ICE-TEA

2018

1-3 November 201 : 1-3 Kasim 2018
Antalya Antalya

Human Capital ~ Beseri Sermaye
Innovative Industries Yenilikgi Sanayiler
and Employment  ve Istihdam

6™ International 6. Uluslararasi
Conference Ekonomi
On Economics Konferansi

Programme Program
Sessions and (__)turumlar ve
Abstracts Ozetler




Tiirkiye Ekonomi Kurumu - Ulusiararas: Ekonomi Konferans; 1-3 Kasim 2018, Antalya

© Tiirkiye Ekonomi Kurumu
Ankara, 2018

ISBN: 978-975-8958-20-7

Baskiya Hazirhk

‘® ....é

......

KUNGRE ORGANIZASYON

Oncebeci Mah. Servi Sok. No:31/2 Kolej
06600 — Cankaya — Ankara
Tel/Fax: 312 434 42 73
Web: www.diamed98.com
E-Mail: info@diamed98.com




40. Determinant factors of honey purchase and consumption in Trés-0s-

Montes region, Portugal
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Abstract

Honey is considered the only food of animal origin that can be consumed without being processed.
The honey is, also, considered a natural and healthy product with dietary, nutritional and medicinal
characteristics. Quality, geographical region of production, information available on the products’
label, brand's reputation, variety, texture, taste, aroma, appearance, packaging and price are
important factors when consumers choose to purchase honey. Thus, this research intends to identify
determinant factors on which consumers base their purchasing decision. A cross-sectional study was
developed based on a non-probabilistic sample of 474 individuals, of whom 399 were honey
consumers. Data collection took place from March to May 2016 and was based on a questionnaire
developed by Ribeiro et al. (2009), which was applied directly to consumers in the city of Braganca.
Later, data was analysed with SPSS 23.0 software. The data analysis includes a univariate descriptive
analysis and a multivariate analysis that involved the estimation of a binary logistic regression. The
significant parameters of the logit model were taste, colour, origin and certification label, at a
significance level of 1%. These characteristics explained 68.9% of the consumer's decision to purchase

honey since consumers recognize authenticity and distinctive attributes of the product.
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