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A Analise do Sector Automével em Portugal

O que Influencia a Venda de Automoveis?

Resumo:

Com este trabalho pretende-se conhecer os factores que influenciam as vendas de
automéveis em Portugal. Nao existe ainda evidéncia de relagdo entre as vendas de
automdveis e a situagdo (econdmica, financeira e populacional) do pais. Quanto aos
aspectos da situagdo econdmico-financeira dos consumidores (familias e empresas), os
factores que mais relevancia tém sdo o desemprego e o rendimento disponivel das familias.
Tanto a carga fiscal como a campanha de incentivos ao abate e o prego dos combustiveis
nao sao relevantes. Por fim, os factores que influenciam as vendas no sector automaével sdao
tendencialmente diferentes para cada tipo de veiculo vendido.
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Abstract:

This study aims to analyze the factors that influence car sales in Portugal. The contribution
of this work is to obtain evidence about the knowledge of a industry where there are no
known studies of this kind. There is no evidence of a relationship between car sales and the
(economic, financial and population) situation in the country, while inflation proves to be an
important factor. With regard to aspects of economic and financial situation of consumers
(households and enterprises), the factors that have more relevance are the unemployment
and disposable income. Both the tax burden as the campaign of incentives to slaughter and
fuel prices do not seem important. Finally, the factors that influence sales in the automotive
industry tend to be different for each type of vehicle sold.
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