
4. Ambicdo ao nivel do need to realize yourself in 4. KapbepHble ambuumn 7]
desenvolvimento da sua carreira  business notpebHocTb peanusaumm cebs B
e a necessidade de se busHece
autorrealizar no meio
empresarial

E Ambicéo ao nivel do Career ambitions and the need KapbepHble ambuummn 1 notTpebHOCTb
desenvolvimento da sua carreira to realize oneself in business peanusauuu cebs B GusHece
e a necessidade de se
autorrealizar no meio
empresarial

F 1. Responsabilidade pela sua 1. Responsibility for the family 1. OTBETCTBEHHOCTb Nepef ceMben —
familia 2. Intuition - understanding of Hapo 3apabaTbiBaTb A€HbIM
2. Intuicdo — compreensado das trends in the business world 2. IHTYynums — NnoHMMaHue TeHaeHUuiA
tendéncias do meio empresarial 3. Career ambitions and the B Mupe busHeca
3. Ambicdo ao nivel do need to realize yourself in 3. KapbepHble ambuumu "
desenvolvimento da sua carreira  business notpebHocTb peanusaumm cebsa B
e a necessidade de se 6usHece
autorrealizar no meio
empresarial

G 1. Responsabilidade pela sua 1. Responsibility for the family 1. OTBETCTBEHHOCTb Nepef ceMbel —
familia 2. Intuiton - understanding of HaAo 3apabaTbiBaTb AeHbLI
2. Intuico — compreensado das trends in the business world 2. NHTYynums — noOHMMaHue TeHaeHuui
tendéncias do meio empresarial B Mype busHeca
empresarial

H Ambicgao ao nivel do Career ambitions and the need KapbepHble ambuummn 1 notTpebHoCTb

desenvolvimento da sua carreira

e a necessidade de se
autorrealizar no meio
empresarial

to realize oneself in business

peanusaummn cebs B busHece
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36.

Considera que existem
algumas areas de atividade
que nao sao apropriadas para
as mulheres?

How do you think if there are
spheres of business that are not
suitable for women?

EcTb nn, no Bawemy MHEHMUHO,
XXEHCKMe U HeXeHcKue cdepbl
Ou3Heca?

A Nao No Hert

B Sim. (Produgdo, Logistica e Yes. (Production,Logistics and [a. (MponseoacTso, Jloructuka u
transportes, ~Consultoria em transportation, Innovative and high nepeBosku, VIHHOBALMOHHbIE W
inovagdo  (Tecnologias  de  technology) BLICOKME TEXHOMOMM)
Informagéo) e alta tecnologia)

C Nao No Het

D Nao No Het

E Nao No Het

F N&o, penso que as areas sdo No, | think the areas are suitable, Het, a gymato, yto atn obnactu
adquadas, embora haja algumas although there are some more noagxoasaT, XoTa ecTb U 6Gonee
areas mais dificeis para se difficult areas to work with. But for TpygHble obnactn ans paboThbl.
trabalhar., Mas tanto para both men and women. Ho v ona My>X4vH, 1 Ans KeHLWH.
homens como para mulheres.
Nao No Het

H Nao No Het
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profissional em areas de apoio a
gestao

2. Provide women entrepreneurs
with information of opening their own
business and to open access to
study

37. O que é necessario que seja What is necessary to change in Y4YTo HYXHO W3MeHUTb B
mudado em Portugal / Belarus, Portugal / Belarus for motivating Moptyranum /| Benapycwu,
para motivar as mulheres a women to found their own 4TOOGbI 6onblue XEHLWUH
tornarem-se empreendedoras business? BblOMpanu Kapbepy
(isto é, a criar o seu proéprio npeanpuvHumartenen?
negocio)?

A 1. Aintroducéo de determinados 1. Introduce additional benefits for 1. BsecTn gononHUTENbHbIE
beneficios adicionais (para women entrepreneurs in certain nbroTbl ansa KEHLMH-
empreendedoras) em Dbusiness areas npegnpuHumMaTenen B
determinadas areas de atividade 2. To make special conditions for OnMpeAeneHHbIX chepax
2. Condigbes especiais de attracting financing for women ©OW3Heca (HarnoroBble, NbroTel N0
financiamento entrepreneurs apeHHou cTaBke)

2. Coenatb  cneuuarnbHble
YyCNOoBUST MO MPUBIEYEHMIO
hHaHCMPOBaHWS OIS KEHLLWH-
npegnpuHumMaTenen

B 1. Condigbes especiais de 1. To make special conditions for 1. Cpenatb  cneumanbHble
financiamento attracting financing for women ycnoBuss nNoO  MPUBMNEYEHMIO
2. Educacdo e formagdo e€ntrepreneurs bHaHCMPOBaHWSA AN KEHLLWH-
profissional em areas de apoio @ 2. Provide women entrepreneurs NPEANPUHUMAaTENEN
gestéo with information of opening their own 2.06ecneunts KEHLMNH-

business and to open access to npegnpuHUMaTenen

study WHopMauuen no Bonpocam
OTKPbITUS co6CTBEHHOTO
OusHeca M gaTb BO3MOXHOCTb
obyyaTbcs

C Condicdes especiais de To make special conditions for CpgenaTtbcneunanbHble YyCNoBus
financiamento attracting financing for women no NpuBreYeHnio

entrepreneurs bHaHCMPOBaHWSA AN KEHLLWH-
npegnpuHuMaTenei

D Educagéo e formagdo Provide women entrepreneurs with OGecneunTb XKEHLLWH-
profissional em areas de apoio a information of opening their own npeanpvHumartenen
gestéao business and to open access to uHdopmauven no Bonpocam

study OTKPbITUSA COBCTBEHHOTO
6usHeca M JaTb BO3MOXHOCTb
obyyaTbes

E Educagéao e formagdo Provide women entrepreneurs with OGecneunTb YKEHLLWH-
profissional em areas de apoio a information of opening their own npeanpvHumartenen
gestéao business and to open access to uHdopmauven no Bonpocam

study OTKPbITUS COBCTBEHHOrO
OusHeca M gaTb BO3MOXHOCTb
obyyaTtbcs

F 1. Condigbes especiais de 1. To make special conditions for 1. Cpenatb cneunanbHble
financiamento attracting financing for women ycnoBus no  nNpuBNEYEHUIO
2. Educacdo e formagdo €ntrepreneurs hHaAHCMPOBaHWS AN KEHLLWH-

npegnpuHumaTenen
2.06ecnevunTb
npeanpuHuMarenen
WHopmaLmen no Bonpocam
OTKPbITUSA COBCTBEHHOTO
OusHeca M paTb BO3MOXHOCTb
obyyartbcs

KEHLLMH-
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37. O que é necessario que seja What is necessary to change in Y4YTo HYXHO W3MeHUTb B
mudado em Portugal / Belarus, Portugal / Belarus for motivating Moptyranum /| Benapycwu,
para motivar as mulheres a women to found their own 4TOOGbI 6onblue XEHLWUH
tornarem-se empreendedoras business? BblOMpanu Kapbepy
(isto é, a criar o seu proéprio npeanpuvHumartenen?
negocio)?

G 1. Condigbes especiais de 1. To make special conditions for 1. Cpenatb  cneunanbHble
financiamento attracting financing for women ycnoBuss nNO  MPUBMNEYEHMIO
2. Educacdo e formagdo e€ntrepreneurs dpMHaHCMpOoBaHNA ANSA XKEHLUWH-
profissional em areas de apoio @ 2. Provide women entrepreneurs NPeanpuHAMaTenei
gestao with information of opening their own 2.06ecneunts KEHLLNH-
*Seria importante que houvesse business and to open access to npeanpuHumartenen
mais apoios para a maternidade.  study. WHdopMaumen no  Bonpocam
Nem sempre os horarios dos * Support maternity. Due to the tight OTKPbITUA coBCTBEHHOMO
jardins de infancia  sdo work schedule, it is difficult to devote OW3Heca 4 aaTb BO3MOXHOCTb
compativeis com quem trabalha, enough time to raising children. oby4arbes
por exemplo, por turnos, ou * Toppepxka maTepuHcTBa. B
chega a casa mais tarde. CBA3W C MNNOTHbIM paboynm

rpaduKoM  CIMOXHO  yaensiTb
[OCTaTo4HO BPEMEHM
BOCMMTaHWIO AeTeN.

H 1. Condigbes especiais de 1. To make special conditions for 1. Cpenatb  cneunanbHble
financiamento attracting financing for women ycnoBus NO  MPUBNEYEHMUIO
2. Educagdo e formagdo entrepreneurs dMHaHCMpOBaHNA ANSA XKEHLUWH-

profissional em areas de apoio a
gestao

3.A criagdo de organismos
publicos para assisténcia ao
empreendedorismo feminino

2. Provide women entrepreneurs
with information of opening their own
business and to open access to
study

3. The creation of public associations
to assist female entrepreneurship

npeanpuHUmaTenen

2.06ecneunTb
npegnpuHuMaTenei
WHopMaLmen no Bonpocam
OTKPbITUSA COBCTBEHHOTO
6usHeca M JaTb BO3MOXHOCTb
obyyaTbes

KEHLLMH-

3.Co3paHne rocyaapCTBEHHbIX
accoumnaumm pgnsa  cogencTeusi
YKEHCKOMY
npeanpuHNUMaTensCTBY
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38. Atualmente, encontra-se a Have you ever participated in the YyactBoBanm nm Bbl B
implementar algum ou alguns scientific research or innovative BbInoONHeHUU Hay4HbIX
projetos (de inovagao) na sua programs? If yes, what kind of? nporpamm,
empresa? Em caso afirmativo, nccnefoBaTenbCKUX n
que tipo de projetos ou de MHHOBALMOHHbLIX NPOEKTOB?
inovagao? Ecnu pga, To B Kakux?

A Nao No Het

B Néao No Het

C Nao No Het

D Sim Yes [a

E Néao No Het

F Nao No Het

G Nao No Het

H Sim, as nossas empresas sdo Yes, our companies are research [la, HaWKW KOMNaHWW HaLeneHb
empresas de inovacdo e de and innovative companies, so the Ha WHHOBALIMOHHbIE 7]
investigagéo de entrepreneurship programs are uccrnegoBaTenbCkUe MNpPOJYKTbI,
desenvolvimento, pelo que os focused on innovation, product noaTomy nporpammel
programas de research and development. Also we npeanpvHUMaTenscTBa,
empreendedorismo que develope and create new KoTtopble Mbl noceLyaem,
frequentamos sao virados paraa applications for support. OPWEHTMPOBaHbl Ha MHHOBALMK
inovagdo e a investigagdo e N uccrnegoBaHusa n paspaboTku
desenvolvimento de produtos e npoaykToB. Takxke, Mbl cO34aem
as novas candidaturas de apoios HOBbIE MPUMNOXEHWNS.
gue estamos em concurso
também s&o nessas areas.

39. Atualmente, encontra-se a Are you implementing 3aHuMaeTecb nm Bbl
implementar algum ou alguns innovations (innovative projects) BHeapeHuem MHHOBaLUMN
projetos (de inovagdo) na sua in your company? If yes, what (MHHOBaLMOHHBLIX NPOEKTOB) B
empresa? Em caso afirmativo, kind of innovations? Bawen opraHusauun? Ecnu
gue tipo de projetos ou de Aa, TO Kakux?
inovagao?

A Sim. Desenvolvimento inovador Yes. Innovative product [a. MNHHOBaLMOHHbIE
de produtos usando material development using new raw material pa3spaboTku npoayKToB c
novo NCMONb30BaHNEM HOBOrO

matepuana

B Nao No Het
Néao No Het

D Sim, desenvolvimento de novo Yes, Development of new [a, PaspaboTka HOBOrO
equipamento de campo technological field equipment TEXHOMOIMYeCcKoro
tecnologico NPOMbICNIOBOro 060pya0BaHUs

E Néao No Het

F Néao No Het

G Nao No Het

H Sim Yes [a
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40. Avalie o grau de inovagao na Evaluate the effectiveness of OueHute ac¢pchpeKTMBHOCTL
sua empresa? innovation in your company? BHeApPEeHUs1 MHHOBaLMWA Ha
Bawlem npeanpuaTumn?

A +1 +1 +1
B 0 0 0
Cc 0 0 0
D +1 +1 +1
E +1 +1 +1
F 0 0 0
G +2 +2 +2
H +2 +2 +2
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