1011 JUL

ISAG - EUROPEAN BUSINESS SCHOOL

Boof of Abstracts of the International Conference on

Tourism and Hospitality Management

28 08 sessRRORCRRBAY
88 Socnessene

....

SCOC

'
1Y,
e AL L L)
L sone?
’a’n’u, Senes?® e Bsese
Vover sevos jeee seses
oo st coneo? Issoe (XXX
paee?! oone | S8 e L IXY Y]
gono? «se I _.»l..‘ sees
yoreesi o o0 E b |
e A | D DN

International Conference on Tourism and Hospitality Management

¢.M ) \ . A:

D

D

Q

O

A
Z X m

L




July 2025 | Porto - Portugal

Info: www.isag.pt



Book of Abstracts of the International
Conference on Tourism and Hospitality
Management (ICTHM2025)

10t and 11* of July 2025 | Porto, Portugal

Edited by
Ana Pinto Borges, PhD and Elvira Vieira, PhD

Copyright to the authors, 2025. All Rights Reserved.

No reproduction, copy or transmission are allowed without written permission from the

individual authors.

Abstracts and Extended Abstracts were read and selected by Scientific Committee of the
ICTHM2025. All manuscripts went through a double-blind peer review process to be

presented at the Conference.

Further copies of these proceedings can be consulted at:

https://iwthm25.isag.pt/en/book-of-abstracts/

DOI: HTTPS://DOI.ORG/10.58869/ICTHM2025

ISBN: 978-989-36197-1-1

SuPPORT: ELECTRONIC | FORMAT: PDF / PDF/A
EDITOR: ISAG - EUROPEAN BUSINESS ScHOOL
PUBLISHER: ISAG - EUROPEAN BUSINESS SCHOOL

RUA DOs SALAZARES 840, 4100-442 PORTO, PORTUGAL


https://iwthm25.isag.pt/en/book-of-abstracts/

TABLE OF CONTENTS

Presentation: ISAG — European Business School ................cc.c.ciiviiiinnnnann. i
Presentation: Consuelo Vieira da Costa Foundation...................ccccceeien.l. ii

Presentation: International Conference on Tourism and Hospitality

ManagemMEeNt ... ...ttt e e e e e eaas iv
Ethics & Malpractice Statement..................coooiiiiii i Vi
CoOMMUNICALIONS .....coiiiiiii et e e et e et e e a e e e e eaans 1

Session | - “Digital Innovation, Smart Tourism and Leadership in
L= 18 E5T 1 T o1 PO 1

An Evaluation Model Proposal for Digital Booking Engines: A Service Design
and User Experience (UX) Perspective in the tourism Sector. ...........cccceeueee... 1

From Intermediaries to Enablers: Platformization and Business Model
INNOVALION iN ISIANA TOUIISITY cuneeeeeeeeeeeeeeeeeeemssmssmcesemssmssmaesaesnmssmssmsennnsnmssmeennnns 4

Perception of Tech-Savvy Millennial Tourists Regarding the Smart Tourism

Destination Image (Smart-TDI) FrameWOIK ........cuuueeeeemmmmmmmmsmssssssssnssssssssssnnnnns 6
Monitoring Platform Barra and Costa Nova Project: Agenda of Transformation
of Tourism for Territorial SUSIQINADINILY ...ceeveeeeeeeiiiieiiiiiieiieeeeeee e 9
Session Il — “Smart Tourism, Identity, and Visitor Profiles™ ..................... 11
Pilgrims of Fatima: understanding the demand Side ...........ceeeeeeeeeeerrrrrssenennns 11
Profile of the Surf Tourist in Peniche in the Low Season ..........cccueeeeeeeeeeeenns 13

Reimagining Garden Visits: Managers’ Perspectives on Smart Technologies

...................................................................................................................... 17
Tourism as Pilgrimage: Self-Discovery and Sacred Space in Boulaur.......... 20
“Fairness” factor in agrifood systems as key strategy to reduce food waste by
2027 e ———————————————————————————————————————————aa———————————————— 21
Session lll - “Human Development, Emotions and the Sustainability
Challenge in TOUNSM” .. .. ..o e e e e e eeaes 24
Pop Culture, Engagement and Visitor Profiles: The Case of Comic Con —
POIMO 2024 ...eeeeeeeeeeeeeeeee ettt et eee e et e et e st eeeesseeesesenesssnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn 24
Cultural Dimensions and Intentions towards Sustainability in Air
LT oo - 11 (o) £ N 28

Rethinking the VBN Model with Self-Conscious Emotions: A Shame-Based
Approach to Explaining the Attitude—Behavior Gap in Sustainable Tourism. 31

The role of guides in sports museums and archaeological sites: Evidence
0TI C (== ox = T 35



Values at the Core: An Innovative Educational Model Integrating Personal
Development, Marketing, and Entrepreneurship for Enhanced Skills
Development and Employee ReteNEION .......eeeeeeneeeeeeeeeeieeneecesennesesnenneenes 37

Session IV - “Digital Horizons in Tourism Innovation” ............................ 38

The Role of Augmented Reality in Brand Love and Brand Loyalty in the
HOSPItality INAUSETY «.eeeeeeieeeeeeeeeeeseseeeee e sss s s s s e e ss s s s s s s nmmms s ssn s e e nnnnnes 38

Digital Accessibility and Emerging Technologies in Cross-border Tourism: A
Bibliometric Review for the Euroregion of Northern Portugal and Galicia..... 43

How Smart Tourism Destinations' Operational Base Impacts Smart Tourism
Experiences — The CASE Of POIMO...uceuuceeeeeceeeeeeeeeeeeeeeseeseenescssennesessnnnnnnenns 47

Revenue Management Practices in Tourism: A Conceptual Framework...... 49

Tourism Fields, Arenas, and Disputes in the Latin American Urban Context:

Theoretical-Methodological APPIrOQCRES.......ceeeeeeeeeeeeeeeceeeeneseseenmssesennnanenes 52
The Role of Artificial Intelligence in Social Media Marketing: A Literature
Review Focusing on SMEs in Local Accommodation ..........uueeeeeueeeeseeeennnnes 54
Session V - “Marketing Experiences and Niche Tourism Trends” .......... 57
Relationship Marketing Strategies: Loyalty, Co-creation of Value and Social
Responsibility in the Hotel Sector in the Region of Beja (Alentejo)............... 57
Motivations, Niches and Special Interest Tourism: Geocaching and
preliminary contribution to Place Marketing .......ccccccccceevevevvvvvcccrsccicccccccccc 60
Regenerating with Emotion: Transforming Tradition into Innovation in Cultural
Tourism through Experiential Marketing .........euueeeeeeeeeemeessmesssssssssssssssssesssnnnns 64
Religion and Nationality as Key Determinants in Choosing the Portuguese
2 67
The Experience Economy in Wine Tourism: A Case Study of the Essence of
WIN@ EVENE 2025 .....eeeeeeeeeeeeeeeeestttneeccsss s s snnnnnmsssssss s s s snnnnmsssssssssnnnnnnnnns 70
Session VI - “Governance, Sustainability and Tourism for Inclusive
DeVvelopPmMENt” ... ...t a et aaa s 73

A Study on Disaster Resilience Assessment of the Hotel Industry-Taking

Taiwan as an EXQMPIE ......eeeeeeeeeeeeeeeeeemeeesesemssssesnnssssennnmsssnnnnmmsssnnnnmmnnnes 73
Advancing the Sustainability Journey of Tourism SMEs through a

Regenerative TOUFSIM LENS.......cuuiieeeeeecceieeisseemisscssss s s snensmssssss s s e nnnenes 75
The business trip as a travel between work and play ......cccceeeeeevvrecviissernnenes 79

Internal Turbulence: Measuring the Occupational Stress in Travel Agencies'
T [0} == 82

Stakeholders’ Perception and Attitudes Towards Education and Career
Development in Tourism — Evidences from Croati.........ccceueeeeeeeeuceseeenensnnns 84



Innovating Tourism in Basilicata: The Role of Digital Transformation........... 87
Session VIl — “Regenerative Pathways and Sustainability in Tourism” ... 89

Between Growth and Pressure: How Tourism Shapes Porto’s Local Economy

...................................................................................................................... 89
Digital sustainability communication in Sports Tourism in Praia da Barra e
(0101 = I A (0 1V T 92
International Volunteering as a Regenerative Tourism Practice: A Cross-
Border Perspective from the Iberian PeninSul@...........e.uceeeeeeueeeeeeencreennenaanns 97
Perceived Benefits of Water Conservation Practices in Portugues Wine
Tourism: A Gender and Regional ANalYSIS ........ueueeeeeeemmeeessmsssssseneesneeennnnnnns 100
Research on the relationship between tourism networks and the tourism
experience: from a critical review of the literature to a framework for future
L2z o o N 105
Barriers to digital inclusion in hospitality booking for People with Disabilities
.................................................................................................................... 107
Session VIl - “Rethinking Tourism through Sustainability, Risk and
Systemic Change............. it e e e e e 110
Lovingness and (Auto)Poiesis of Complex Tourism Ecosystems —
Propositions for an Ecosophical Epistemology of Tourism and Hospitality in
Times of Catastrophes and Risk Operations ..........cceeeeeeeeeeseeeeussseesssssssnnnnns 110
Exploring Generational Differences in Attitudes Toward Nature.................. 114

The commitment to sustainability in European Green Capitals and its impact
(0 g I8 (0T34 1 o N 116

From uncertainty to growth: the impact of COVID on regional efficiency and
PLOAUCTIVITY s 121

Session IX - “Motivations, Destination Dynamics and Social Dimensions
Of TOUNISIM ..t e e et e e eans 124

Comparative analysis of the competitiveness and tourism efficiency of the

Mediterran@an reQiONS ........uuuuuuuieeeeeeemmmmmsseisssssssssssssssssseessssssssssssssessssssssnnnes 124
Exploratory Study of Nature Tourist Awareness and Commitment to

Destination SuStaiN@bIlity .........cceueeeeeeemmmmmmmmmmsmmsisssnnsssssseesssssssesssssssssssssseenne 127
How Culture Shapes DeciSiON-MaKiNgG ........eeeeeeeeeeeeeeemmemesmssesemssssssssssssnnnnnns 130

Exploring the hospitality wage gap by gender and origin: Still waiting for

Religious tourism and Holy Week: an exploratory study of motivational
PIOTIIES .eeeeeeeeeeeeteee e e e e e e ettt e e s s s s s e nennnmsssssssenennnnnssssssssnsnnnnnnnnnnssssnnnnns 135



Understanding Tourist Expenditure Through Motivational Drivers at a Major

Urban MUSIC FESEIVAI ..ot eeeeteeee e et neseeeeeneses s e nnmssssennmsannnnns 138
Session X - “Strategic Insights for Tourism Operations and Governance”
................................................................................................................... 140

Conceptualising the Role of Hotels in the Events Sector: A Framework for
SHrateqiC DECISIONS .........coveeeeeeeeee ettt ettt e e aaiaeaaeens 140

Governance and Tourism: An Exploratory Analysis of the Effects on Business
ANA LEISUIE TOUIISIM ...ttt e e e e e e 144

Bibliometric analysis on "tourism" and competitiveness”, from 2000 to 2023
.................................................................................................................... 147

Theme Hotels and Cultural Heritage: Value and Experience in Hospitality 149
The Balanced Scorecard in a local accommodation company.................... 152

Session Xl - “Governance, Segmentation and Competitive Landscapes”

Understanding the impact of meteorological variables on disruptive weather
affecting air travel patterns: the case of Madeira .................cccccvvvvveeneea... 154

The economic impact of tourism: a multidimensional approach to understand
the economic impact of a portfolio Of eVents.............ccccceeeeeeeeeveeeeiiiceaaeeee, 158

Working Capital and Financial Performance in Portuguese Accommodation
(O] 1] 0T T4 11 160

Tourism in Transition: Financial Sustainability as a Compass for Resilience
.................................................................................................................... 163

Smart Tourist Destinations for the Digital Nomad Era: Efficiency through
Policy, Technology, and Well-being................cccuueeeeeuuuceeeeeeeeieeeiiieaaaeea, 166

Does Culinary Creativity Drive Tourists' Information Search and Destination
CROICE?. ...ttt ettt ettt et e et e e e eaiaeaaeans 168






Presentation: ISAG — European Business School

ISAG -Instituto Superior de Administracdo e Gestdo - is an establishment of
private higher education polytechnic, created in October 1979 and officially

recognized by Decree-Law n°. 375/87 of 11" December.

As a conclusion of a fusion process started in November 2000, which had as first
stage the merger by incorporation of the founding entities ESE/ENFOC in June
of 2005, there occurred the merger of ISAG — Instituto Superior de Administragcao
e Gestao and ISAI — Instituto Superior de Assistentes e Intérpretes in a single
institution of higher education with the designation of ISAG — Instituto Superior

de Administragao e Gestao.

ISAG has as fundamental objectives education, the divulgation and the
development in the areas of Science Management, Applied Languages, Tourism
ad Hotel Management in the Northern Region of the Country, through the
implementation of a philosophy of higher education that prepares students for the

exercise of highly qualified professional activities.

Currently, ISAG takes advantage of a strong image with the business market as
an establishment of higher education specialized in the areas referred to above,
which means that it has been able to impose itself on the labor market and in the
business environment, as a reliable institution and that has been fulfilling its
institutional mission. For this purpose, ISAG has been paying constant attention
to the needs of the society and the Portuguese economy, giving special
consideration to those relevant to the construction of the European Union and
globalization of markets. Thus, the institution recently assumed the designation

of ISAG — European Business School.



Presentation: Consuelo Vieira da Costa Foundation

The Consuelo Vieira da Costa Foundation (FCVC) is a private and non-profit
foundation created on April 3, 2018, and recognized by the Presidency of the
Council of Ministers on September 21, 2018 (Order No. 9392/2018).

FCVC started its activity on September 13, 2019, with the statutory purposes of
carrying out activities to promote, develop and support initiatives of a
predominantly social, cultural and scientific research nature, in the fields of

teaching, education and professional training.
With these purposes in mind, the Foundation operates in the following areas:

Social | Support for young people in the pursuit of their studies at the level of
higher education, through the awarding of Social Scholarships and the awarding

of young people with Merit Scholarships.
Education | Creation of the Senior University Consuelo Vieira da Costa.

Culture | Carrying out interventional and inclusion actions in society, enabling

access to culture.

Research | Creation of the Center for Research in Business Sciences and
Tourism (CICET).

Mission

Contribute to the development of society, particularly in the social, cultural,
educational and scientific research domains.

Vision

To be identified and recognized as a reference institution at national and
international level, oriented towards the promotion and involvement of the

community and for the production and dissemination of scientific knowledge.

Values

I. Respect and Humanism

II. Ethics, Responsibility and Social Inclusion
[ll. Sustainable development

IV. Quality and Innovation



About CICET - FCVC

The Research Center in Business Sciences and Tourism, designated by the
acronym CICET-FCVC, is a research center without legal personality and non-

profit, created by the Consuelo Vieira da Costa Foundation.

CICET is primarily dedicated to promoting and carrying out applied research in
the areas of Business Sciences, Hotel Management and Tourism and transversal

areas.

CICET-FCVC started its activity in October 2020 and has sought to increase its
number of researchers (through the establishment of cooperation protocols), its
scientific production, as well as the applicability of its studies in local, regional,

and national policies.

FCT accreditation

The center is accredited by the Foundation for Science and Technology (FCT)
and is part of the national network of recognized R&D units, under the reference
process UID/06354/2023.

' l Fundagao
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Presentation: International Conference on Tourism and
Hospitality Management

Following the success of its previous editions, the International Workshop on
Tourism and Hospitality Management has evolved into a fully-fledged
international conference, now with an extended two-day programme designed to
foster academic exchange, knowledge dissemination and professional
networking. The International Conference on Tourism and Hospitality
Management (ICTHM2025) took place on the 10th and 11th of July 2025, at ISAG
— European Business School, in collaboration with the Centre for Research in
Business Sciences and Tourism of the Consuelo Vieira da Costa Foundation
(CICET-FCVC).

ICTHM2025 aims to promote critical reflection and dialogue on the most pressing
and contemporary issues within the fields of tourism and hospitality. This year’s
edition places particular emphasis on themes such as sustainability and
regenerative tourism, digital transformation and artificial intelligence, and

innovation in tourism management and experience design.

In line with current academic and professional dynamics, ICTHM2025 adopts a
hybrid format, offering participants the flexibility to attend either in person or
virtually. Contributions were welcomed in Portuguese, Spanish and English, with
submissions accepted in two formats: full papers (short or full versions) and
extended abstracts. All submissions were subject to a rigorous double-blind peer
review process to ensure the scientific quality and relevance of the contributions.
This Book of Abstracts compiles the abstracts of all accepted and registered

submissions and is made available to conference participants.

The conference programme includes two distinguished plenary sessions:
“Metaverse and Artificial Developments Towards Smart Tourism”, delivered by
Professor Dimitrios Buhalis, and “How to Become an Impactful Academic”,
presented by Professor Fevzi Okumus. Additionally, a special talk session entitled
“Editors’ Perspectives — A Conversation Between Authors and Editors” brought
together Professors Buhalis, Okumus, and Ana Pinto Borges in a valuable
exchange on academic publishing. The scientific programme is further enriched



by eleven thematic sessions, which include a diverse range of high-quality

contributions from researchers and practitioners.

ICTHM2025 also offers authors the opportunity to submit their work for
publication in reputable scientific journals in the areas of tourism, management,
and marketing. The best full papers written in English, selected by the Scientific
Committee, will be invited to undergo a further peer-review process for potential
inclusion in indexed publications, subject to final approval by the respective

editorial boards.

We hope this Book of Abstracts reflects the richness and diversity of research

presented at ICTHM2025 and serves as a valuable reference for all participants.



Ethics & Malpractice Statement

The International Conference on Tourism and Hospitality Management
(ICTHM2025) upholds the highest standards of scientific integrity, ethical
research practices, and responsible publication. The Organizing Committee
actively implements measures to prevent any form of academic or publication

malpractice, ensuring the credibility and rigor of the workshop’s proceedings.

As organizers of ICTHM2025, ISAG — European Business School and the
Research Center in Business Sciences and Tourism (CICET — FCVC) assume
full responsibility for overseeing all stages of the publication process for the Book
of abstracts of the International Conference on Tourism and Hospitality
Management. ISAG — European Business School, as the publisher of the book
series, guarantees that editorial decisions remain independent and uninfluenced
by commercial interests, including advertising, reprint, or other financial

considerations.

All papers and abstracts submitted for presentation at ICTHM2025 and
publication in the book of abstracts underwent a double-blind peer-review
process, based on predefined rules and evaluation criteria approved by the
Organizing Committee. This review process is conducted with objectivity and
transparency, ensuring the confidentiality of all submissions. Manuscript
acceptance is strictly governed by legal and ethical guidelines, with zero

tolerance for plagiarism or copyright infringement.

For further details, the official Ethics & Malpractice Statement can be accessed

at: https://iwthm?25.isaqg.pt/en/ethics-malpractice/
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Tourism in Transition: Financial Sustainability as
a Compass for Resilience

Antonio B. Fernandes. UNIAG, Instituto Politécnico de Braganga, Portugal.
antoniof@ipb.pt

Jessica Ferreira. UNIAG, Instituto Politécnico de Braganca, Portugal.
jessica.ferreira@ipb.pt

Fadiba Seidi. Instituto Politécnico de Braganca, Campus de Santa Apolénia, 5300-253
Braganca, Portugal. a52857@alunos.ipb.pt

Sofia Cardim. Instituto Politécnico de Braganga, Campus de Santa Apolénia, 5300-
253 Braganga, Portugal. sofiacardim@ipb.pt

Abstract

Purpose: This study aims to analyse the economic and financial sustainability of
companies in the tourism sector in Portugal, focusing on Divisions 55 - Accommodation
and 56 - Food and Beverage Service Activities, based on the Return on Assets (ROA)
indicator, to identify performance differences over time, by firm size and across regions.
The methodological choice to use ROA is due to its robustness and the possibility of
comparison in longitudinal and cross-sectional evaluations.

Methodology: The analysis is based on a sample of 8,735 companies, corresponding
to 113,559 observations between 2011 and 2023. The main variable used was Return
on Assets (ROA). After checking for the absence of normality and homogeneity of
variances, robust statistical methods were applied, namely Welch's ANOVA and the
Games-Howell post hoc test using bootstrapping, in order to guarantee reliability in the
inferences.

Results: The results showed statistically significant differences in the economic and
financial sustainability of companies over the years, between companies of different
sizes and between regions. Small companies had a higher average ROA than micro,
medium and large companies. Regionally, the Algarve stood out for its better
performance, unlike the Autonomous Region of the Azores, which recorded the worst
average ROA results.

Research limitations: The analysis focused exclusively on quantitative financial
performance indicators and did not include qualitative variables that could enrich the
understanding of the factors that condition sustainability. Additionally, the lack of
statistical normality and the heterogeneity of the sample limited the application of
conventional parametric tests.

Originality: The study contributes to the literature by offering a longitudinal and regional
perspective on financial sustainability in the tourism sector in Portugal (Divisions 55 -
Accommodation and 56 - Food and Beverage Service Activities), with a robust approach.
It also emphasises the role of small businesses as vectors of resilience and the
importance of defining public policies that are differentiated according to territorial
context.
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