
  

  

 

 

 

  

 

 

 

 

 

 

 

  

 

 

 

 

  

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TÍTULO: Atas da In2CoP 2024 - Conferência Internacional em Processos de Cocriação no Ensino Superior 2024   

EDITORES: Bárbara Barroso, Celeste Antão, Cláudia Costa, Fernando Pereira, Inês Barbedo, Juliana Almeida de Souza, Paula 

Cabo, Pedro Rodrigues, Rebeca Lachovicz, Vera Ferro-Lebres   

EDIÇÃO: Instituto Politécnico de Bragança, 5300-253 Bragança, Portugal   

ISBN: 978-972-745-363-4 

 

TITLE: Proceedings of In2CoP 2024 - International Conference on Co-creation Processes in Higher Education 2024   

EDITORS: Bárbara Barroso, Celeste Antão, Cláudia Costa, Fernando Pereira, Inês Barbedo, Juliana Almeida de Souza, Paula 

Cabo, Pedro Rodrigues, Rebeca Lachovicz, Vera Ferro-Lebres   

PUBLISHED BY: Polytechnic Institute of Bragança, 5300-253 Bragança, Portugal  

ISBN: 978-972-745-363-4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Esta publicação reúne os resumos das comunicações apresentadas na Conferência Internacional em Processos de Cocriação no Ensino Superior 

(In2Cop) 2024 e inclui ainda o programa do Encontro.   

As doutrinas expressas em cada um dos resumos são da inteira responsabilidade dos autores.   

This publication presents the abstracts of the communications presented at the International Conference in Co-Creation Processes in Higher 

Education (In2Cop) 2024 and the program of the Meeting.   

The opinions expressed in each of the abstracts are the sole responsibility of the authors. 



 

Charming Local Housing an Immersive Storytelling ............................................................................. 56 

Health Literacy across the Mirandese Plateau ..................................................................................... 57 

Startup Blended Intensive Programme: A Learning By-Doing Experience ........................................... 58 

IPB - Development of a Project with Mofreita and the Cercimac Institution ......................................... 60 

Let´S Get Inclusive ................................................................................................................................. 61 

Viarco MultiArt -Pensil Survival in the Future ...................................................................................... 62 

Solid State Love  “Made with love and high vibrations” ....................................................................... 63 

Experiencing Co-creation in Albanian Higher Education....................................................................... 64 

Relative Relevance of the Available Events for a Determined User/Contact ....................................... 65 

Student-Staff Co-Creation in Higher Education: Evidence from the Western Balkans......................... 66 

Capazmente .......................................................................................................................................... 67 

Little Daisy – Hummm, so nice. ............................................................................................................. 68 

Thermalconf, Application of an Intelligent Environment Comfort Solution at a University Residence 69 

Co-Creation of an Entrepreneurial Identity in Entrepreneurial Education in Higher Education 

Institutions in Albania ........................................................................................................................... 70 

Understanding Sustainability Challenges in Social Enterprise Development a Practical Tool .............. 71 

BIT IPB project: A Contribution to Social and Environmental Entrepreneurship in the Circular Economy

 .............................................................................................................................................................. 73 

Determining Actions for User/Contact based on Events, considering various types of Actions and 

Communication Channels .................................................................................................................... 75 

Messaging Recommendation System ................................................................................................... 76 

NÒ - Creative Surplus Design Project - Light Objects ............................................................................ 77 

TendArmada'22: a contribution to promoting culture as (trans)formation ........................................ 78 

Ranked List of Predicates that May Be Lacking in the User/Contact Characterisation ........................ 80 

Riskit: Insolvency Predictor Web Platform ........................................................................................... 81 

Multichannel Engagement Strategy: Orchestrating Actions for Event Outreach and Product Promotion.

 .............................................................................................................................................................. 82 

Green Building Innovations: Leveraging Local Resources for Enhanced Living .................................... 83 

Circular Economy: a solution for the valorisation of substrate (waste) from the cultivation of Agaricus 

bisporus ................................................................................................................................................ 84 

One Health: Co-Creating Sustainable and Healthy Food Systems ......................................................... 85 

Optimising Suggestion Lists Based on the Market Trends .................................................................... 87 

Defining a Tool for Fostering Innovation Culture in Portuguese Local Government ........................... 88 

Building Inclusive Futures ..................................................................................................................... 90 

Event Relevance Assessment for User/Contact Engagement ............................................................... 91 

Rural Learning Lab: A World of Experiences ......................................................................................... 92 

Platform for Innovation and Collaboration: Scientific Mission ............................................................. 93 

Challenge and Conceptual Solution for Young Football Players in Portugal ......................................... 95 

Enhancing Team Engagement and Notoriety for Youth: Strategies for GDB ........................................ 96 

Pre-build a sustainable future: modular prefabricated concrete ......................................................... 97 



P a g e  | 67 

    

 

Capazmente 
Ana Galvão1, Gorete Batista1, Fernando Pereira1, Sara Araújo2, Camila Ferreira1, Lucas 

Voitena1, Patrick Santos1, Giulia Aguiar1 

 

1Instituto Politécnico de Bragança, Campus de Santa Apolónia, 5300-253 Bragança, Portugal 
2Matiz, Portugal 

 

ABSTRACT 

Problem To Be Solved 

Who here has been, is, or will be a finalist student? What positive and negative emotions are associated 

with this concluding stage? What is the mental health status of finalist students? 

How It Can Be Done 

Psychological coaching promoted by the Matiz Association in partnership with Polytechnic Institutes, 

aimed at creating an extracurricular unit to foster psycho-entrepreneurial attributes that support the 

emotional well-being of final-year students. 

Benefits 

Professionals better equipped and more confident for the labour market; Training initiatives to increase 

awareness of the importance of mental health; Students more prepared and motivated to enter professional 

life; Development of students’ soft skills. 

Solution 

Module 1: Diagnosis 

Administration of BIG 5 personality assessments and questionnaires; 

Formation of groups based on dominant personality traits and identification of the difficulties encountered 

at this stage. 

Product: Curricular Unit Platform integrated within “Link Me Up”. 

Module 2: Understanding 

Production of information materials and guidance on mental health; 

Facilitated dialogues with student groups on the significance of mental well-being; 

Identification of problems encountered and their emotional impacts. 

Product: Guides and informational resources, group activities with finalist students. 

Module 3: Intervention 

Workshops on mental health and the development of soft skills for employability; 

Eight sessions of psychological coaching throughout the semester, either individual or group-based; 

Integration of the Learning Compass 2030 concept. 

Product: Events, workshops, and psychological support services. 
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